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AEST ARETE? 


The 
BARRINGTON 


Aluminum 
Awning Window 
is 


factory assembled 


factory adjusted 


J factory glazed 


Takes no technician to install the Barrington 
Window. It’s ready for framing right from 
the carton. Once in, this durable, 
weather-tight window will make the 

opening as secure as the wall. Permanent, 
beautiful and precisely engineered, Barrington 
is the ideal awning window. 


BARRINGTON CORPORATION 


247 Spring Street, $.W., Atlanta, Georgia . JAckson 5-3961 


Manufacturers of aluminum awning, slider, single and double hung windows 
Manufacturing Plants: Atlanta, Georgia « Hawkinsville, Georgia 
Warehouses: Atlanta, Ga. e Charlotte, N. C. 


Please send full information and prices on the 
Barrington Aluminum Awning Window [_] 
Barrington Aluminum Slider Window [(} 
Barrington Aluminum Single Hung Window [] 
Barrington Aluminum Double Hung Window [_] 




















Flintkote Siding helps your 
sales and profits.. 


ype 


DISTINCTIVE—954" X 32” Flintkote Flintwoodt Siding, applied with ing strips, throws deep shadows 
under every course . . . produces the heavy, rugged look homeowners |ik . and buy. Flintkote A-C Siding 
chosen exclusively for these model homes in new 160-unit tract, Lakeside Park Homes, Glassboro, New Jersey. 





HANDSOME—Flintkote Flintwood Siding simu- ECONOMICAL— The a-long, 954" X 32’’—sidings pro- 
lates natural graining. Textured pattern is em- _— vide greater coverag: in be applied quickly and easily. 
bossed right in the siding. Available in a variety For particulars an iles aids, write: The Flintkote 
of rich colors, whites, pastels. Shown: 70F Super Company, Building Materials Division, 30 Rockefeller 
White, (top) 70F White, (right) 70F Lt. Brown. Plaza, New York 20 ' 


tA trademark of the 
Flintkote Company 
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NOW! GEORGIA-PACIFIC IS FIRST TO 


PANELING, PATTERN, AND FINISH LUMBER 


G-P was first to give Redwood Bevel Siding 
package protection! Now it does the same for 
other Redwood Uppers. 

Heavy-duty plasticized packaging keeps this 
superb lumber mill-fresh—clean, unmarked, dry! 
Packaging is flexible enough for long lumber, 


holds even when loads are dumped! Cuts damage 
loss, speeds inventory and customer service. 

Easy-to-handle packages open for one-piece 
removal. Wide range of sizes and lengths helps 
move this new line fast! Call your local G-P dis- 
tributor, or write us today! 


Georgia-Pacific, Dept. $8S958, Equitable Bidg., Portiand, 
Oregon. Send information on Packaged Redwood Lumber. 


ARERR to SE Aten MC Eee GER) SER RENNER be 
Sa iitihitthceetntesiesscacctaeentiitiiilcittaatibeiiace 


Zone____ State. 
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FOR DOUBLE: 


BETTER SERVICE 

Both standard and special 
size TENSION-tites are 
immediately available from 
nearby jobbers. 


EASIER TO STOCK 
Neatly cartoned, sizes plain- 
ly marked, screens protected 
against damage and dust. 
Easily shipped. 


6,000,000 IN USE 
This is the Number 1 screen 
among homeowners and 
contractors throughout the 
South and West. 


LOWER COST 

Both first cost and annual 
cost make TENSION-tite 
the choice for double-hung 
wood windows. 


MORE PROFITABLE 
You make a much better 
profit by offering TEN- 
SION-tite rather than wood 
or metal frame screens. 


STEADY TURNOVER 
The steady turnover, good 
dollar volume, and excellent 
profit make TENSION-tite 
the screen to handle. 


YOUR CUSTOMERS LIKE IT! 


BETTER LOOKING 

Inconspicuous TENSION- 
tite screens stay trim and 
taut for years and years. 
They never need painting. 


NO MAINTENANCE 
All-aluminum TENSION- 
tite screens have simple, 
foolproof hardware that 
does not attract children. 


2 @B For additional information please write 
JM RUDIGER-LANG CO. 
Factories in Toccoa, Ga. and Berkeley, Calif. 


international Trade Mart » New Orleans 10, La. 
TUlane 7186 


For more details on above items, use Coupon on Page 65 





‘BETTER WAY’ 





Sells ‘Em “Old Glory,” Too! 


D. A. Hyer, former jobber salesman turned retailer 
in Dover, Del., always tries to accommodate the caller 
or customer — if there is an ultimate profit or im- 
portant customer satisfaction to be gained. Therefore, 
when a young serviceman dropped by the Davey 
Lumber Co. store last year to find out “isn’t there 
some merchant in this city who sells American flags?” 
— Hyer agreed to order him one pronto. 

Since then, Hyer has kept four or five flags stacked 
up on his sales counter, being the only firm in the 
Delaware capital city to stock “Old Glory.” In 12 
months, this dealer reports he has sold a dozen flags. 
They have ranged in sizes from 3x5” to 5x8’. The 
flags retail from $5.98 to $11.90 each. The profitable 
mark-up is 50 per cent! 


Portable, Low-Cost Storage Bins 


Among the many space- and cost-saving ways of 
storing materials in the modern building of the 
Maner Builders Supply Co., 1494 Wrightsboro Road, 
Augusta, Ga., is the portable storage system shown 
in this picture. 

“Stacking pallets’ are inexpensively made by 
Maner employees in spare time from common boards 
and 2x4s. These are separated by one or more rows 
of concrete block “seconds,” to accommodate the 
cartons of paint, hardware, or whatever the item 
to be stored requires. 

This system allows the storage system to be chang- 
ed as desired by inventory conditions. 
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“Thank You” Ad Promotes Good Will 


The Clinton Lumber Company of Petal, Miss., re- 
cently invested in a six-column, 12”-deep ad which 
undoubtedly sold good-will in great volume. 

Three lines in a large, bold type were the “eye- 
catchers” which related the main purposes of the ad. 
The first was “THANK YOU!” followed by “WE ARE 
STILL IN BUSINESS!” with CLINTON LUMBER 
CO. at the bottom. 

President Walter Clinton took the occasion to thank 
all his friends for their help and sympathy in con- 
nection with a recent fire loss. Then, he took the 
opportunity, in behalf of the whole company, to 
thank the Hattiesburg fire department for “their 
valiant efforts” in holding losses to a minimum. 

Clinton then added that the company was still 
in. business and that replacement stock had been 
purchased from other lumber concerns. He conclud- 
ed with: “We appreciate the patronage you have 
given us in the past. You can depend on us to make 
every effort to continue to serve you with high quality 
lumber and prompt service!” 


Handy Way to Hold Laminate Display 


Catering to cabinet makers, as well as contractors 
and home-owners, the Shaw Lumber Co. in Sumter, 
S. C., finds it profitable to keep a good stock and 
assortment of plastic laminate on display. However, 
such stock presented a problem of keeping the panels 
of counter-topping neatly in order and free of buckles 
and bends. 

Robert I. Ard, Shaw salesman, solved the problem 
inexpensively by designing an inverted combination 
V/T island display and mounting a special “hold” 
bracket on it. In picture, Ard shows Charles L. Shaw, 
right, how the bracket operates. 

The bracket is made of three pieces of scrap mould- 
ing. They are hinged together on a block above the 
display-base frame. A common screen-door spring, 
attached to the two hanging ends of the bracket, 
exerts enough pressure to hold the plastic sheets 
against the island display. 
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for long- 
lasting 


faction 


A750 Aluminum 


A new 
fill the g 


12 coil 
dispenser 


1775 AIRWAYS 


For more details on above 


“tal, 


THRESHOLDS and 
_ WEATHERSTRIPS 


This modern 
sweep-over type of 
threshold is completely 
water proof, protected at 
or contact points with long 

ng vinyl inserts. 
« manufacture 45 threshold 
Send for new catalog— 


nly 
Uf 


'y 4” Bp7s0—Brass 5” x )” 


e latch track that will 
hool building demand. 


{ONE FA 7-8431 «© MEMPHIS, TENN 


items,.use Coupon on Page 65 





The AOF sign is a symbol of the South's 
largest supplier of fine hardwoods. Let it be 
your guide as a sign of savings. When you 
order from AOF you save time and cut costs by 
getting all of your hardwoods from one 

source, in L.C.L. or carload lots. If your 

business requires the uses of several types 

of hardwoods, your order for different species 
can be used to make up carload lots. 

AOF hardwoods are readily available, 

air dried or kiln dried, from any of 

ten AOF distribution centers. Whatever 

your requirements, for carloads, mixed 


cars, or L.C.L. quantities, we can 





furnish your needs promptly, We shall be 
glad to send a representative to 
discuss your needs for any hardwoods, 


without obligation. 


Ash Limba 
Basswood Magnolia 


Beech 
Northern Birch 
Southern Birch 

Cedar 

Cherry 
Cypress 
Red Gum 
Sap Gum 


Hard Maple 
Soft Maple 


Genuine Mahogany 
Philippine Mahogany 
Red Oak 

White Oak 

Poplar 

Wainut 





Tha sign of supply for hardboe 


ATLANTA GAK FLOORING CO. 
General Offices and Plant « ATLANTA, GEORGIA 


JACKSONVILLE, FLA. 
TAMPA, FLA. 


{ 
| When you think of hardwoods, think of 


GREENVILLE, S.C. © 
SAVANNAH, GA. @ 


CHATTANOOGA, TENN. @ 
RALEIGH, N.C. @ 


CHARLOTTE, N.C. @ 
MIAMI, FLA. ©® ORLANDO, FLA. @ 
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Here's how it works: 


Promotion is Kicked-Off in October 

Good Housekeeping Magazine! Large space ad features 
thermometer .. . tells over 12,000,000 readers it is theirs 
free with no purchase necessary, merely by asking to see 
Wepco windows or doors. 


The Thermometers are made Available to you at 
a Special Low Price. For just a few cents per prospect, 
you get interested customers into your store, watching a 
Wepco window or door demonstration. Also, Wepco’s trained 
representatives are available to help you stage demonstrations. 


Special Tie-In Newspaper Mats are Available. 
Hard-hitting ads, geared to produce traffic. And when you 
use them, Wepco’s liberal co-op ad plan helps pay the cost. 


GENUINE CHANEY 
ouTDOOR 
THERMOMETER 
Se RETA 


JOIN N THIS SURE-FIRE TRAFFIC BUILDER. CONTACT 
YOUR WEPCO DISTRIBUTOR OR WEPCO SALES REPRESENTATIVE 


Co., Litehfield, 


WEPCO, 


Distributed In This Area By: : 


Central Warehouse Corporation Sash Door & Glass Corporati 


Bristol, Virginia Richmond, Virginia 
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SPECIAL S*B-S REPORT 


THE OUTLOOK 
from WASHINGTON 


September 1958 


Unknowingly, you, as a dealer, may now be under NLRB jurisdiction. Effective Sep- 
tember 1, the National Labor Relations Board adopted new standards, under 
which a retail establishment doing $500,000 gross volume of business (sales) 
automatically comes under its jurisdiction. Matter of dollar volume of direct 
purchases from outside the state; or the shipment of merchandise into 
another state; as well as purchases coming to dealers indirectly from out- 
side the state are eliminated. Non-retail (wholesale) businesses will be 
covered if the amount of shipments (sales) reaches $50,000 per annum. At 
this point, it is assumed that NLRB will deal with individual firms in 
applying the new yardstick. In any case, there's a good chance that you may 
now be tapped by a union for the holding of an election by the NLRB to 
determine the recognition of a bargaining agent for your employees. 





building is really coming to life. Private housing starts, at an annual rate 
of nearly 1.2-million, are highest in 2-1/2 years. Construction outlays in 
July reached $4.6- billion, a record for the month, up $200-million from June 
and $100-million from July 1957. 








The employment picture has brightened encouragingly. Employment mark jumped to 
65.2 million in July, a gain of 19%,UuU Irrom a month earlier, but it failed 
to come near the record 67.2 million employed in July last year. Of the latest 
total, 58,461,000 were in non-agricultural employment, up 380,000 from a 
month earlier. Agricultural employment at 6,718,000 was off 182,000 from June. 
Unemployment at 5,294,000 was down 143,000 from June, but 2.3 million above 
a year earlier. The civilian labor force in July at 70.5 million compared 
with 70.2 million in July last year. 





Industrial production is reportedly on the rise. It climbed upward for the third 
straight month in July — to a seasonally-adjusted 133% of the 1947-49 aver- 
age. The Federal Reserve Board noted "widespread" increases in output of 


durable goods, although the auto production pace was little changed from June. 





Average American workers come close to being patronized by employers. A recent 
survey of some 1,000 businesses by the U. S. Chamber of Commerce revealed 
that fringe benefits in 1957 cost firms some $981 per employee — e.g., $310 
for pensions and insurance; $311 in vacation and holiday pay. Total for '55, 
by the way, was $819. 





The small business is admittedly today's political favorite. To confirm the fact, 
study the small-business record of the "58 Congressional session — more money 
for loans, tax concessions, help in raising equity capital, etc. The farm 
bloc does not pack the power that it formerly did. Labor power remains colos- 
sal, and may continue to grow even greater. Racketeering in unions may have 
jolted many, but it failed to galvanize Congress into the intense action that 


was expected. 








Inflation fears are ballooning around Washington. Rise in steel prices will 
probably not be rolled back. Thus, higher ‘59 automobile prices are a sure 
bet, as are costs on other consumer durables. 
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Southern 
Building 
Supplies: 


Striving to serve these 
Associations which serve 
building supply dealers 
throughout the Seuth 


Alabama Building Material Exchange — 519 Stallings Building, 
Birmingham 3, Ala. Executive Secretary: Mrs. Mary K. Harless. 
Tel. 7.3195. President: Emanuel J. Vakakes, Birmingham, Alo. 


Arkansas Association of Lumber Dealers — 727 Pyramid Build- 
ing, Little Rock, Ark. Secretary: E. DeMatt Henderson. Tel 
FRanklin 5-8283. President: L. A. Hardman, Helena, Ark. 


Building Material Merchants of Georgia — 610 Glenn Building, 
120 Marietta Street, N. W., Atlanta 3, Ga. Tel. JA 3-7349. 
Executive Secretary: Herbert G. Drews. President: Harrell C 
Murray, Savannah, Ga. 


Carolina Lumber and Building Supply Association — | 14 Build- 
ers Building, Charlotte, N. C, arr 4s “gre wh E. M. Garner. 
Tel, FRanklin 6-1503. President: R. B. McClure, Charlotte. 


Florida Lumber and Millwork Association —- 2218 Edgewater 
Drive, P. O. Box 7125, Orlando, Fla. Secretary-Treasurer: Mrs. 
Marie M. Bennett. Tel. GArden 2-376). President: Arthur C 
Bivins Jr., Miami, Fla. 

Kansas Lumbermen’s Association —— Room 212, Farmers Na- 
tional Bank Building, Salina, Kan, Secretary: Marvin Van Fange 
Tel. 4607. President: A. E. Nickelson, Emporia, Kan. 


Kentucky Retail Lumber Dealers Association — Marion No- 
tional Bank Building, Lebanon, Ky. Exec. Vice-President: Donald 
A. Campbell. Tel. 72. President: Wallace W. Henderson, Hop- 
kinsville, Ky. 

Louisiana Building Material Dealers Association — 528 Florida 
Street, Baton Rouge, La. Exec. Vice-President: R. Needham 
Ball. Tel. 2-4080. President: T. W. M. Long, Shreveport, La. 


Lumbermen’s Association of Texas — 304 First Federal! Savings 
Bidg., Austin 1, Tex. Executive Vice-President: Gene Ebersole 
Tel. GReenwood 2-1194. President: Ralph G. Campbell, Fort 
Worth, Tex. 

Middle Atlantic Lumbermen’s Association — 1528 Walnut 
Street, Room 1123, Philadelphia 2, Pa. Executive Director: 
Robert A. Jones. Tel. PEnnypacker 5-5377. 


Mississippi Retail Lumber Dealers Association — 607 North 
State Street, P. O. Box 1968, Jackson 5, Miss. Secretary- 
Treasurer: E. B. Lemmons. Tel. 3-2077. President: Wilson 
Virden, Rolling Fork, Miss. 

National Retail Lumber Dealers Association — 302 Ring Build- 
ing, 18th and M Streets, N.W., Washington 6, D. C. Executive 
Vice-President: H. R. Northup. Tel. NAtional 8-6757. President: 
J. C. O'Malley, Phoenix, Arizona. 


Oklahoma Lumbermen’s Association — 815 Leonhardt Build- 
ing, Oklahoma City, Okla, Secretary-Manager: W. M. Morgan. 
Tel. 7-0338. President: R. E. Fraley, Ardmore, Okla. 


Southwestern Lumbermen’s Association — 512 R. A. Long 
Building, Kansas City 6, Mo. Secretary-Manager: G. Kenneth 
Milliken. Tel. Victor 2-2265. President: W. M. Robinson, St. 
Louis, Mo. 

Tennessee Building Material Association — 711] Broadway, 
N. E., Knoxville 17, Tenn. Secretary-Manager: R. O. Brownlee 
Tel. 2-0185. President: Harvey Foskett, Gallatin, Tenn. 


Virginia Building Material Association — 3305 Monument Ave- 
nue, Richmond 21, Va. Secretary-Manager: Harris Mitchell. 
Tel. EL 8-1749. President: Fred Shortt, Grundy, Vo. 


West Virginia Lumber and Builders Supply Dealers Association 
— P.O. Box 1589, Fairmont, W. Va. State Secretary: Sam H. 
Diemer. Tel. 364. President: D. G. Ogden, Dunbar, W Va. 
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e PERMANENT “CERAMIC” TYPE MAGNET. 
e POWERFUL 12 TO 15 POUNDS PULL. 

e ATTRACTIVE ALUMINUM CASE. 

e SELF-ALIGNING, 


e UNIQUE CASE DESIGN 
FITS ANY DETAIL. 


The demand for a moderately priced 
magnetic catch with strong, adequate 
holding power is now met with the Ives 
No. 3253 


The versatility of application, par- 
ticularly on lip doors (shown at left*) 
whereby the case, being open both 
front and back, can be attached di- 
rectly to the frame by reversing its nor- 
nal position. Note how the case is set 
back to receive the door panel and 
yet the screw holes are forward to 
engage in the center of the frame. 


Order yours today—you'll want 
to be one of the first to sell the 
ives No. 325 which will become 
a leader in today’s market! 














THE HB. IVES COMPANY 
NEW HAVEN. CONN 
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— «#8 FORTUNATELY, ALL YOU 
lucrease Sales ll ith NEED TO KNOW ABOUT 
FLOORING ADHESIVES 15 
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Your customers will 
appreciate the substan- 
tial savings of Noyo 
“A” Grade siding. 
Certified Kiln Dried, 
milled and inspected to 
meet CRA specifica- 
tions—the small differ- 
ence is inclusion of 
sapwood. 





PROSPECTS 


Ask our repre- 
sentative for 
ea Being close-by to every area of the South permits us 
tional advertis- to eliminate HIGH FREIGHT COSTS; our buy-as-you- 


ing. 








need-it policy obviates over-stocking. Combine ALL 
GARDNER PRODUCTS into a 10,000 lb. order and 


° you as a Distributor secure the very lowest prices we 
* Certified K. D. have to offer. Our Fleet of modern trucks services the 
& Treated or Natural South in the speediest manner possible. 
s | 
e Choice of Patterns 
GET YOUR SHARE OF SALES IN THE HUGE 


e 
@ Choice of grain MOBILE HOME MARKET! One single application of 
popular-priced MOBILASTIC LIQUID ALUMINUM 
MOBILE HOME ROOF COATING makes EVERY 
Roof weathertight — and it insulates, soundproo/s and 
seals! Ideal for protecting TRUCK ROOFS, particularly 


REDWOOD | pe ates ape 


FROM... GARDNER 


UNION LUMBER COMPANY ASPHALT PRODUCTS CO. 


POST OFFICE BOX 5776 TAMPA, FLORIDA 


TREE FARMERS AND MANUFACTURERS ‘ |MME. DIATE 
Member FORT BRAGG ina DELIVERY ANYWHERE 











Core CALIFORNIA In THE 
Redwood San Francisco Park Ridge, Hl. SOUTHEAST 


Association Los Angeles New York 
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Only Cla 


ipe is completely unaffected 





y Pi 
by these 16 common industrial acids 





CHLORACETIC ACID 
ACETIC ACID conc. FORMIC ACID 
CARBOLIC ACID 


HYDROBROMIC ACID LACTIC ACID 
HYDROCHLORIC ACID (any conc.) 


NITRIC ACID 


OLEIC ACID NITROUS ACID 
OXALIC ACID SULFUROUS ACID 


PHOSPHORIC ACID PICKLING ACID 
SULFURIC ACID (any conc.) 
TANNIC ACID 


Take any section of Vitrified Clay Pipe into a 
testing laboratory. Soak it in these corrosive 
industrial acids—any mixture or any concentra- 
tion. “Cook” the pipe in boiling acid. Immerse 
it in aqua regia. Run a stream of acid through 
the pipe for weeks or months or years. Even 
before the tests begin, you know the results: 
Clay Pipe is completely unaffected by acids and 
other corrosive elements! 


These powerful acids can’t weaken Clay Pipe 

. can’t make it soft or spongy . . . can’t even 
dull the glaze of its rock-hard interior surface. 
So you know that corrosive liquids and gases 
commonly found in sewage can never harm the 
Clay Pipe you install. Only Vitrified Clay Pipe 
assures this permanent protection against cor- 
rosion. Clay Pipe is guaranteed for 50 years. The 
next time you specify, buy, or install sewer pipe, 


be sure you get Vitrified Clay Pipe. It’s chem- @ 
ically inert, and it mever wears out! irifred 


0C0 \ LE | OCONEE’S 


CLAY PRODUCTS COMPANY =| “EW WEDGE-LOCK 


snap together instantly! 








Milledgeville, Georgia 
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TOP NEWS 





‘58 NRLDA Exposition to Spotlight 
Aggressive Merchandising Theme 


Melvin H. Baker 


Board Chairman Melvin H. 
Baker of the National Gypsum Co., 
and Walter Hoadley Jr., treasurer 
and chief economist of the Arm- 
strong Cork Co., have been tapped 
as keynote speakers for the fifth 
annual! building products exposi- 
tion of the National Retail Lumber 
Dealers Assn. in Chicago, Novem- 
ber 22-27. 

Baker, said to be one of Ameri- 
ca’s foremost industrialists, will 
set the merchandising theme for 
the four-day program with an ad- 
dress at the building material deal- 
ers traditional “kick-off” breakfast 
on Saturday, November 22. 

Pointing to the general lack of 
personal selling existing in most 
industries today, Baker will de- 
scribe the elements of successful 
selling, stressing the present vital 
need for increased salesmanship, 
including sales-mindedness at the 
management level. 

The National Gypsum executive 
began his career in buiiding mate- 
rials as a salesman over 50 years 
ago, and regards salesmanship as 
the “lifeblood of any business.” As 
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Walter Hoadley Jr. 


his firm’s chief executive, he is 
said still to consider himself pri- 
marily a salesman. He assisted in 
founding National Gypsum in 1925. 

Hoadley’s address will be a prin- 
cipal program feature on Tuesday, 
November 25, closing day of the 
exposition. The Armstrong official 
will give lumber dealers an eco- 
nomic prevue of the building ma- 
terials industry. 

One of the industry’s busiest 
and most authoritative spokesmen, 
Hoadley is a frequent advisor to 
industry and the government. He 
is president of the American Sta- 
tistical Assn. and a member of 
the American Economic Assn., the 
Forecasters Club of New York, and 
the Financial Analysts of Phila- 
delphia. He is presently serving 
on advisory and research councils 
for the Bureau of the Budget, the 
Bureau of Labor Statistics, the 
Federal Housing Administration 
and the Department of Commerce. 

Duncan S. Briggs, lumber dealer 
of Oneonta and Palatine Bridge, 
N. Y., has been named program 
chairman and moderator for an- 


other of the principal business 
meetings at the exposition. Assist- 
ed by a panel of building mate- 
rials dealers who are specialists 
in home modernization, Briggs will 
conduct a discussion on lumber 
dealer merchandising of home 
improvements and specialty items. 
Cooperating also in the develop- 
ment of the program is Horace 
Pierce, managing director of the 
Northeastern Retail Lumbermen’s 
Assn., of which Briggs is president. 

In all, eight critical areas of 
dealer interest are slated for dis- 
cussion at the national association 
meeting. 

A new method of program de- 
velopment is being utilized in the 
organization of dealer meetings of 
the 1958 exposition, Program 
Chairman Deyo W. Johnson re- 
vealed. At the invitation of the 
exposition committee, executive 
secretaries of eight state and re- 
gional associations are assisting 
as program managers of the vari- 
ous sessions. 

Charged with setting up the pro- 
gram on kitchen merchandising is 
Edwin #. Sembell, secretary of the 
Illinois Lumber and Material Deal- 
ers Assn. The session on how to 
sell more home improvements is 
under the management of Horace 
G. Pierce, managing director of 
the Northeastern Retail Lumber- 
men’s Assn., Rochester, N. Y. Case 
histories of successful competition 
against prefabs is being developed 
by Charles E. Benson, executive 
vice-president of the Ohio Assn. 
of Retail Lumber Dealers. Robert 
L. Craft, executive secretary of 
the Indiana Lumber and Builders 
Supply Assn., will discuss person- 
nel management. Donald J. Moe, 
secretary of the Michigan Retail 
Lumber Dealers Assn., is setting 
up the session on the outlook for 
the building materials industry. A 
sales-centered program to take 
advantage of the present strong 
farm market is under develop- 
ment by G. Kenneth Milliken, ex- 
ecutive vice-president of the 
Southwestern Lumbermen’s Assn., 
Kansas City, Mo. All sessions are 
scheduled as breakfast meetings at 
the Conrad Hilton, NRLDA head- 
quarters. 
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For strong, lightweight sheathing... 
suggest WHITE FIR 


stays straight and flat while in storage and after placed im use 





WHITE FIR —fine 5 ways for sheathing. In addi- - FREE illustrated book 
t White Fir to: 


tion to being strong and lightweight, White Fir has good STERN PINE ASSOCIATION, 
insulating qualities and works and nails easily to make it 705-K, Yeon Building, 

an excellent lumber for sheathing. Any grade of No. 4 und 4, Oregon. 

Common or better develops more than sufficient strength 
to meet all accepted strength standards for wall or roof 
sheathings. 


White Fir furnishes you one of America’s most versa- 


Western Pine Association 


er mills manufacture these woods to high 
urds of seasoning, grading and measurement 


10 White Pine - Ponderosa Pine - Sugar Pine 
ite Fir - Incense Cedar - Dougias Fir - Larch 
red Cedar-Lodgepole Pine-Engeimann Spruce 


Today's Western e Farming Guarantees Lumber Tomorrow 


tile softwoods. Carefully dried, it is readily adaptable for 
siding, framing, industrial uses, roof decking, architec- 
tural woodwork, paneling and mouldings. Because of its 
light weight and soft texture, it is economical to handle 
and work on the job site. Order White Fir from Western 


Pine Mills in straight or mixed carloads. 
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When partition walls are to be built later, Keywall may be cut to 
extra length to serve as a wall tie. Then Keywall ends may be 
moved out of the way until needed. Smooth edges of Keywall 
won't cut or tear hands. 


Joe Alberti, masonry superintendent, 
Ragnar Benson, Inc., 
Chicago Engineers-Builders 


Mr. Alberti, as well as his masons, is enthusi- 
astic about this new joint reinforcement. Ask 
one, Joe Wittye, for his opinion, ‘“‘I’d use 
Keywall in my own home.” Then ask Ragnar 
Benson designers, ‘‘We’re specifying Keywall 
wherever masonry reinforcement is needed.” 








Note how readily Keywa 
ation in brick and maso 


it serves as tie betwee 


You get the 
whenever you g 
used. Architects 
to reduce shrink 
full embedment 
fer to use Key 
Keywall takes | 
rolls in place on 
tion is fast — wit 


job after job, bui 


KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, Illinois 


Keycorner « Keybead - Keymesh + Keywall - Welded Wire Fabric - Nails - Non-Climbabi: 





usts to vari- 
irses. Here 
k and block, 


» enthusiastic agreement 
a job where Keywall was 
e seen its superior ability 
‘racks. Its design assures 
strong bond. Masons pre- 
[hey use it as specified. 
space on the scaffold. Un- 
wall. Cuts easily. Installa- 
waste. No wonder that on 
s are switching to Keywall. 





@alers: 


~ tectural » s buildis 
73 your sale: 


stone—t!\« 












National Conference Set to Develop 
Uniform Building Code Requirements 


A significant step has been taken 
towards the development of uni- 
form residential building code 
requirements which, if adopted by 
a majority of American communi- 
ties, may reduce the cost of new 
one- and two-family houses by 
$1,000 or more. 

The American Standards Assn. 
has called a general conference in 
September for all national groups 
substantially concerned with the 
scope and provisions of residential 
building code requirements. Pur- 
pose of the conference will be to 
determine if a consensus can be 
reached on the initiation of a 
project for the development of 
American Standard building code 
requirements for one- and two- 
family houses. 

The conference is the result of 
a request which the American 
Standards Assn. received from 
publisher Henry R. Luce on behalf 
of 14 national organizations con- 
cerned with home building. 

“Conflicting and often archaic 
codes are adding at least $1,000 
to the cost of the average new 
house built this year,” Luce said. 
“This is a figure too dramatic and 
urgent to be ignored. On one mil- 
lion new homes, this multiplies 
out to over $1-billion a year of 
waste caused through building 
codes. 

Luce based his statement on the 
findings of an industry round-table 
conference on home building codes 
last May. According to the experts 
present at this conference, ten 
common wastes enforced by many 
local codes alone add more than 
$1,000 to the price of a house. 
These wastes include wiring in- 
stallations more costly than nec- 
essary; over-engineered framing 
lumber sizes; a ban on trusses; 
trusses and studs spaced more 
closely than necessary; needlessly 
heavy sheathing; needlessly heavy 
sub-flooring; vents spaced more 
closely than necessary; oversized 
or overweight pipes; and useless 
housetraps on waste lines. 

The 14 national groups on whose 
behalf Luce submitted the request 
for American Standard building 
code requirements are: 

American Council to Improve 
Our Neighborhoods (ACTION), the 
American Institute of Architects, 
Building Research Advisory Board, 
Building Research Institute, Con- 
struction and Civic Development 
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Dept. of the U. S. Chamber of 
Commerce, the Home Manufac- 
turers Assn., the Lumber Dealers 
Research Council, the Mortgage 
Bankers Assn. of America, the 
National Assn. of Home Builders, 
the National Assn. of Mutual Sav- 
ings Banks, the National Assn. of 
Real Estate Boards, the National 
Retail Lumber Dealers Assn., the 
Mortgage Lending Policy Commit- 
tee of the Life Insurance Assn., 
and the United States Savings and 
Loan League. 


William Bonnell Co. Opens 
Louisville Regional Office 


Stark Wright 

The William L. Bonnell Co., Inc., 
Newnan, Ga., manufacturer of ex- 
truded aluminum mouldings, has 
announced opening of a regional 
sales and service office in Louis- 
ville, Ky. 

With G. Warren Stark as re- 
gional sales manager, the new of- 


fice will serve all of Kentucky, 
southwestern Ohio, and southern 
Indiana. 

Stark studied tool engineering 
at Ohio State University. He was 
previously district manager for 
the Surface Combustion Corp. in 
Louisville. 

Frank D. Wright has been ap- 
pointed industrial sales manager 
for the company at Newnan, Ga. 
He attended Wayne University in 
Detroit. He has had wide experi- 
ence in aluminum marketing. 


Bestwall Gypsum Starts 
Plant Construction in Ga. 


The Bestwall Gypsum Co. re- 
cently broke ground for its first 
eastern seaboard plant in Bruns- 
wick, Ga. 

The Brunswick plant, to be built 
at an estimated cost of $7%-mil- 
lion, is expected to be completed 
late in 1959. It will be the first 
of three gypsum board, lath and 
plaster plants included in Best- 
wall’s multi-million dollar Atlantic 
coast expansion program. Employ- 
ing approximately 250 persons, the 
plant wili have an annual produc- 
tion capacity of 300-million square 
feet of gypsum board and lath, 
requiring 300,000 tons of gypsum 
ore annually. 

Bestwall President Rawson G. 
Lizars said that the completion of 
the Brunswick plant will be timed 
to meet the increased need for 
gypsum building materials in the 
Southeast. 


BUILDING IS SHOWCASE FOR COMPANY PRODUCTS 


This new general office building of the Reynolds Metals Co., Richmond, Va., 
contains 1,235,000 pounds of aluminum, and acts as a showcase for the light 
metal’s many uses in modern architecture. Glass walls are shielded by the 
world’s largest system of automatic sun louvers, made of aluminum. 

The building cost $11.5-million, excluding land and land improvements. 
It serves as the company’s new consolidated headquarters for sales, manufac- 


turing and corporate groups. 
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Better anodized aluminum used for MetaLane Weatherstrip 


gives permanent protection 


The more expensive aluminum alloys from 
which MetaLaue is made must conform to 
the highest standards ever established for 
weatherstrip. Typical Monarch specifica- 
tions require a tensile strength almost twice 
that of other available aluminum weather- 
strip materials— temper must be maintained 
within very narrow limits so MetaLane 
weatherstrip will never lose its precision- 
formed shape—resiliency must be perma- 
nent to assure maximum weather-tightness 
for the life of windows and doors. 


Monarch is the Originator of anod 


MONARCH METAL WEATHERSTRIP CORPORATION 


For more details on abo 


against cold, dirt, dampness 


In tion to using a basically higher 
qu netal, Monarch supplements the 
an process with extra finishing oper- 
ati cluding sealing the surface with 
ant m lubricant. The result of this 
co roduction is a friction-free weather- 
a beautiful surface that will never 
re vear or stain. 


sti 


/ MetaLane® weatherstrip on all the 
dc window units you sell. It costs no 
n .n ordinary weatherstrips. 

num weatherstrip. 


e 63 TEL AVENUE « ST. LOUIS 14, MISSOURI 
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STORY AFTER - 

STORY OF 
BARCLAY 

SUCCESS 
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i i .. BARCLAY... now being power- 


Dealers report success story after story on selling the highest quality plasticoated panels in the business. 
fully promoted to millions of their customers from coast to coast. Full color advertising sells BARCLAY’s decorator colors, patterns and wood 


grain finishes ...tells the story of BARCLAY’s greater wall and ceiling economy. They're using dramatic BARCLAY displays and sales aids to 
produce richer dealer profits every day. And BARCLITE reinforced fiberglass panels are keeping this fast pace, too... with story after story 
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featuring its lightweight, easy-up success in thousands of applications for home and indust 
‘round sales. Both are high profit money-makers...contact your distributor for all the BARCLAY ar 
facts today. He’s got full stocks for immediate delivery! 

BARCLAY MANUFACTURING CO., INC. Dept. S89, Barclay Building, New York 51, N. Y. 
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BINSWANGER & CO. ELECTS NEW PRESIDENT 


Millard I. Binswanger 


Millard I. Binswanger has been 
elected to the presidency of Bins- 
wanger & Co., Inc., glass and build- 
ing material company founded in 
Richmond, Va., 86 years ago. He 
succeeds Sam E. Binswanger, who 
has been promoted to chairman 
of the board. 

Both Binswangers were born 
and raised in Richmond, and grad- 
uated from the Richmond public 
schools. Millard received a BS. 
degree from the University of Vir- 
ginia in 1927, and an M.A. degree 
in business administration from 
the Harvard Business School. 


Sam E. Binswanger 


He started his career with Bins- 
wanger in 1928. Since 1950 he has 
been executive vice-president and 
general manager of the company. 
He also is an officer and director 
of Binswanger & Co. of Tennessee 
and Binswanger & Co. of Texas. 

Sam Binswanger, an alumnus 
of Cornell, has spent almost his 
entire business life with Bins- 
wanger, occupying several differ- 
ent positions and officerships, and 
having served as president for nine 
years. As chairman of the board, 
he will remain active in guiding 
the policies of the company. 





Huttig Honors Paul Keene, 
Retired Old-Timer Salesman 


The Huttig Sash & Door Co. of 
Louisvilie, Ky., recently honored 
one of its retiring outstanding 
salesmen at a testimonial dinner. 

He was Paul Keene, who joined 
Huttig in 1936 when the company 
bought out W. J. Hughes of Louis- 
ville. Keene has been number 
one salesman in both volume and 
profit almost every year he served 
Huttig’s Louisville branch. 

At a testimonial presentation for 
the old-timer salesman, L. E. 
Bludworth, regional vice-president 
and manager of the Louisville 
branch, read the following letter 
to Keene, written by Huttig Vice- 
President Ed Waller of St. Louis. 

“Some thirty years ago Paul 
Keene joined the ranks of the 
sash and door peddlers. Before 
that he had come up the hard 
way, selling patent medicine to 


drug stores, general stores, hard- 
ware stores — probably even liv- 


Paul Keene 


ery stables — in every crossroads 
village on the map and a lot more 
that were not on the map. He had 
travelled by train (passenger and 
freight), by buggy, by mule and 


even ‘hoofed’ it when there wasn’t 
any other means of transportation. 

“He started out to sell sash and 
doors with little more than a hand- 
bag and an order book. In those 
days a sash and door salesman sold 
sash and doors and that was just 
about it. There were no frames, 
trim, hardware, insulation, wall- 
board, or ornamental iron. Window 
and door units were unheard of. 
Paul didn’t know the difference 
between a plain rail and a fence 
rail. On his first trip the dealers 
had to write up his orders for him. 
But he got the orders, which is 
the first, last and only proof that 
a man is a salesman. 

“In a few years came the great 
depression, when many a weakling 
and many a strong man fell by 
the wayside. But, in the darkest 
days, Paul was up early and back 
late — slugging it out. The pick- 
ings were pretty slim, but what 
there was, he got. 

“On through the years he has 
done his job well. In good times 
and bad — we have laughed and 
cussed and fussed together. Now, 
as he takes a well-earned rest 
he can enjoy the greatest satis- 
faction of all — knowing that he 
has worked hard and faithfully, 
and that he has countless friends 
among his customers and associ- 
ates, all of whom wish him the 
best of good things. So, ‘Here’s to 
Paul — a gallant knight of the 
road!’” 


N. C., Kansas, Lead South 
In May Building Contracts 


Ten of 18 Southern states show- 
ed substantial gains in May con- 
tracts for future construction, as 
compared with May, 1957, accord- 
ing to the F. W. Dodge Corp. 

Showing the greatest percentage 
of gain over 1957 were North Caro- 
lina and Kansas, while Georgia 
and Arkansas showed the biggest 
percentage of decrease. 

Those states showing an increase 
in May contracts are North Caro- 
lina, up 74%; Kansas, 65%; South 
Carolina, 59%; Louisiana, 53%; 
Maryland, 50%; District of Co- 
lumbia, 22%; Virginia, 7%; Mis- 
sissippi, 6%; West Virginia, 3%; 
and Missouri (percentage of gain 
not shown). 

Falling below the ’57 level for 
May, Dodge reports indicated, 
were Delaware, down 1%; Okla- 
homa, 1%; Tennessee, 6%; Ala- 
bama, 9%; Texas, 9%; Kentucky, 
18%; Georgia, 27%; and Arkan- 
sas, 277%. 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 
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ADD THIS SALES BOOSTER TO YOUR WINDOW LINE 








Here is a window unit that mee odern needs for architectural 

harmony and maximum utility. Frame and sash are selected Ponderosa 

Pine, treated with water repellent and rot-proofing preservative. Triple Gliding 
removable windows are suitable ny room in the house. They 

ore completely weatherstripped and factory assembled with Wintite 

sash locks and full! size cluminum frame screens installed. 


MANUFACTURED BY 


 Movnt, Vieghaia: 





SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 For more details on above items, use Coupon on Page 65 





RA 


AN 


ALABAMA fordyes snes per Company Fordyce 
Allison Lumber Company Bellamy W. S. Fi Pine Bluff 
Lbr. Co., Inc. Brent — 


> iA 7. Co. wht wed pe Lumber Company 
These mills of the \ é . Co. Centreville ome maids & Drag Draper tember Co. 
Company 


\ Maplesville Urbana Lumber Company 
Herman Wilson Lumber 


4 Co, ne. H J. L. Williams & Sons 
. . . ay t. mber loosa 
Southern Pine Association \, wi Lona 

ny Alger-Sullivan Sawmill Company & 
Dantzler Lumber & Export Co. Jacksonville 
Mutual Lumber Co. Jacksonville 


! Reid 
can sell you pany Neal Lumber & Mfg. Co. Blounstowa 
a oe Company Ocala Lumber Sales Co. Ine. Ocal 
S st Lumber on, In Ne Chapman homas Lumber & Mfg. Quincy 
. rothers Lbr. eville 
« e GEORGIA 
Pa Southern Pine: brace 8 Turner, ne Mobile wexander ot ne, on 
. Vick Lumber pany Hamilto# 
. Word Lumber Company Scottsboro sense Oy tte All 
ARKANSAS Ey Lm Lumber Company 


Bearden Lumber Company Bearden \- von _* 
en -Southern Division Warren y Spri 
C om umber Compan Crossett Jeter. & Ma Lbr. Co. h 
r r y f ni or. vanna! 
Dierks Forests, Inc. Hot Springs naln tember te” Hawkinsville 





For more details on above items, use Coupon on Page 65 SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 





Shepherd Lumber Corp. 
L. B. Springle Lor. Co. 
Sullivan Lumber Co. 
Tolleson Lumber Co. 
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Ouetsch- hed Inc. 
— ine. 


* As a lumber dealer, you 
know your reputation de- 
pends upon quality. So when buy- 
ing Southern Pine you look for the 
symbol that means conformance to 
high standards of the Southern Pine 
Inspection Bureau, for dryness, for 
strict adherence to grade. 


But you also look for the SPA mark, 
It means the lumber comes from 
one of the mills of the Southern 
Pine Association. 

These mills jealously guard your in- 
terests and those of the public. They 
advertise their fine products in mag- 


azines like these: 


Buy SPa—It’s THE MARK 


OF A GOOD BUSINESSMAN! 


Woodard-Waiker Lumber Co. 
Woodard- Walker Sawmill Co. 


MISSISSIPPI 
Bailey Lumber Co. 
Crosby Lumber & Mfg. 
The L. N. Dantzler laser Co 
A. DeWeese Lumber Co., Inc 
OD. L. Fair Lumber Co. 
Joe N. Miles & Sons 


MISSOURI 
Dierks Forests, Inc. 
Fleishel Lumber Co 
International Paper Co. 
(Long-Bell Division) 


Taylor 
Heflin 


Laurel 
Crosby 
Perkinston 
Philadelphia 
Louisville 
Lumberton 


Kansas City 
St. Louis 
Kansas City 


Tucker Lumber Corp. 


Bruce Co., 
tal Lumber t Mig. Co., inc, 


TEXAS 
Peavy Lumber Co. 
Jerson Mfg. Co. 
gelina County Lumber Co. 


Angelina County Lbr. Co., Gasper Div.) Jasper 
Atlanta Lumber 
Beech Creek Lumber Co. 

Co. 


and- Wood Lumber Co. 


jens- Birch Div. 


& Co. 
Louisiana Long Leaf Lumber Co. NORTH CAROLINA 
Martin Timber Co. Evans Lumber Co. Nashville 
Roy 0. Martin Lbr. Co., inc. L. R. Foreman & Sons Lumber Co. _— Elizabeth City 
a W. Maxwell Lumber Co. Hutton & Bourbonnais Co. Hickory 
bay oem eee neg = | Corp., Shreveport W. P. Morris Lumber Co. Jackson 
f 
nw D hoberts tbr Co. , Alexandria poo CAROLINA 
Sabine Lumber Co. Zwolle pores Lumber Mfg. Co Conwa 
itt Toener Company Springhill Jones Lumber Co., Inc. Monck’s Corner 
Nix Lumber Co. Ruston Holly Hill Lumber Co. Holly Hill 


Tremont Lumber Co. Joyce Lightsey Brothers Miley VIRGINIA 
Tullos Lumber Co. Jena Car! W. Mullis Lbr. Co. Lancaster nes Leones Corp. 

The Urania Lumber Co., Ltd. Urania Russellville Lbr. Co. Sumter on Bag-Camp Paper Corp 

Willis Lumber Co. Princeton Tilghman Lumber Co. Sellers 4 witieme & Sachelthan Pir. Co. 


Southwest Lumber Mills, Inc. 
gan Bros. Lu Co. 
gan-Cochran Lumber Co. 

acy M. Hunt Lumber Co. 
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TOP MANAGEMENT SHIFT FOR SEIDLITZ OF TEXAS 


A shift in top management of the Texas subsidiary has been announced by 
G. R. Seidlitz, president of Seidlitz Paint & Varnish Co., Kansas City, Mo. 
C. N. Seidlitz Jr. (left), formerly president of the Houston organization, has 
returned to Kansas City as a senior vice-president of the parent company, with 
factories in Kansas City, Houston, and St. Paul. He now coordinates the activi- 
ties and operations of all branches of the Seidlitz organizations. 

John R. Seidlitz (right) succeeds C. N. Seidlitz Jr. as president of Seidlitz 
Paints of Texas. He has extensive experience in the paint industry in sales, pur- 
chasing, and administration, and a broad background in all phases of paint 


manufacturing and distribution. 


U. S. Plywood to Market 
Pacific Coast Co. Output 


The United States Plywood 
Corp. and the Pacific Coast Co. 
recently signed a contract whereby 
the former is marketing the entire 
fir plywood output of Pacific Coast, 
effective Sept. 1. 

The contract involved the 36- 
million square feet annual pro- 
duction capacity of the Pacific 
Coast Co.’s plywood mill at So- 
noma, Calif. With the addition of 
this production, U. S. Plywood 
President S. W. Antoville states 
that U. S. Plywood will have avail- 
able an annual volume of approxi- 
mately one billion square feet from 
its own mills and other contract 
sources to distribute through its 
114 warehouses throughout the 
United States amd eastern Canada. 

Timber reserves of the Pacific 
Coast Co. are estimated at 500- 
million board feet. In addition to 
plywood manufacturing, the com- 
pany operates sawmills, a green 
veneer plant, a redwood timber 
drying and re - manufacturing 
plant, and mining and shipping 
subsidiaries. 

Officials of the Pacific Coast Co., 
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in commenting on the new ar- 
rangement, stated that they were 
actuated by a desire to improve 
their sales return by insuring the 
sale of their products on a con- 
tinuing basis. 


PC Members to Seek 
Better Distribution 


The problem of efficiency in the 
distribution system of building 
products manufacturers takes the 
program spotlight at the 37th an- 
nual convention of the Producers’ 
Council, Inc. 

With “The Dynamics of Distrib- 
ution” as its theme, the meeting 
will be held in Miami, Fla., Sep- 
tember 17-19 at the Dupont Plaza 
Hotel. 

In relating program plans, Coun- 
cil President Fred M. Hauserman 
of the E. F. Hauserman Co., said: 
“Producers daily are becoming 
more aware that an efficient dis- 
tribution system can mean the 
difference between a profitable or 
losing operation. No matter how 
good our products or technology 
may be, manufacturers will find 


it difficult to maintain a fair share 
of the market, unless achieving 
efficiency in distribution. 

“For several years at our annual 
meeting, we have concentrated 
our attention on various aspects 
of the distribution process —- mar- 
keting research, sales promotion 
and advertising. Now, for the first 
time, we will be exploring this 
whole broad topic. In addition to 
these functions, speakers will dis- 
cuss channels of distribution, cost 
analysis, warehousing, transporta- 
tion, risk management, and chang- 
ing from traditional distribution 
patterns,” 

Hauserman stated that this 
meeting is part of a long-range, 
cooperative study of distribution, 
which the council initiated early 
this year. A permanent distribution 
study committee has been estab- 
lished under the chairmanship of 
Robert W. Lear, American Radia- 
tor & Standard Sanitary Corp. 
Other members of the committee 
are Hugh Beckwith, E. F. Hauser- 
man Co.; George Martin, Kawneer 
Co.; Rudolph Matthes, Owens- 
Corning Fiberglas Corp.; John 
MacKay, Johns- Manville Sales 
Corp.; and R. J. Sargent, Westing- 
house Electric Corp. 

The meeting will also include 
election of officers and 13 directors. 
Nominated for office are: H. Dorn 
Stewart, Allied Chemical Corp., 
president; Elmer Lundberg, Pitts- 
burgh Plate Glass Co., first vice- 
president; Henry E. North Jr., 
Areadia Metal Products, second 
vice-president; T. D. Wakefield, 
Wakefield Co., secretary; and 
H. L. Cramer, Westinghouse Elec- 
trie Corp. 

Running concurrently with the 
meeting will be a conference for 
the presidents of the council’s 42 
local chapter organizations. 


Crossett Lumber Co. Sets 
World’s Record for Safety 


Employees of the Crossett Lum- 
ber Co. of Arkansas reportedly 
have established a new world’s 
record for safety, by working some 
1,060,000 man-hours without a 
lost-time accident. 

The Crossett company’s lumber 
division is the second sawmill 
operation in the history of Ameri- 
can lumbering to work one million 
man-hours without a disabling 
injury. The first company — a 
West Coast operation — had work- 
ed 1,040,000 hours without such 
a mishap. 
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H-m-m-m-m 
So smooth 
All Roll...No Rock 


LIFETIME 
NYLON ROLLERS 


SELF-LUBRICATING 
BEARINGS 


VERTICAL 
ADJUSTMENT SLOTS 


HORIZONTAL 
ADJUSTMENT SLOTS 





Versatile HAR-VEY Sliding Door Hardware... 









. simply reversing t angers between outer and inner 

designed fo cut y our doors. This feature pays a bonus not only to your cus- 

; tomer in fast, easy installation but to you by cutting 

inventory and sales cost... your inventory, handling and sales costs. You never 

fashioned for the sales and have to pass up a sale. . . Har-Vey’s 707 Series adapts 

“ s . to both 34” and |%"° doors—there’s only one set to 

profit-minded builder handle and it virtually eliminates @ stock shortage. 

However . . . the 1 Har-Vey line designed to meet 

Har-Vey Sliding Door Hardware comes complete (in- any requirement fashioned to satisfy the most 

cluding pulls and track) in one HandiPak . . . Har-Vey’s discriminating | Look for the Har-Vey name 

versatile 707 Series is just what your customer wants stamped on meta! parts . . . your assurance of su- 

. it accommodates either %” or 154” doors by perior quality. 

These features make Har-Vey the answer fo your customer's needs 






















RIBBED STEEL, PLATED HANGERS ADJUSTABLE NYLON DOOR GUIDES A SELF-LUBRICATING NYLON ROLLERS COMPLETE | 

° a ° 
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Unusually rigid, cadmium @ Adjustable Nylondoor guide @ Quality Nylon rollers with @ Comes complete in Handi- 
plated steel hangers have ® eliminates. scraping sounds @  self-lubricating bear pro- ® Paks. Contains everything 
vertical and horizontal ad- > ...MoO grooving bottom of ® vide a lifetime of oth, ° you need for quick, eas 
justment slots for fast, easy, § doors. ..easy to install. For > positive action doo: rol. ; installations. Includes calle 
accurate alignment. e By-Passing 34” to 1¥" doors. 6 e@ and aluminum track. 

J e * 








for complete information write to... 


AMERICAN SCREEN PRODUCTS COMPANY 
General Offices: 61 E. NORTH AVENUE 
NORTH LAKE, ILLINOIS 


©1958 by American Screen Products Company 
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June Contracts Hit All-Time High; 
$3.8-Billion Mark Tops May Peak 12% 


June construction contracts in 
the United States totalled more 
than $3.8-billion, the highest fig- 
ure ever reported for any single 
month, according to a report by 
the F. W. Dodge Corporation. 

The June contracts were 12 per 
cent above the previous high 
record which had been established 
only a month earlier, in May, and 
they were 18 per cent higher than 
in June of last year. 

According to Dodge Vice-Presi- 
dent and Economist Dr. George 
Cline Smith, the gains were gen- 
eral through all types of construc- 
tion, with only a few exceptions. 

“The effect of government pro- 
grams was particularly noticeable 
in June, since public ownership 
contracts were 30 per cent ahead 
of the same month of last year. 
Nevertheless, privately owned 
projects also rose by a substantial 
11 per cent. Regardless of owner- 
ship, the net effect of this upsurge 
in the nation’s largest industry is 
bound to be a big boost to the 
rest of the economy, which will 
be felt for many months to come 
as work proceeds on the projects 
now under contract,” Smith said. 

Contracts for residential build- 


ings in June were valued at 
$1,364,231,000, a gain of 20 per 
cent over a year ago. Contracts 
for large residential buildings 
showed the largest percentage in- 
crease — 69 per cent. However, 
one- and two-family houses, the 
bulk of the residential category, 
also rose sharply, 17 per cent ahead 
of last year. The number of dwell- 
ing units represented by the June 
contracts totalled 107,014, up 24 
per cent from June 1957. 

Non-residential building con- 
tracts in June amounted to $976,- 
044,000, down 18 per cent from 
the same month last year. Within 
this category, sharp declines were 
registered for manufacturing build- 
ings, down 67 per cent — and com- 
mercial buildings, down 27 per 
cent — while educational build- 
ing contracts dropped three per 
cent below a year ago. Public 
buildings, religious buildings, hos- 
pitals, and recreational buildings 
all showed gains over the com- 
parable year-earlier levels. 

The cumulative total of contracts 
for future construction in the first 
six months of 1958 amounted to 
$16,788,625,000, down one per cent 
from the comparable 1957 period. 


BARRETT OPENS NEW GYPSUM BOARD PLANT 


Pictured above is part of the gypsum board production line at the new, fully 
automated gypsum board plant of the Barrett Division of the Allied Chemical 
Corp. at Edgewater, N. J. At left, gypsum board takes form as the paper-bound 
plaster of Paris moves along belt. Manufacture of board takes 144 hours. At 
right, the end of the line, faces of two gypsum boards are flipped together to 
protect fine manila face. Operating ‘round the clock, Barrett’s new plant will 
be able to service gypsum needs for 40,000 homes in a single year. 

Production of gypsum board in the United States is expected to rise above 
present levels by 40 per cent by 1965, according to H. Dorn Stewart, president 
of the Barrett Division. He estimates that in 1965 around 70 per cent of new 
homes will make use of dry wall construction. 
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The cumulative total of contracts 
by the major construction cate- 
gories showed: residential at 
$6,504,707,000, up one per cent; 
heavy engineering at $4,776,056,- 
000, up 6 per cent; and non-resi- 
dential, at $5,507,862,000, down 8 
per cent. 


Houston Businessman Buys 
South Texas Lumber Co. 


Robert E. Hornberger of Hous- 
ton and Dallas, Texas, recently 
purchased the South Texas Lum- 
ber Co. of Houston, with its entire 
properties in 16 Texas cities, from 
the James M. West estate and 
Wesley W. West. 

Hornberger has been named 
president of the company. Other 
officers are Glenn Seydel, execu- 
tive vice-president; Ray R. Smith, 
vice-president and general man- 
ager; Ralph U. Heninger, vice- 
president; Don Seydel, secretary- 
treasurer; Rodman S. Peddie, 
assistant secretary and _ credit 
manager; and Albert M. Wolford, 
general sales manager. Hornberger 
said that present personnel will 
be retained. 

Long prominent in Houston, 
Hornberger is president of Horn- 
berger Bros. Properties, Inc., own- 
ers of a 1,100-acre tract where the 
San Jacinto industrial district is 
being created. He also has interests 
in both commercial and residential 
real estate, manufacturing, insur- 
ance and banking. 

South Texas Lumber Co. is 
headquartered in Houston. It is 
one of the oldest and largest lum- 
ber retailing operations in its area. 
Line yards are operated in San 
Angelo, Abilene, Harlingen, Texas 
City, Bronte, Coleman, Donna, 
Hempstead, Katy, LaFeria, Ozona, 
Pasadena, San Benito, Teague, and 
Yoakum. One of the major real 
estate holdings is the West Mill 
Work facility in Houston. 

South Texas Lumber Co. had 
been owned by the West family 
since 1914, when the late James 
M. West acquired it from the late 
Jesse Jones, Houston capitalist, 
and merged it with other proper- 
ties. 

Although the purchase figure 
was not revealed, Hornberger said 
the transaction was one of the 
largest property transfers in the 
retail lumber business in Texas in 
recent years. 

Houston papers estimated that 
the sale was for a cash considera- 
tion of approximately $3,300,000. 
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Contact Your Nearest 
Dierks Representative: 


ARKANSAS 
EL DORADO 
Billy Jack Smith 
721 Liberty 
FT. SMITH 
Bill Chishoim 
P.O. Box 744 
LITTLE ROCK 
Pb. Box 2 
P.O. Box 2098 


F. Landes 
P.O, Box 2098 


KENTUCKY 


gr as 
ry” McAlister 
P.O, Box 391 


LOUISIANA 
ALEXANDRIA 
uh Click 
#5 Caroline Drive 













corre Smelser 
242 Little Farms Avenue 
VEPORT 
Neal 
P.O. 631 
413 Louisiana Bank Bidg. 


MISSISSIPPI 
CRYSTAL SPRINGS 
C. E. Kiumb Lumber Co. 
P.O. Box 391 
MISSOURI 
KANSAS CITY 
Luck L. Cox 
1006 Grand Ave. 
LIBERTY 
W. M. Hall 
481 E. Kansas St. 


























John G. Burnett 
1622 No. 24th St. 


OKLAHOMA CITY 
F. K. Ounca 
P.O. Box 3672 
2201 Classen Bivd. 


W. B Comes il} 
6, ie 
P.0. Box 2 

TENNESSEE 


MEMPHIS 
Duke Forest Products, Inc. 
P.O. Box 6251 


213 Plaza Building 
3387 Popiar 






P.O. Box 1956 
101 W. W. Jones Bidg. 






924 ICT 







2eB er: 


Morris C. Wells 
.0. Box 461 
105 E. Hilisboro 

















@ Solid Jambs with or without 
Planted Stops 


@ Single or Double Rabbett Jambs 
@ Adjustable Three-piece Jambs 
@ Adjustable Jambs 


A SUPERIOR PRODUCT 
In Dierks Door Jambs you get many re- 





















| finements of manufacture, including eased 
| face corners, beveled edges, head and side 
jambs cut to customer's exact specifica- 









Clay Burne 
Burnett t Foret Prod. Sales Co. 
iding 








KILN-DRIED 
ARKANSAS PINE 
FROM DIERKS 
OWN FORESTS 


Call the nearest Dierks representative listed at left 


Dierks Forests, Ine. 


810 Whittington Ave. Phone NAtiona! 3-7766 Hot Springs, Ark 
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tions, or side jambs cut to allow 34” over 
door size vertically. AN Dierks Jambs are 
manufactured to order. And, Dierks Pine 
is unexcelled for screw- and nail-holding 
properties, assuring a firmly attached door 
for many years of service. 


ACCURATELY MADE, SMOOTHLY 


FINISHED 

Dierks’ high speed modern equipment 
assures smooth milling, accurate rabbet- 
ting and exact fit. Face sides are smoothly 
sanded. 


CONVENIENTLY PACKAGED 

You may specify the bundling style you 
wish: Style A—like | s together; 
Style B—complete sets per bundle; 
Style C—heads in one bundle, sides in an- 
other. Dustproof paper wrapping available. 


ATTRACTIVE. 

Dierks Door Jambs are made from gen- 
uine kiln-dried Arkansas soft pine, which 
takes paint and stains perfectly, comple- 
menting any type of decorative treatment. 












Dierks Adjustable 
two-piece Jamb 
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PAOWING Yr 
im the industry 





Dant & Russell, Inc. . . . JOSEPH 
J. CONNOLLY, head of the export 
department for this Portland, Ore., 
lumber and wood products whole- 
saling and exporting firm, has 
been elected a vice-president. A 
25-year veteran of Dant & Russell, 
Connolly is a member of its board 
of directors. 


The Flintkote Co. .. . Newly-ap- 
pointed product manager for the 
asphalt roofing products division 
of this building materials manu- 
facturer is T. J. MCDONALD. For- 
merly Flintkote’s Southern district 
sales manager, McDonald will 
make his headquarters at the com- 
pany’s New York office. PAUL E. 
ALLEMANDI has been appointed to 
succeed McDonald as Southern dis- 
trict sales manager. He will head- 
quarter in Flintkote’s Southern di- 
vision office in New Orleans, La. 


McDonald 


Signode Steel Strapping Co... 

Newly - elected executive  vice- 
president of this Chicago manu- 
facturer is J. M. MOON. Formerly 
vice-president in charge of sales, 
Moon will continue to direct the 
Signode sales activities, in addi- 
tion to his new responsibilities. 


The General Tire and Rubber Co. 
... CHARLES E. GIBBS has been ap- 
pointed South - Central division 
manager, building materials. From 
headquarters in Houston, Texas, he 
will direct sales of General Tire’s 
vinyl and rubber flooring products, 
and vinyl wall covering and coun- 
ter-top materials. 


United States Steel Corp. 

GEORGE A. SMITH has been appoint- 
ed traffic manager, western region, 
of the Universal Atlas Cement Di- 
vision. From offices in Kansas City, 
Mo., Smith will handle traffic and 
transportation for Universal Atlas 
plants at Duluth, Minn.; Independ- 
ence, Kans.; Waco, Tex.; Hannibal, 


Mo.; and the division’s gypsum 
operations at Watonga, Okla. 


Prunella 


Electro Lighting Corp... . New- 
ly-appointed representatives in the 
Texas and New Mexico territories 
for this manufacturer of lighting 
fixtures are A. D. RAY and ANDY 
PRUNELLA. They will work for 
Traweek-Healy and _ Associates. 
Ray will cover West Texas, El 
Paso, and the state of New Mexico 
from offices in Lubbock, Texas. 
From Dallas headquarters, Prun- 
ella will serve the Dallas-Fort 
Worth territory. 


Simpson Timber Co... . New ex- 
ecutive vice-president of this 
Seattle, Wash., firm is Cc. H. BACON 
Jr. He has served for the past five 
years as vice-president and gen- 
eral manager of Simpson Logging 
Co., an operating division of Simp- 
son Timber. HAROLD W. MCCLARY, 
formerly manager of lumber, ply- 
wood, and door products succeeds 
Bacon in that position. 


Ekco Products Co... . MYRON L. 
DUHL has been elected secretary 
of this Chicago firm. He succeeds 
David L. Canmann, who continues 
as financial vice-president and 
treasurer. A graduate of the Uni- 
versity of Chicago Law School, 
Duh] was formerly assistant secre- 
tary of Ekco. He joined the firm 
in 1947. 


Neff 
Seidlitz Paint & Varnish Co... . 
CHARLES F. NEFF has been appoint- 
ed purchasing agent for this Kan- 
sas City, Mo., paint manufacturer. 
He will assist E. R. Kyger, vice- 


president of purchasing. Neff 
was formerly assistant purchasing 
agent at Owens-Corning Fiberglas. 


He is a graduate of Rockhurst Col- 
lege. 


Universal Insulating Machine Co. 
... L, A. DERMYER is the newly- 
elected president of this Van Wert, 
Ohio, manufacturer of insulation 
blowing machines, hose, tools, and 
accessories, Formerly sales man- 
ager of the company, Dermyer 
succeeds the late Homer G. Woten, 
founder of the company. Virginia 
M. Woten, wife of the founder, 
was elected vice-president. Carol 
N. Leiter was elected secretary- 
treasurer. 


Philip Carey Manufacturing Co. 
... W. B. EVANS has been appoint- 
ed general manager of the Miami 
Cabinet Division of Philip Cary. 
He succeeds Vincent J. Bramlage, 
who retired. The Miami Division 
manufactures kitchen range hoods, 
door chimes, ventilating fans, bath- 
room cabinets, accessories, and 
mirrors. A mechanical engineer- 
ing graduate of Kansas University, 
Evans had been merchandising 
manager for the Miami Division 
since 1956. 


Evans Turner 


The Lehon Co... . District man- 
ager for the Southern district of 
this Bellwood, Ill., building mate- 
rials manufacturing company is 
ROBERT F. TURNER. Turner will di- 
rect activities of the Lehon Co., a 
division of the Philip Carey Man- 
ufacturing Co., throughout Ala- 
bama, Arkansas, Georgia, Missis- 
sippi, Tennessee, southwestern 
Kentucky, northeastern Louisiana, 
and areas of Kansas, Oklahoma 
and Virginia. He is a 24-year 
veteran with Philip Carey. 


The Crane Co, .. . WILLIAM B. 
GILMOUR has been named general 
manager of merchandising for this 
Chicago plumbing and heating 
manufacturer. He formerly was 
associated with Inland Steel Co. 
for 22 years. DARRELL R. NORDWALL 
has been named Crane’s genera! 
manager of sales. He was former- 
ly manager of the West Coast sales 
district. ROBERT E. PENNEY succeeds 
Nordwall as district manager, with 
headquarters at Los Angeles, Calif. 
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290 LB. ASPHALT SHINGLE ROOFING WITH 


20-YEAR BOND 


The most dramatically beautiful asphalt shingle roofing 
you ever applied. Imagine how that helps your es! 


What's more, it's a top quality, full profit product. Backed by the 
nationally advertised Fry 20-year Bond, it's America's lowest 
cost asphalt shingle on a per year basis. That's why you so 
easily get your full price and profit. 





For complete money-making facts, write our General Offices. 
Our local plant (your neighbor) will contact you promptly... with 
profit to you. Write TODAY! 








LLOYD A. FRY ROOFING COMPANY 


World's largest manufacturer of asphalt fing and allied products— 
19 roofing plants strategically / ad coast to coast 


C 
it GENERAL OFFICES: 5818 Archer Road, Summit (Argo P.O.), Illinois 
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Window beauty can 
help you build your 


share of the market! 


hen you sell famous Andersen WINDOWALLS, yo 


windows— but lasting customer satisfaction! B 
recognized wood window units give both builders a 


For the builder . . . they’re easy to install; and they op 


with costly callbacks. For the homeowner, they pro 
can’t be matched . . . convenience and protection th 
For you, Andersen Windows can be STAR SA 
build your business, boosting your reputation as a 
materials and equipment. The Andersen name and 
known through advertising in BETTER HOMES a 
In fact, surveys show that homeowners prefer And 
margin! So when you furnish Andersen WINDOWA! 
“I’m a quality dealer . . . take pride in what I offer 


Know a better way to keep—and build—you 


Get more facts on profit possibilities with An 
from one of the distributors listed below. Or write A 


<—« Andersen Casement Windows in a North Carolina hom 


furnish not just 
iuse these nationally 


| owners what they want. 


‘rate perfectly, doing away 

ie window beauty that 

ear around, 

ESMEN ... helping to 

pplier of quality building 

yutation are nationally 
ther leading magazines. 
n Windows by a 7 to | 
you are saying, in effect, 


ire of today’s market? 
-rsen Wood Window Units 


idersen, Bayport, Minnesota. 


rles M, Grier, Architect. 


Andersen \ Vindowa t ls are quickly 


TRAOL MARE OF AMOT AEE CORP 


avalilabie from complete stocks of these distributors: 
MISSOU 


ALABAMA 

Birmingham Sash & Door Co. Birmingham 
FLORIDA eo 
Huttig Sash & Door Co. Jacksonville 


GEORGIA 
Huttig Sash & Door Co. Atlanta 


Toombs & 


NORTH 
KANSAS i. 
Rock island Wholesale Co. Wichitc uttig Sas 


United Sash & Door Co. Wichita 
TENNES 


Huttig Sa 
Memphis 


KENTUCKY 
Huttig Sash & Door Co. Louisville 
Weyerhaeuser Distributing Yard Louisville 


TEXAS 
Davidson 


LOUISIANA 


Davidson Sash & Door Co. 
Alexandria, Lafayette and Lake Charles 


New Orleans Sash & Door Co. New Orleans 


United Sash & Door Co. Baton Rouge 
VIRGINIA 


Huttig Sas! 
Morgan Mi 


MARYLAND 
Morgan Millwork Co. Baltimore 


qw ANDERSEN CORPORATION + BAYP 


American S« 


imse-Schillir 
Lumbermen's 


Huttig Sash 


ash & Door Co. Kansas City 


& Door Co. St. Louis 

) Sash & Door Co. Si. Louis 
Supply Co. St. Joseph 
Sprinefield 


MLINA 
& Door Co. Charlotte 


& Door Co. Knoxville and Nashville 
h & Door Co. Memphis 


h & Door Co. Austin 
& Door Co. Dallas 


& Door Co. Roanoke 


lwerk Co. Arlingion 


ORT » MINNESOTA 





not from the 


ee NORTH 


not from the 


SOUTH 


“but only from the 


> “BISLIG BAY AREA 


_ Now, Long-Bell imports all of its Philippine 

Mahogany from Bislig Bay, Mindanao, lo- 

_ cated in the Philippine Islands — in an area 

noted for its constant rainfall, temperature 

and deep ground humus. It is these factors 

that assure you of a constant quality of 
medium texture Philippine Mahogany. 


This uniform dependable quality offers you 
~ anew source of workable, durable Philippine 
Mahogany, backed by Long-Bell’s years of 
experience kiln drying. You don’t have to. 
_ worry about getting “hard” Philippine Ma- 
_hogany from the north mixed with “soft” 
~ Philippine Mahogany from the south. 
"This Philippine Mahogany is available in 
_ straight cars or mixed cars with West Coast 
Lumber and Plywood. Our inventory in- 
cludes lumber, casing and base, mouldings, 
~ solid paneling and plywood. 
Excellent transportation facilities “deliver 
_Long-Bell quality woods to gach Sita 


























: DIVISION. 
_ Kansas City, Mo. 
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By Harry J. Miller 


Sarasota Concrete Co. in Sarasota, Fla., 
is doing a zooming ready-mix business 
with area lumber and building supply 
dealers, who have recognized oppor- 
tunities to render better service to 
customers, while garnering added pro- 
fits for themselves. 

At right, firm engineer cheerfully 

ist t r, sent by local dealer, 
to estimate ready-mix requirement. 





September, 1958 


BUILDING 
SUPPLIES 


Ready-Made Profit 


With Ready-Mix 


That there is an unmistakable 
trend among lumber and building 
material dealers toward ready-mix 
concrete handling is proof that 
dealers eye this item as a logical 
addition to their businesses. 

Sarasota Concrete Co., Sarasota, 
Fla., which is doing a zooming 
ready-mix business with area lum- 
ber and building material mer 
chants, offers a significant reason 
for this trend: “The handling of 
ready-mix enables building sup 
ply dealers to offer customers a 
complete package deal, from foun 
dation to chimney.” 

Truly, this has been concrete’s 
golden age, and alert building sup 
ply dealers are recognizing this fact 
as a challenge and opportunity to 
render better service to customers 
while garnering added profits. 

Although concrete for years has 
been widely used in construction 
— encroaching steadily into the 
domain of the supplier, who han 
dled about every other kind of 


erchandise but concrete — the 
id of concrete construction now 
ould appear to be just hitting its 
ide. 
Never has so much activity been 
neerned with a single building 
aterial, or have such far-reach- 
g results been achieved. Prac- 
cal field men, engineers, archi- 
cts, and research workers have 
mbined their talents so that 
iilders may take full advantage 
the tremendous versatility of 
ncrete. 
Thus it is understandable why 


sarasota building material dealers 


ive tied-up with Sarasota Con- 
ete. They’ve realized its im- 
rtance to residential and com- 
.ercial building. 

In a mutually-profitable pact 
esigned to help each other to 


better service and profits, Sarasota 


merete’s Manager R. E. Deacon 


velcomes business from the deal- 


rs. He thinks ready-mix is a 
natural” for these businessmen. 





Sarasota Concrete Manager R. E. Deacon, right, himself a veteran lumber deal- 
er, checks customer’s building contract figures. Deacon emphasizes to all his 
firm’s desire to serve customers of building supply dealers. 


Local dealers welcome their 
reciprocal arrangement with Sara- 
sota Concrete, for when they ad- 
vise the ready-mix maker of 
impending jobs in the area, the 
ready-mixer in turn recommends 
the material dealer to his concrete 
customer for other building re- 
quirements. 

"In short,” said Manager Deacon, 
“we want the concrete business; 
the materials dealer wants his 
share of the business. He’s helping 
us, so we help him.” 

Deacon’s method of operation 
with the dealers begins with the 
dealers’ giving the name of the 
contractor or the contractor’s spec- 
ifications. Sarasota Concrete takes 
over from there. The firm sends 
a man to find out what the con- 
tractor wants and when he wants 
it. 

Deacon gives the dealer the list 
of requirements, like blocks, ready- 
mix, lintels, wire mesh and rein- 
forcing steel. Anything the dealer 
doesn’t stock is deleted from the 
list and is then supplied by the 
ready-mix maker. 

“Since our take-off must, of 
necessity, be accurate, our com- 
pilation precludes possible error 
by the dealer in his computation 
of materials,” said Deacon. 

That way, the contractor re- 
ceives the prices of his lumber, 
concrete, and other needs direct 
from his supplier, which saves him 
time shopping around. And the 
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dealer has full control of sales and 
collections, since he is the chief 
supplier. 

Deacon offers his dealer-cus- 
tomers a 10 per cent discount 
against five per cent to contrac- 
tors. This is a 10-day term, from 
the Ist and 15th of the month 
billing dates. 

“We value the dealers’ business 
just as much as we do our regular 


trade,” said Deacon. “At times, 
even more, because, as previously 
noted, we won’t get stuck for a bill 
by the dealer.” 

All orders for concrete are ship- 
ped in the order received, and 
emergency deliveries are extend- 
ed to the dealer’s customers just 
as they are to regular ready-mix 
customers. And Deacon knows that 
whereas they could stand off some 
out-of-town creditor, local dealers 
cannot afford to ignore paying bills 
on time, since such would damage 
the material - supplier’s credit 
standing in town. 

From another Sarasota building 
supplier, Fred Byrd of the Orange 
State Lumber Co., came this 
opinion: 

“There is no reason why the 
building supply dealer cannot han- 
dle ready-mix in exactly the same 
fashion as he sells any building 
supplies he is called upon to fur- 
nish customers. Most customers 
want everything on one bill. Our 
contractor customers call Sarasota 
Concrete for the materials they 
need, and have it charged to us. 

“We give the contractor a pur- 
chase order, where we furnish the 
construction money and control 
payments. That way, there is no 
finagling by the contractor. Sara- 
sota Concrete must have our pur- 
chase order so we can charge the 
job. We cooperate very closely 
with our ready-mix dealer, be- 
cause it is our firm belief that 
hendling such products is a must. 

(Continued on page 88) 


The facilities of Sarasota Concrete point up the fact that the ready-mix manu- 
facturer has the extensive inventory and wealth of equipment required to pro- 
duce his product. Building supply dealers, therefore, make fair profit without 
such grave investment, and benefit further by financing ready-mix purchase 
along with other supplies needed by customers. 
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The New Postal Rates 


Lumber and building supply deal- 
ers who use direct-mail advertis- 
ing watched with interest the bat- 
tle in Congress over the postal 
rate increase. 

Now that the law has been en- 
acted, many dealers have ques- 
tions about how increased rates 
will affect their direct-mail adver- 
tising. 

Here, in brief, are some typical 
questions, with answers, about 
postal rates and direct-mail ad- 
vertising: 

How do the new postal rates 
affect direct-mail advertising costs? 

As you know, the first-class mail 
rate has advanced from 3c to 4c 
per ounce, and post cards from 
2c to 3c each. If you have been 
using first-class direct-mail ad- 
vertising, your postage costs will 
advance one-third on letters and 
one-half on post cards. 

This may seem like a large in- 
crease in advertising cost. It is. 
But, even so, it is not the major 
part of the cost of your direct-mail 
advertising. When you consider the 
paper, printing, envelopes, folding, 
inserting, sealing, stamping and 
addressing cost for each piece of 
first-class mail, the postage cost 
is a fraction of the total cost. 

Third-class mail postage rates 
have also been advanced. Individ- 
ual pieces of third-class mail have 
advanced from 2c to 3c for the 
first two ounces and from Ic to 
1%c for each additional ounce. 
Bulk mailing at the third-class 
rate is also up and will be ad- 
vanced more in the future. 

What are the rates for third 
class bulk mailings? 

Bulk mailings are permitted 
when 200 or more identical pieces 
are mailed at one time. Reduced 


postage rates are available to bulk 
mailing permit holders. 

Cost of the bulk mailing permit 
is to be advanced from $10 to $20 
on January 1, 1959. This permit is 
good for one year and can be used 
on all third-class advertising ma- 
terial you mail during the year 
. . . 200; 1,000; 100,000 or a million 
pieces for the one annual fee of 
$20. Your bulk mailing permit can 
be renewed each year by the per 
mit holder at the $20 cost. 

New postage rates for third-class 
bulk mailings advance from l4c 
to 16c a pound on January 1, 1959 
In addition, the following mini- 
mum per piece rates apply: 

1%c per piece mailed until 
January 1, 1959. = 

2c per piece mailed from Jan 
uary 1, 1959 to Juwy 1, 1960. 

2%c per piece mailed afte 
January 1, 1960. 

Which is better — first or third 
class mail? 

Lumber and building material 
dealers who use first-class mail 
advertising (letters and post cards 
find it is a good promotion meth 
od. It is delivered promptly. Cus 
tomers accept it as first-class mail 
when it is received. And, it will 
be forwarded to the new address 


of your customer or returned if 


undeliverable, 

Third-class mail also has somé« 
advantages for dealers using di- 
rect-mail advertising. You can save 
money on postage on individual 
pieces — 4c first-class, and 3c on 
the third-class rate. You can mail 


* two ounces of third-class advertis 


ing for the base rate and only on¢ 
ounce under the first-class rat¢ 
In addition, you can save eve! 
more money when you use ths 
bulk mailing rates. 
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How They 

Affect Your 
Direct-Mail 
Advertising 


One other advantage of using 
\ird-class direct mail advertising 

that it makes it possible to keep 

ur mailing list up-to-date. When 

u make a third-class mailing, 

u can use Form 3547 on the card 

envelope. You will be notified 

any change of address and can 
iminate any customers who have 
ved out of your trade territory 

id get the correct address on fu- 

ire advertising. 

How much money does bulk 
mailing of third-class save? 

Naturally, this will depend on 

/w many advertising pieces you 

iil during a year. For instance, 

you have a mailing list of 2,000 

umes and make a mailing every 
ther month during the year you 

uuld have these costs: 
First-class $960.00 
Third-class $720.00 
Bulk (1958) $370.00 
Bulk (1959) $500.00 
Bulk (1960) $620.00 

As you can see, even when the 
third-class bulk rates go to the 
highest point on January 1, 1960, 
ou will save $100 over the in- 
lividual piece rate and $340 over 
the first-class rate. 

Lumber and building supply 
lealers who make less frequent 
mailings of direct-mail advertis- 
ing, or who have a smaller mail- 
ng list, will find the savings will 
not be as large. During 1959 you 
vill need to mail at least 2,000 
pieces of direct-mail advertising 
to break even on the cost of the 
permit. When the bulk rates go 
to 24ee in 1960, it will be n 
to make total mailings of 4,000 
juring the year to break even on 
the cost of the bulk mailing per- 
mit. 


(Continued on page 87) 





This is how Cameron, La., appeared, shortly after Hurricane Audrey roared into 
the area on June 27, 1957. Hundreds of residents took shelter in a reinforced 
concrete courthouse and were saved. Winds up to 110 mph, followed by a tidal 
wave, caused enormous property damage and loss of life. 


This new Cameron grade school, built to replace that washed away in last year’s 
storm, has many safety features to make the building storm-resistant. The heavy 
reinforced concrete frame rests on piers extending five feet below ground to wide 
footings. The main structure is elevated to allow water to rush beneath. Pre- 
stressed concrete girders give added strength to the roof, which can serve, in an 
emergency, as landing area for a helicopter. 


Sequel 
0 
Disaster 


For many people along the Gulf 
coast, the date of June 27 carries 
with it ominous memories. 

On that date, a year ago, Hurri- 
cane Audrey roared in from the 
Gulf of Mexico with terrible winds 
and tidal wave, laying waste miles 
of farmland and destroying whole 
communities. 

One of the areas hardest hit was 
the parish of Cameron, La., where 
more than 400 people lost their 
lives. The stories of heroism, trage- 
dy, and drama told by survivors 
deeply moved the rest of the nation. 

What happens to a community 
after a catastrophe of this sort? 

Cameron, a year later, reveals 
many heartening things. True, 
there are cons icuous reminders of 
the disaster. An ocean-going fish- 
ing vessel lies rotting in a field 
near Main Street, where it was 
swept five miles inland by the 
storm. Battered houses and empty 
foundations testify to families that 
failed to return. But 80 to 85 per 
cent of the homes that were 
wrecked have either been repaired 
or rebuilt. 

New stores and churches have 
appeared. Cameron’s medical cen- 
ter and the post office, both badly 
damaged, have been restored. Plans 
are under consideration for a hos- 
pital, to be called the Audrey me- 
morial hospital. Two new schools, a 
telephone exchange, and a parish 
library have been built in the past 
year. 

In all this rebuilding, consider- 
able thought has been given to 
storm protection. One of the un- 
forgettable aspects of Hurricane 
Audrey was the role played by the 
parish courthouse. This structure, 
designed of reinforced concrete, 
was credited with saving the lives 
of from 600 to 1,000 people who 
took refuge there. 

Built in 1937, it was carefully de- 
signed to resist fire, hurricane, and 
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tidal wave. Its wide footings and 
foundation walls extend down 
through sand and shell to hard 
clay. The 12”-thick walls above- 
grade are buttressed by battered 
pylons, and braced by concrete 
floors and roof. At the height of the 
storm, the courthouse withstood 
winds of 110 mph and swirling 
flood water, providing safe shelter 
for hundreds inside. Following the 
storm, it served as the center of 
rescue and clean-up operations. 

While many less - substantial 
structures were demolished by the 
wind or swept off foundations and 
overturned by the tidal wave, con- 
crete masonry buildings, such as an 
ice house and a bank building, came 
through relatively undamaged. 

One of the new public build- 
ings, built of concrete, is the Cam- 
eron parish library. Appropriately 
_ enough, this was dedicated on June 

27, anniversary of Hurricane Au- 
drey, designated by the Louisiana 
state legislature as an official day 
of remembrance in Cameron. Funds 
for the library were raised by Jun- 
ior Chamber of Commerce mem- 
bers throughout the state. Design 
of the building is by Paul F. 
Thompson of Lake Charles, who 
used concrete for the floor and roof, 
and concrete masonry for the walls. 

Both new schools are of concrete. 
To avoid any possibility of their 
being swept away like the previous 
ones, the architect, Robert L. Mil- 
ler, incorporated definite safety 
features into their design. 

The larger school is well equip- 
ped to double as a storm center, if 
necessary. Its heavy reinforced 
concrete piers extend 5’ below 
ground, while the main structure 
is elevated 6’ to allow flood water 
to rush beneath, if necessary. The 
concrete floor rests on heavy rein- 
forced concrete joists and beams, 
and the structural frame is given 
additional strength through pre- 
stressed concrete roof girders. The 
roof, in fact, can serve as landing 
area for a helicopter in time of 
crisis. Walls of both schools are of 
patterned concrete masonry. 

One of the town’s most vital 
services — its telephone exchange 
— is now similarly housed in a new 
storm-resistant building of con- 
(Continued on page 87) 


This new telephone exchange in Cam- 
eron was specially designed of rein- 
forced concrete to ride out rough 
storms. A watertight door and 71%’ 
elevation are precautions against fu- 
ture tidal wave. 
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This concrete masonry building, occup 
of the few structures that escaped destri 
building immediately following the disast 


one year later. 
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by a grocery store and bank, was one 
ion during the hurricane. At top, is the 
er, while above, is the same building 












Here's A Bonus Plan 


That Induces Teamwork 


Salaried employees of Seale Lum- 
ber Co., Birmingham, Ala., for the 
last four years have shared in a 
bonus plan that the company be- 
lieves has promoted teamwork and 
increased incentive. 

The plan, in practical terms, 
enables a bookkeeper to share in 
profits on the same level with 
a salesman on the firing line. 

A particular advantage, as 
explained by Comptroller and 
Executive Vice-President Ralph 
Culver, is that merit is a strong 
factor in determining individual 
bonuses. The entire bonus arrange- 
ment is discretionary with man- 
agement. 

Basically, the total amount to 
be distributed as the bonus is 17 
per cent of the annual operating 
profit of the company. The amount, 
thus determined, is split 12 per 
cent for office employees and 5 per 
cent for yard employees. Officers 
of the company and others in man- 
agement at Seale do not share in 
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the bonus arrangement. 

“We have studied bonus and 
incentive plans for many years,” 
Culver related, “and each time we 
have examined a new plan, we 
have concluded that ours is less 
complicated, more popular with 
employees, and generally super- 
ior. 

“Even so, we are constantly 
seeking ways to improve our 
arrangement. At present we are 
considering “a thorough job eval- 
uation system that we hope to 
implement in conjunction with 
our bonus plan. 

“If we carry out present plans, 
we will set up maximum and 
minimum pay scales for every job 
in the company. Ability, educa- 
tion, and experience required for 
a particular job will be strong 
factors. 

“With the job evaluation and 
the bonus plan, we hope to offer 
our employees a stronger base of 
security, along with continued in- 


By Wendell Givens 


An employee’s merit figures most 
strongly in the bonus plan activated 
by the Seale Lumber Co. of Birming- 
ham, Ala., for its workers. At left, 
Executive Vice-President and Comp- 
troller Ralph Culver, right, confers 
with chief accountant Bill Roden on 
bonus plan aspects. 

Below, Culver consults with Treas- 
urer J. M. Vakakes, in charge of out- 
side operations. Employees who are 
commended by department heads get 
extra consideration at bonus time. 


centive,” Culver stated. 

Effect of the job evaluation on 
the bonus set-up remains to be 
determined. If increased salaries 
result, and such is indicated, the 
year-end bonus is likely to be 
reduced, but Culver is convinced 
the larger base pay-check would 
result in a stronger feeling of se- 
curity for employees. 

An employee’s share in the an- 
nual bonus, usually distributed in 
late February, is determined large- 
ly in three steps: 

1. After the total bonus fund 
has been calculated, management 
sets aside a given amount for 
merit consideration. 

2. The ratio of an employee’s 
earnings to total earnings of all 
participating in the bonus is fig- 
ured. 

3. For the merit consideration, 
the employee’s record of absen- 
teeism, attitude on the job, aggres- 
siveness, etc., is evaluated. 

A management committee then 
sets the amount of each employee’s 
bonus. 

(Continued on page 86) 
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Interested home-owners inspect all types of building material displays at the 
Center. Some of those pictured include wood paneling, brick and tile, examples 
of sealers, enamels, and finishes painted on blocks of wood, and a small model 
frame house which shows up termite damage. 


A brand new idea in building 
promotion is adding up profits for 
home suppliers in Tulsa, Okla- 
homa. Builders and suppliers there 
are combating the siump, and 
much of the credit goes to the 
Tulsa Home Information Center. 

This unique, new public service 
was pioneered by six builders and 
nine suppliers, who figured the 
average home-owner or prospec- 
tive builder would welcome a cen- 
ter with answers to his questions 
on all phases of home construction 

. and they were right! 

Since the Center’s opening in 
June, approximately 200 people a 


week have browsed through the 
exhibits, scale models, maps 
charts, and bulletin boards, wit! 
questions ranging from “What’ 


the difference between oak and 


mahogany panelling?” to “How 
much pitch do I need to my roof? 

Located in the ground floor o 
a new suburban savings and loa: 
building, 
fastest growing areas, the Cente 
is staffed by Director Larry Rob 
ertson and his assistant, Mrs. Rut! 
Kribbs. These two are alway 
ready to answer questions an 


guide visitors through the 3,000 


square feet of exhibits. 
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convenient to Tulsa’: 


The Tulsa Home Information Center 
in Tulsa, Okla., is a novel building 
promotion and publie service, which is 
.dding up profits for building mate- 
ia! dealers in that city. Here, Director 
Larry Robertson points out to visitors 
he Center’s headquarters, opened re- 
ently in a corner of a new suburban 
nvings and loan building. 


Slump 


By Mary Jo Stahl 


lhe Center has displays on every 

pe of building material. A pros- 
ective home builder can compare 

ring samples of linoleum, pure 
nyl, rubber tile, cork, asphalt 
le, and asbestos vinyl. He can 
lecide on his floor-tile color pat- 
rn by arranging 2” color samples 

different designs and combina- 
ons. 

A housewife, curious about con- 
truction, can study a framing 
nodel of a four-bedroom, 1%-bath 
house, showing all the wooden 
raming used in building; or she 
an see a cross section of a slab 
loor or typical wood deck fram- 
ig. One of the main purposes of 
he Center, according to Robert- 
son, is to show house building in 
ut-away detail. 

If Mrs. Home-owner is contem- 
plating wood panelling in one of 
her rooms, there are two different 
lisplays to see. One has 18 differ- 
ent types and grains of wood that 
swing open like pages in a book. 
There are 14 more samples on the 
wall, ranging from imported blond 
cativo and lauan to domestic ma- 
hogany, cherry, oak, and ash. 

When a home builder considers 
the walls of his new home, he can 
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cheose his material from a tile 
and brick display, or move on 
down the table to view shingles 
and different exterior sidings. A 
small model house shows insula- 
tion in the walls, and a paint dis- 
play gives examples of sealers, 
enamels and finishes painted on 
blocks of wood. Molding samples 
are available on another table. 

An assemble-it-yourself display 
of four different front walls and 
six different roofs with various 
pitches and gables is a clever aid 
to people still in the planning 
stage. The building prospect puts 
his own model home together to 
see how front wall No. 1 looks 
with roof No. 5. 

Six model homes, each built by 
a different Tulsa Home Informa- 
tion Center builder, are on dis- 
play. There is a home for every 
pocketbook, with prices ranging 
from $10,000 to $47,500. Each mod- 
el house is connected by a red 
ribbon to a map of the city behind 
it, showing its exact location in 
the builder’s specific addition. 

A model kitchen, to be redec- 
orated periodically, is attractively 
installed in one of the back cor- 
ners of the Center. A model bath- 
room, furnished with light green 
fixtures, is next to the kitchen. 
There is a display of Formica lino- 
leum and tile on one of the tables 
to show the newest materials for 
covering drainboards and counter 
surfaces. 

Different styles of doorknobs, 
and faucets shown with various 


Robertson uses this library corner to 
iron out kinks in building plans, while 
Tulsa Home Information Center build- 
er John Weible looks on. 
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Future home builders try their hand 
at combining different roofs and front 
walls in the assemble-it-yourself roof- 
ing display. This unusual display has 
four different front walls and six roofs 
with various pitches and gables, The 
prospect puts his own model home 
together to see how certain front walls 
look with various roofs. 


kinds of pipe make up a hardware 
exhibit. 

Termite damage shows up 
dramatically in a small framing 
model of a house where termites 
have been glassed in for several 
months. Different species of ter- 
mites are preserved in bottles to 
help the home builder and owner 
learn to spot the costly insect. 
Pamphlets on pest-prevention are 
available. 

There is a library nook, com- 
plete with literature racks, tables, 
and comfortable chairs. Current 
issues of building magazines are 
available for reading at the Center. 
Reference books and manuals are 
sorted in the racks under labeis 
as “Home Improvement,” “Hous- 
ing Economics,” “(Home Planning,” 
and “Technical Data on Home 
Building.” 

Information can also be found 
in the library corner on such build- 
ing questions as “‘How much would 
my tax rate be in this area?” or 
“Where can I get a mortgage and 
what requirements must I meet?” 
Plumbing specifications and insur- 
ance rates are listed. There are 
facts on the present sewer system 
and water service, plus an outline 
of extension plans. 


At the back of the library area, 
there is a standing bulletin board. 
One side is kept current with clip- 
pings from local newspapers on 
such items as zoning, predicted 
changes in interest rates on home 
loans, proposed bond issues for 
civic improvement, and new build- 
ing in the area. Miscellaneous bro- 
chures and mimeographed items 
take up the other side of the board. 
“How Much Fertilizer Shall I 
Use?” is next to a chart on Tulsa 
business trends, compiled by the 
Chamber of Commerce. 

Newcomers to the city are espe- 
cially glad to see a series of maps 
and scale models of Tulsa and 
the surrounding area. There are 
maps showing public and parochial 
school zones, bus routes, city and 
county boundaries, fire stations, 
various real estate additions, and 
proposed expressways for the 
metropolitan area. A large aerial 
photo of Tulsa literally gives a 
birds-eye view of the city. 

A 5’ x 6%’ scale relief model 
showing Tulsa and the surround- 
ing recreational “lakes” area sits 
next to a similar model of the 
Tulsa metropolitan area, giving 
elevations, existing expressways, 
schools, shopping centers, parks 
and other landmarks. 

None of the models or exhibits 
in the Center is over 5’ tall, ac- 
cording to Robertson. Anyone 
browsing through the displays can 
look up to see across the room at 
any time. The Center steers away 
from a cluttered, chopped-up look 
by keeping exhibits to a medium 
height. Furthermore, aisles are 
wide so as to allow plenty of 
elbow room for browsers. 

(Continued on page 86) 
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When fire destroyed the old office 
and sales building of Jonesboro 
Lumber Co. in Jonesboro, Ark., 
March, 1957, it gave the company 
opportunity to modernize from the 
ground up and take advantage of 
display opportunities long dream- 
ed of. 

Out of the ashes, the northeast 
Arkansas firm built the best year 
it has enjoyed since war years. 

Its eye-catching new building 
has greatly stimulated store traf- 
fic, enabling owner Claude Roach 
Sr. to take on profitable new lines 
and increase business in the face 
of the general economic levelling 
off. This past season’s sales top- 
ped those for the same period a 
year ago. 

The new building is at 107 South 
Fisher Street, directly dcross the 
street from the former building 
site. The company, owning prop- 
erty on both sides of the street, 
now has its office, a warehouse 
and shed on one side, and the rest 
of its lumber and building supply 
sheds on the other side. 

Of brick and concrete, with large 
windows for street display, the 
building is 40 feet wide and 94 feet 
deep. It was designed and built 
by C. L. Adkinson, Jonesboro con- 
tractor, from Roach’s basic plans. 
Employees in the lumber com- 













Jonesboro Lumber Co., Jonesboro, Ark., has learned what good floor display can de for business. 


Store Tratfic Upsurge 
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from their updated displays 


g and its facilities. 
Displays and floor arrangement 
out ideas which Roach had 
eamed of for years. Most strik- 
feature of the floor arrange- 
ent is the placing of displays so 
to allow easy access and cus- 


By Richard Lane 


pany’s well-equipped woodwork 
ing shop — 40’ x 100’ — built 
practically all of the display fix 
tures that went into the new build- 


) Claude Reach Sr., with sons Claude 
vly-installed in the up-to-date building. 


Business here is a family affair, and (|! 
Jr. and Paul, inspects a door display. 


Both sons are salesmen. 







b 










































The firm’s kitchen display is up front for easy viewing from the street. It is kept 
well-lighted at night. Here, Mrs. Claude Roach Sr., right, is on hand to admire 
— and sell — a cabinet to a housewife-customer, 


tomer browsing. It has the care- 
fully-planned look of a modern 
self-service store. 

“There was very little display 
space in the old building,” Roach 
recalled. “Now we are able to take 
full advantage of street traffic for 
the first time. There has been a 
noticeable increase in store traffic. 
New, off-the-street parking facili- 
ties for customers have contributed 
to this increased traffic. 

“With more floor displays, we 


have stimulated ‘impulse’ sales. 
Customers who find floor salesmen 
busy when they come in now hang 
around and browse among the dis- 
play tables, instead of saying, ‘I’ll 
be back later.’ And in many in- 
stances, they buy things that they 
didn’t have on their minds at all 
when they walked in.” 

The new building gave the firm 
added opportunity to promote its 
profitable kitchen line and to add, 
for the first time, such desirable 


Displays are purposely spaced wide apart to encourage customer browsing. Extra 
space has enabled company to take on additional lines, displays of which have 
stimulated walk-in traffic. 


Since the firm builds and modernizes 
homes in the vicinity, a special home 
planning department was recently es- 
tablished. Curmit McCracken, depart- 
ment head, above, spends much of his 
working day checking layouts and de- 
signs, all of which means added busi- 
ness for Jonesboro Lumber. 


lines as plumbing, electrical fix- 
tures, floor covering, and hand 
tools. 

“We have our kitchen display, 
featuring Bilt-Well cabinets, up 
front where it can be seen by 
anyone on the street, Roach ex- 
plained. “We keep this display 
lighted at night. We do much 
kitchen remodeling as well as in- 
stalling new kitchens.” 

The new building also has had 
a noticeable effect on sales of old 
lines, such as builders hardware, 
paints, roofing, building products, 
and lumber in general, Roach 
added. 

The company has five salesmen, 
including two sons of the owner. 
Paul and Claude Roach Jr. do out- 
side selling, as well as help on 
the floor. The 17-year-old firm 
really is a family business, with 
Mrs. Claude Roach Sr. also work- 
ing in the office. 

Jonesboro Lumber builds homes, 
as well as furnishing building ma- 
terials. It offers a complete home- 
planning service, with Curmit 
McCracken in charge of layout and 
design. It assists customers with 
financing arrangements. 

The company works with con- 
tractor crews, and sub-contracts 
the labor on remodeling and the 
building of new homes and com- 
mercial structures. 

It has a total of 14 employees, 
including two in its woodworking 
shop. It operates a fleet of five 
delivery trucks and sells through- 
out Craighead county. It is said 
to be the second oldest lumber 

(Continued on page 86) 
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TRUSCON’S 


NEW ALUMINUM SINGLE- AND DOUBLE-HUNG 
WINDOWS TO ROUND OUT YOUR TRUSCON LINE 


Truscon’s new Series 158 Aluminum Line is the win- 
dow you can sell for all types of construction, in any Quality features to make sales fast: 
part of the country. 

Frame, masonry, concrete block, stucco . . . this win- 
dow fits them all. New design aluminum extrusions 
and advanced engineering give you all the advantages 
of an integral fin trim without the disadvantages. Fin 
flexibility makes it possible for you to sell this window 
for all construction types, with full conformity with 
regional preferences. 10. cease ae pit strips and anchors. 

Truscon’s new Series 158 is designed so that your 11. Tight seal adjustable casings. 
customer can build construction of any type right up 12. Snap-in muntin bars. 


Pt ‘ ° * " d ful nd helf le 
to it. Then, trim if desired. 1S. Gavade on 
14. Sterm sash 


Round out your Truscon line. Stock, display, and 
sell Series 158 Aluminum Single- and Double-Hung No other aluminum window can match them! 


Windows. Send coupon for facts. 





Etched and ered 

. Solid white bronze hardware, tumbled and lacquered. 

. Flush integr ' 

High humid stter. 

Positive vent stops. 

Self-compensating spiral balances. 

Full perimeter silicone-treated wool pile weatherstripping. 


- Mechanica interlocked vent corners. 


eNOS Y= 


bad 








REPUBLIC STEEL CORPORATION 
TRUSCON DIVISION 


REPUBLIC STEEL Tepe ALbeRT STREET YOUNGSTOWN 1, OHIO 
TRUSCON DIVISION Please furn es, specifications, prices on Series 158 


Aluminum ‘ ws 


Youngstown 1, Ohio 
si v Name ‘ Title 








NAMES YOU CAN BUILD ON Firm 
Address_ 





Zone State 
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| ONLY K° HVE OFFERS 
QUALITY ASBESTOS 


Low initial cost « Easy to apply « Little or no maintenance 


e Won't rust, rot, or corrode « Fire- and weather-resistant « 


Vermin-prcot + No protective painting required - Handsome 


stone gray appearance 


Only with “K&M” can you so completely satisfy your customers’ needs for durable, 
low-cost asbestos-cement board. Farmers, homeowners, and commercial users are 
turning more and more to asbestos-cement building materials. And you’re Johnny- 
on-the-spot with the most complete line now available on the market. 


Write to us today for more information. 


Sheetfiextos—for residen- LINABESTOS -—for interior 
tial, commercial, and industrial and exterior use in plants, farm 
exterior use. For non-combusti- buildings, homes, garages, and 
ble linings, panelling, and ceilings. stores. 


“K &@ M" APAC BOARD— 
for long-lasting protection at low 
cost. A utility board which is ex- 
cellent covering. 
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YOU THIS FULL LINE OF 
-CEMENT BOARD! 


PANELS 


Ribbed —for interiors and small Fiuted—for indoor and outdoor 
use, alone or with plain sheets for 


rooms. For dados, wainscoting, 
friezes, contrasting panels, and mar- contrast. For exterior facades, soffits, 
mullions, and friezes. 


ginal strips. 
“K&M” Decorative Panels provide an unusu: 
texture of light and shadow. Your custom« 
can readily work and install these she« 
Secure them with non-corrosive fasten 
or battens. 


Satie 


LIGHTWEIGHT CORRUGATED ASBESTOS 


Lightweight Corrugated Asbestos 
—for roofing and siding over wood-frame 
construction ...shops, storage sheds, etc. 


It offers a combination of structural d 
devorative Gharectoriétics. 2 KEASBEY & MATTISON 
SOMPANY + AMBLER « PENNSYLVANIA 
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Jones Lumber and Hardware Co. of Memphis, Tenn., now 
works closely with architects and contractors on its mill- 


Building Reputation 
On Specialization 


“Good service will outlast price 
competition. You can’t very well 
render a service and give it away, 
too.” 

With that philosophy as its firm 
foundation, Jones Lumber and 
Hardware Company of Memphis, 
Tenn., has built a reputation for 
quality custom millwork that’s 
refiected in an expansion program 
and modern facilities. 

Two years ago the company 
turned around in the middle of 
the road, switched to the more 
specialized field. It was a big step, 
involving an entirely new physical 
plant at a new location. 

For its first eight years, the 
company had concentrated on 
general lumber business, catering 
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largely to the home-owner. Now, 
it is concerned principally with 
manufacturing architectural mill- 
work to specification for general 
contractors in commercial and in- 
dustrial fields. 

“We simply decided this spe- 
cialized field offered greater op- 
portunities, so we made _ the 
switch,” A. C. Jones, president. 
explained. 

“We were operating under a 
split set up, with our lumber yard 
and office at one location and mill- 
work shop at another place. We 
decided that by putting it all to- 
gether, we could lower our operat- 
ing cost, take on more business 
and enlarge our facilities. 

“We consolidated by moving to 


Mie 


work specifications. President A. C. Jones, above, checks 
blueprints with one of his highly-trained employees. 


a new, three-acre site and invest- 
ing $95,000 in modern plant facili- 
ties. We doubled the size of our 
millwork department by erecting 
a 50’ x 130’ mill building, built 
a 50’ x 25’ air-conditioned, attrac- 
tively-paneled office and display 
room for Do-It-Yourself drop- 
in business, and constructed a 
50’ x 65’ warehouse as well as 
new sheds for lumber,” Jones 
continued. 

The new Jones site has con- 
venient rail facilities and ample 
off-the-street parking facilities. 
Now out of a congested area, it can 
speed deliveries by rail or truck 
to job sites. Parking frequently 
was a problem at the firm’s former 
location, on the city’s most heavily 
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oe 


Curtis dutch door and Curtis Silentite cas 


Here’s how CURTIS hel 


multiply profit opport 


In the room above, you see only two of the many wood Curtis makes 
window and door styles which make the Curtis Wood- and window se! 
work line a standout for profit-minded dealers. to choose qui 
Curtis enables you to offer your customers a choice creased interest 
of 97 different window styles, 88 different door styles offers a complet 
a total of 185 ways to multiply your profits. information? V 


CURTIS COMPANIES INCORPORATED, Clinton, low 


223 Vine St 324 No. College St 500 Amsterdam A 
Scranton, Pa Charlotte, N. C Atianta, ‘ 
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add charm and utility to this room. 


»Ss dealers 


unities 


e products easier to sell with door 
harts which enable your customers 
\nd to take advantage of the in- 
intels and corner cabinets, Curtis 
e of attractive designs. Want more 


SILENTITE 
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This molder cuts four sides of the wood simultaneously with knives made to any 


desired shape. The pletely equipped millwork shop has 12 employees and° 





handles work for other Memphis dealers. 


Expert woodworkers do custom work on many items, including cabinets. 


Although specializing in millwork, the company still caters to the home-owner, 
whose needs constitute approximately 20 per cent of its business. This attractive 
display room, below, attracts many Do-It-Yourselfers. 


traveled thoroughfare. 

Said Jones: “The move has al- 
lowed us to spread out and give 
better service. We have been at 
our new location less than two 
years but already have added one 
shed since moving.” 

Jones Lumber and Hardware 
Co., while catering to the com- 
mercial and industrial millwork 
and lumber fields, continues to 
interest home-owners by carrying 
a complete line of paints, general 
hardware, and other items for Do- 
It-Yourself enthusiasts. “About 20 
per cent of our business now comes 
from home-owners,” Jones report- 
ed. 

Special millwork takes special 
equipment and special skills. Jones 
Lumber and Hardware Co. em- 
phasizes in advertising that it has 
both. When the company started 
in business it had four employees. 
Now it has 19, with 12 in the mill- 
work department. 

The firm maintains estimating 
and detailing personnel and works 
closely with architects on plans 
that come through the Builders 
Exchange and the Associated Gen- 
eral Contractors in Memphis. Most 
of the company’s work comes 
through millwork sub-contracts on 
such projects as schools, hospitals, 
churches and motels. For example, 
it has furnished millwork for three 
or four recent Memphis school 
expansion jobs. 

Jones Lumber and Hardware 
concentrates its advertising on di- 
rect mail, aimed at architects, 
contractors, and builders. It em- 
phasizes its background of know- 
how, skill, and practical experience 
that is always at their service. 
Firm officials have more than 125 
years of experience in meeting 
lumber, hardware, and _ special 
millwork requirements. 

With its expanded millwork de- 
partment, the concern is equipped 
to handle custom work for other 
dealers in the Memphis trade terri- 
tory who have no millwork de- 
partments of their own. The Jones 
firm bids on jobs within a 100- 
mile radius of. Memphis. It has a 
fleet of four delivery trucks and 
uses two outside salesmen. 

The company has earned. the 
confidence of builders for its spe- 
cial millwork, as well as for its 
diversified and continuous inven- 
tory. It is a supplier of Dierks 
dense dimension, plywood, sheet- 
rock and wall paneling, hard- 
woods, timbers, hardware, paint, 
building supplies and _ tools. 

Jones literally grew up in the 

(Continued on page 85) 
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"Take it from me 


our Armstrong wholesaler saves us 
plenty of these headaches” 


says J. C. Bradley, Cash Lumber Company, Morristown, Tenn. 


“No more calling up all over for materials. Our whole- 
saler is the Dealer's Warehouse Corporation in Knoxville. 
They keep an ample supply of the complete Armstrong 
line on hand. We save time and money by buying from 
this one dependable source. 


“Our cash is not always tied up. Our wholesaler gives 
us fast reorder deliveries. His warehousing facilities help 
us save our own space for a wider variety of items cus- 
tomers ask for. This service also keeps our capital free to 
take advantage of seasonal bargains. 


The Armstrong Cork Company sincerely believes that the wholesa 
prosperity of the lumber dealer. That is why Armstrong Building | 
established wholesalers. For the address of the one nearest you, w 
3909 Ramsey Avenue, Lancaster, Pennsylvania. 


“We're not in competition with our suppliers. We ex- 
pect competition ther dealers, but it’s nice to know 
we are not buckin pliers, too—especially for contractor 
business. Our ler sells all Armstrong products 
only through est dealers like myself. 


and forget us. Unlike many sup- 
; salesman works with us right in our 

»ws us how to sell ceilings but gives 
ising tips and helps us set up displays 


“He doesn’t sell « 
pliers, our whol 
yard. He not « 

us valuable mer 
that create extra 


vital to the growth and 
icts are sold only through 
\rmstrong Cork Company, 


(Armstrong BUILDING MATERIALS 


Temlok Tile tone Ceilings 


Temlok Roof Deck 
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Temlok Sheathing 
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ASSOCIATION ACTIVITIES 





PLYWOOD DISTRIBUTORS ELECT ASSN. OFFICERS 











Pictured above are new officers of the National Plywood Distributors Assn., 
recently elected at its 16th annual convention in Coronado, Calif. Left to right, 
are First Vice-President Thomas H. Hammer, National Plywoods, Inc., Chicago; 
President Roland R. Remmel, Southland Building Products Co., Little Rock, 
Ark.; and Second Vice-President Jack Walker, United Plywoods Corp., Birming- 
ham, Ala. Mahlon S. Munson is managing director and secretary-treasurer. 

High point of the convention recreational and social events was award of the 
1958 scroll of honor to Mike Davidson, Houston Sash & Door Co., Houston, 


Texas. 


Florida Survey Reports 
9.1% Increase in Sales 


The Florida Lumber & Millwork 
Assn., Inc., has reported that 
among 54 of its members, net 
profit in 1957 from operations was 
just about the same as 1956, ac- 
cording to its recent cost-of-do- 
ing-business survey. 

The survey also indicated that, 
while there was an increase of 
9.1% in sales over 1956, there was 
a decrease of 6.5% in accounts 
receivable. 

The net return on investment 
was 15.89%, which is reportedly 
above the average of other states 
taking similar surveys. The per- 
centages from other surveys are 
9.7%, 7.47%, and 8.21%. 


Southeastern Lumbermen 
Plan October Meeting 
Dates for the fall meeting of the 


Southeastern Lumbermen’s Club 
have been set for October 13-14, 


at the DeSoto Hotel, Savannah, Ga. 
This represents the first sched- 
uled meeting since the merger of 
the Southeastern and Carolina- 
Virginia clubs. One of the main 
orders of business reportedly will 
be to work out details for future 
meetings and club procedure. 


FNMA Adds $150-Million 
To Housing Mortgage Fund 


The Federal National Mortgage 
Assn. announced that an addition- 
al $150-millien is available for 
commitments to purchase low and 
moderate priced housing mort- 
gages under its special assistance 
program authorized by the Emer- 
gency Housing Act of 1958. This 
amount increases the total avail- 
able for this program to $750-mil- 
lion. 

Under the special assistance 
plan, FNMA issues commitments 
to purchase FHA-insured and 
VA-guaranteed mortgages of $13,- 
500 or less, covering housing on 
which construction had not started 


at the time the application was 
made for FNMA’s commitment. 
According to FNMA President 
J. Stanley Baughman, FNMA has 
entered into commitment contracts 
totaling $537,180,000 for the pur- 
chase of 45,092 mortgages under 
this program. These figures reflect 
FNMA activities through July 24, 
and cover 24,019 VA mortgages 
totaling $294,687,000: and 21,073 
FHA mortgages amounting to 
$242,493,000. These mortgages will 
provide for 45,092 units of new 
housing, Baughman said. 


KRLDA Survey Indicates 
Falling Dealer Profits 


Results of its 1957 cost-of-doing- 
business survey have been tabulat- 
ed and recently released by the 
Kentucky Retail Lumber Dealers 
Assn. 

For the 66 participating dealers, 
the year 1957 showed a decrease 
in sales volume, not accompanied 
by corresponding decreases in cost 
of sales and operating expenses; 
therefore resulting in substantial 
decrease in operating profit for the 
average dealer. 

Average sales of reporting deal- 
ers decreased 9.5%, whereas cost 
of sales decreased 9.4% and oper- 
ating expenses decreased only 
7.0%. Management salaries in- 
creased 10.8% resulting in the 
average operating profit of 36.4%. 

The average percentage of 
mark-up on cost was 35.85 as 
compared with 36.03 for the pre- 
ceding year, a relatively small 
decrease. 

Accounts receivable showed a 
decrease of 10% and bad debt 
expense for the average dealer 
decreased from 0.6% to 0.4% of 
net sales. 

Funds invested in 
increased 4.1%. 

A breakdown by sales volume 
of the 66 participating dealers was 
as follows: Group A, under $175,- 
000 (11 companies); Group B, 
$175,000 to $300,000, (26 com- 
panies); Group C, $300,000 to 
$600,000, (16 companies); and 
Group D, over $600,000, (13 com- 
panies). Losses were reported by 
groups as follows: Group A, (2), 
Group B, (8), Group C, (1), and 
Group D, (1). 


inventories 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 





SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 


WEYERHAEUSER LOUISVILLE DISTRIBUTING YARD 


Yard inventories include a variety of a 
priced kiln-dried lumber, construction a 
decorative plywoods, and other top sales See 


Yes, the new Weyerhaeuser Louisville Distributing Yard 
can be your profit center . . . your ready source 
of quality building materials at competitive prices. 


Your profit center because you can draw upon large, 
diversified inventories of Weyerhaeuser 4-Square kiln-dried 
lumber, plywood, and other basic building materials. 

You can carry less inventory, reduce your investment, 
profit from markup times turnover. 


Your profit center because you save truck time, save 

money, picking up materials at Weyerhaeuser. This new 

distributing yard is located at the crossroads of two super- 

highways. Here, modern storage facilities and loading 

equipment . . . plus trained, customer-conscious personnel 
. cut truck loading time to a new minimum. 


Your profit center because here are complete stocks of 
famous First Choice building materials . . . well regarded by 
builders, specifiers, and consumers . . . products your 
customers buy through retail lumber dealers. 


Weyerhaeuser 
Louisville Yard 


1360 DURRETT LANE / TELEPHONE EMERSON 8-3331 


For more details on above 


Finst. Choice 
Building Materials Stocked 
for Your Convenience 








4-SQUAR 


Andersen \\Windowalls 


Complete Wood Window Units 


Nu-Weed- 


insulation Board Products 


* 
Jelsem-Weol 


Seoled insulation 


Owens-ILLinois 


Pre-finished Hordwood Plywood 


Gibraltar 


FILON' 


Fibergios Building Panels 


Factory-Cooted Shokes ond Shingles 


*T.M, Reg. 
i. 
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Cost-Cutting Gypsum Board Order 








’ CAR “2 ~ ELEVATION VIEW 


Load plot for a carload of 4” gypsum board, at top, contains 600 bundles in a 
variety of lengths. Only limitation is selection of lengths available from a par- 


ticular shipping plant. 


Load plot for mixed flat car, above, contains 12 cross-tied units of gypsum 
lath 16” x 48”, four 30-bundle units of gypsum wallboard, 4’ x 10’ and four 30- 
bundle units of 4 x 12’ gypsum wallboard. This load is plotted for ground-level 
unloading; however, the same specifications can be arranged on the car to allow 


platform-level unloading. 


A new ordering procedure for gyp- 
sum board products has been rec- 
ommended by the Gypsum Assn. to 
all building materials dealers as a 
method for reducing unloading 
costs, and reducing damage in 
transit as well. It is called load 
plot ordering. 

It consists of ordering sizes and 
quantities of gypsum board prod- 
ucts that will best fit into a stand- 
ard 486” flatcar ... packaged 8’ 
to 9’ wide and not exceeding 60” 
height . . . loaded for fork lift truck 
unloading in dealer’s yards. 

With planned ordering, building 
materials dealers would receive 
their gypsum board products in 
standard size load units .. . that 
are easily unloaded, easily tiered 
for effective and efficient ware- 
housing, and thus ready for fast 
future customer delivery. 

Planned order shipments do not 
have to be confined to one type of 
board. A mixed carload of gypsum 
lath, gypsum sheathing and gyp- 
sum wallboard is an efficient way 
to order. 

Here’s how the new procedure 
works. A building material dealer 
determines from his inventory rec- 
ords and his customers’ current re- 
quirements the popular sizes and 
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quantities of gypsum board prod- 
ucts he should order at any given 
time. 

By adjusting the quantities and 
sizes of products slightly, and by 
arranging them to intermesh logi- 
cally, the building materials dealer 
can plan his order to fit evenly and 
uniformly on one or more 48’ 6” 
flatcars or any other length ship- 
ping facility. 

For most efficient use of available 
space, pack-out in center of car 
should be kept to 2’ or less. Also, it 
is important in planned order ship- 
ping that the gypsum board prod- 
ucts be loaded level the full car 
length. This further prevents load 
shifts and reduces potential dam- 
age in transit. 

Planned ordering also includes 
consideration of the building mate- 
rial dealer’s lift truck capacities. 
If a dealer has a 12,000 pound ca- 
pacity truck with 24” load center, 
he can easily unload full stacks of 
12’ gypsum board; if he has only a 
4,000 pound capacity truck, he 
would want each stack divided into 
three or four bundles. 

Planned ordering can be bene- 
ficial even for the smaller dealer 
without fork lift truck equipment. 
For with a 1,000-pound capacity 


two-wheel hand truck, a building 
materials dealer can completely un- 
load 40,000 square feet of gypsum 
lath from a box car with four man- 
hours of labor. 

There are a number of benefits 
resulting from planned ordering: 
substantial reduction in unloading 
time and costs; reduction in dam- 
age; easier inventory control; dun- 
nage reduction and demurrage 
reduction. 


NRLDA‘s O’Malley Praises 
Certified Agency Program 


Rapid expansion of the Federal 
Housing Administration’s Certified 
Agency Program is fully justified 
by the results obtained to date in 
trial areas, according to President 
J. C. O'Malley of the National Re- 
tail Lumber Dealers Assn. 

The CAP plan provides for local 
application and approval of FHA’s 
mortgage insurance instead of 
processing in the agency’s regional 
offices. The national association 
president theorized that the new 
plan is responsible for an impor- 
tant part of the increased number 
of housing starts reported in the 
last few months. 

“Although originally designed 
for outlying communities located 
away from FHA’s offices, the CAP 
has worked successfully in larger 
cities as well,” O’Malley said. 
“Results have been so favorable 
that its extension beyond the 22 
states and parts of states where 
the program now operates is en- 
tirely in order.” 

He stated that lumber dealers 
engaged in building homes cite 
instances where local approvals 
are obtained in two to four days, 
whereas previously a month or 
more often elapsed in rush times 
before action is completed by FHA 
understaffed regional offices. 


Stanley Rosenzwog Heads 
Israel Tree Forest Project 


Stanley Rosenzwog of the Capi- 
tol Lumber Co., Baltimore, Md., 
recently was named temporary 
chairman of the Baltimore Com- 
mittee for the Lumbermen’s For- 
est in Israel. 

This nationwide inter-denomi- 
national committee of lumber in- 
dustry representatives has under- 
taken the project of planting a 
million-tree forest in the Holy 
Land to help restore the Negav 
Desert to its biblical fertility. 
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"CECO switched to SPIREX balances for 
quieter, more efficient operation”... ». u. rao 


“At Ceco we are always looking for ways to The new Spit lance is even better than ever 
improve our windows, no matter how successful before. ‘The gra ed twist of the spiral rod provides 
they may already be. So, when we examined constant lifting holding power all the way up and 


Caldwell’s new Spirex, we saw an opportunity to down. A more responsive flat coil actuating spring 
reduces inertia 1 new nylon drive bearing 


improve our aluminum double-hung residential raga 2 ; 4 
units. After a thorough checking and testing, we eliminates fri ind noise. The result is 
switched to the Spirex for our new 60, 70 and 80 the spiral sash balance ‘thas Guatee sg 

series. As a result, the operation of these new 


units is noticeably quieter and smoother.” For additional information on the new Spirex call 
your Caldwell rep tative or contact the factory: 


window better 


. J. H. Field, Manager, Commodity Sales 
a] . > M4 
Coe Steck Pratunte Seine CALDWELL MANUFACTURING COMPANY 
66 COMMERCIAL ST., ROCHESTER 14, N.Y. 


f 
77 
CALDWELL SPIRAL AND CLOGKSPRING BALANCES 


ROCHESTER, NEW YORK ° JACKSON, MISSISSIPPI 
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Atlanta Will Host 
Urban Renewal Clinic 


The seventh regional urban re- 


newal clinic to be sponsored by. 


ACTION (American Council To 
Improve Our Neighborhoods) will 
be held in Atlanta, Ga., Septem- 
ber 22-23. 

Some 400 representatives from 
the nine states of Alabama, Geor- 
gia, Kentucky, Mississippi, North 
C3rolina, South Carclina, Tennes- 
see, Virginia and West Virginia 
are expected to attend, according 
to Fred J. Turner, chairman of the 


sponsoring committee in Atlanta. 

The Atlanta conference will 
comprise a series of workshops, at 
which delegates from local com- 
munities will have the chance to 
discuss problems of urban renew- 
al with experts from all over the 
country who will act as panelists. 
Spotlight throughout the Clinic 
will be on twce major problems 
most vexing to local committees 
— how to get a comprehensive 
urban renewal program started, 
and how to finance and expedite 
the program once the initial steps 
have been achieved. 





ANOTHER 





HOMASOTE 


FIRST 





for the life of the building 





WEATHERPROOF HOMASOTE GIVES YOU A 
PERMANENT, CONDENSATION-FREE ROOF... 


THE “88” ROOFING PANELS 
SAVE YOU DAYS AND DOLLARS 


If you want to be sure of having a permanent, insulated 
roof, apply Homasote “88” Roofing Panels according to 
directions—paint any time within the first 3 years, and 
keep painted. Homasote can make this claim, because it 
has been tested in all climates on all types of structures 
—for more than 42 years. Homasote is a high-density, 
wood-fiber, weatherproof, insulating-building roofing. 


One of the newest building methods developed for 
Homasote is Trussed Arch Construction. Wall and roof 
trusses are Precision-Built®, with the roof trusses 
designed to be joined at the ridge. Because they are in 
two sections, trussed arches can be transported far easier 
than standard trusses for the same building. The frame 
ean be erected and roofed in two days by two men—with se 
a man and a truck for four hours. Trussed ve § Beco 
Arch buildings are designed with lengths in 


multiples of 5’. 


Use the coupon for further data on this and 


other Homasote Products and methods. 





EASI-BILD* PATTERNS offer 
the dealer big profit possi- 
bilities from a minimum in- 
vestment. Each pattern you 
sell contains complete bill 
of materials—which you also 
sell. The average senting 
price of a pattern is 77¢ an 
sells for you $140.35 of ma- 
terials you already stock. 
Sell only 3 patterns a day 
for 300 days—you have new 
sage > of $31,824 a year. Get 
he full details from your 
Jobber or Homasote Repre- 
sentative. 


*T.M. Reg. Easi-Bild Pattern Company 











HOMASOTE 


COMPANY 


Gox 35, Station K - Montreal, 
P.Q.—P.0. Box 20, Station N 
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Send the literature and/or specification data checked: 


© Homasote “88” Roofing (© Panl-Tile (on 4’ x 8’ panels) 
() Trussed Arch oO 

O Poultry Houses 

© Easi-Bild Patterns 


Grooved Vertical Siding 
O Homasote (72-page) 
Handbook 





Quinn of Texas Creates 
Dealer Promotion Program 


Al Quinn of Waco, Texas — 
former veteran advertising direc- 
tor for Wm. Cameron & Co. — has 
announced creation of a _ novel 
advertising and sales promotion 
program for retail lumber dealers 
in the South and Southwest. 

The campaign, a continuing one, 
revolves around a_ copyrighted 
cartoon character known as “Level 
Head.” The illustration can be used 
in printed advertising of all kinds 
and is especially adapted for use 
in television. 

“In newspaper advertising, or 
any medium of printed advertis- 
ing, the size of the advertisement 
is not as important as what is in it. 
A ten-dollar bill is no larger than 
a one-dollar bill, but is worth ten- 
times as much because of the copy 
on it. Individuality and distinction 
are the things all advertisers strive 
for. With the ‘Level Head’ pro- 
gram this is assured,”’ Quinn stat- 
ed. 

License for the use of “Level 
Head” is issued on an exclusive 
basis and all necessary materials 
are included in the package. 

For the past year and a half 
Al Quinn has been operating an 
advertising agency in Waco, spe- 
cializing in the lumber industry. 


Amana Plans Stepped-up 
Air Conditioning Sales 


With appointment of a national 
sales manager for central air con- 
ditioning, Amana Refrigeration, 
Inc., Amana, Ohio, is inaugurating 
a stepped-up central air condition- 
ing sales program based on a mer- 
chandising, rather than an engi- 
neering, approach to the public. 

The new national manager, 
David B. Ruthstrom of Metairie, 
La., described the program as “an 
effort aimed at the existing house 
market, where we can find 90 per 
cent of our business potential.” 
He pointed out that central air 
conditioning is usually sold by 
engineering-trained men whose 
technical explanations do not ap- 
peal to the homeowner. 

“In the existing home field,” 
said Ruthstrom, “it is the home- 
owner and his wife who must be 
sold — and they do not have an 
engineering or building back- 
ground. That means we talk to 
them in terms they can under- 
stand — cooling the home.” 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 








says Miller O. Phillips, Jr. 
Phillips Industries, Inc. 
Orlando, Florida 


As a dealer who knows the prob- 
lems of warehousing, Mr. Phillips 
speaks for ALABAMA! 


“In my business packaging is an im- 
portant factor in whose product I 

stock. And, I know that ALABAMA 
packaging is tops! Those sturdy 

wood crates and strong, compact pallets as- 
sure damage-free handling with fork lifts. 
They stack higher, neater . . . conserve valu- 
able space in the warehouse.” 


Yes, take it from a man who really knows 
from experience that it pays to stock and 
sell 4-A Quality ALABAMA Metal Lath and 
Accessories! ALABAMA products, packaged 
in damage-resistant wood crates and pallets, 
handle easier . . . save time . . . cut down 
costly damage claims. ALABAMA wood pack- 


"Ar ABAmMA packaging 


handles easier..e. 
conserves valuable 
space in my 
warehouse !" 


aging stacks higher, neater—for space-saving 
storage in your warehouse. 

And you can be assured factory-perfect deliv- 
ery with 4-A wood packaging—packaging that 
protects QUALITY and pays off in increased 
dealer profits! 


So stock the complete line of ALABAMA Metal 
Lath and Accessories for steady year-round 
sales. Write today for product catalog and 
samples. 

Sold Only Through Dealers! 


AvAvAnA ALABAMA METAL LATH COMPANY 


3245 Fayette Ave., P. O. Box 992 © Birmingham, Alabama 


o< 


oS esc 
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JM It’s easier to sell 
IM! JOHNS-MANVILLE STRONGBORD SHEATHING 


1ng-Manvtie 


RG SIRI GBORD STRONGBORD 


.. 
Johns-Manville 


oTRONGEL IDURD 


Your customers prefer to build with 
Johns-Manville STRONGBORD Sheathing 


».. they get extra strength and cut construction costs, too 


STRONGBORD, a new multi-purpose 
sheathing and sidewall material developed 
by Johns-Manville, is made of selected 
wood fibers bonded together with special 
bituminous compounds. It forms a dense, 
rigid sheet 4%" thick, of exceptional 
strength and high moisture resistance. 


Here’s why builders 
prefer Strongbord 


Strong. There is no stronger 4” insula- 
tion board sheathing on the market to- 
day. Nailed directly to the studding, 
Strongbord adds extra bracing strength 
to the building frame. 


No corner bracing needed. Strongbord 
when used as a sheathing, and applied 


according to J-M specifications, fully 
complies with F.H.A. requirements for 
use without corner bracing. 


Shingles may be applied directly. 
The smooth surface of Strongbord pre- 
sents an unbroken surface for the appli- 
cation of finished sidings. Using nails of 
the ring barbed type, as recommended by 
Johns- Manville, asbestos or wood shingles 
can be attached directly to Strongbord. 


Easy to apply. The large sheets, 4' x 8' 
and 9! long, reduce application time. One 
man can handle the sheets. Time and 
labor costs are cut. 


Minimum waste. Because Strongbord 
sheets come in 4-foot modular widths, 


there is very little cutting waste. Builders 
report less than 5 per cent waste on the job. 


And ... Strongbord insulates as it 
builds. The insulating qualities of Strong- 
bord helps save fuel costs for the home- 
owner and makes the house more com- 
fortable the year ‘round. 


Why not get aboard the Strongbord 
bandwagon. Push Strongbord and get 
volume sales and steady profits in today's 
rapidly expanding home-building mar- 
ket. Your Johns-Manville representa- 
tive will be glad to give you complete 
information, 


® Jouns-MANvILLE 


For more details on above items, use Coupon on Page 65 
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THESE OTHER JOHNS-MANVILLE 
BUILDING MATERIALS INCREASE 
SALES AND PROFITS FOR YOU 


Seal-O-Matic® Shingles, the only self-sealing 
shingle proved on over 300,000 homes. Re- 
sists wind, rain, hurricane. Saves costly roof 
repairs. Attractive colors and blends. 


Scar Sie ne f 


Pre-Primed 
Fiexboard® comes 
to job site ready 
to take any paint, 


building sheets 
ideal for board 
and batten 
construction. 
Fireproof and 
rotproof. 


Terrafiex® Viny! 
Asbestos Floor Tile 
keeps its “first day” 
beauty. Easily kept 
spick and span, it has 
great appeal to 
homeowners. 


Spintex® Insulation ~ 
saves the homeowner -@ 

up to 30 cents on 

every heating dollar. 

Keeps rooms up to 

15 degrees cooler in 
summer—a “must” to 

make air conditioning 
practical. 





Fibretex Acoustical 
Panels absorb up to 
75% of zoom noise that 
strikes them. Pre- 
decorated with hand- 
some white finish for 
new homes or right 
over old ceilings. 


MNS MANVILLE 


WHAT'S NEW 
in Building Trends 





Glass Fibers Make Care-Free Screening 


A screening mad 
coated with a Ge 


ed by the text 
Corning Fiberg 
Said to be ex 
item is rustproo 
pounds per hu: 
A Geon vin 
glare and provi 
can be built ri 
be made in a 
The screeni 
patio enclosur« 
rode, or becon 


f glass fibers impregnated and 
vinyl material has been develop- 
roducts division of the Owens- 
orp. 
tionally strong and resilient, the 
1 lightweight, weighing only four 
quare feet. 
iting finish reportedly eliminates 
etter see-through visibility. Color 
since Geon-based coatings can 
ange of hues. 
particularly recommended for 
e it is said not to wrinkle, cor- 
nted by accidental bumps. 


D-1-Y Swimming Pool Costs Less Than Car 


Reportedly 
used car, yol 
your backya! 

Designed by) 
ming champio! 
easily by a D 
for the pool 
of chemicals, 
pool is 16’ x 
room. 

In five eas 
After the ex< 
is to assemb 
panels in pos 
panels, whicl 
ervative, forn 

When the ; 
graded from 
for diving pu 

The third 
liner. Then t! 
filling the po 


than the cost of a late-model 
now have a swimming pool in 


er Crabbe, film star and swim- 
new type pool can be installed 
Yourselfer. All parts and fittings 
iding pump, filter, and a supply 
with the kit. When installed, the 
ce the size of the average living 


it can be readied for swimming. 

yn has been made, the first step 
1 bolt together the lumber side 
around the pool. These wood side 
been processed with a wood pres- 
basic unit of the prefabricated pool. 
are in, the bottom of the pool is 
it the ends to 7%’ at the center 


the installation of a vinyl plastic 
imp and filter are connected. Before 
th water, the pool sides are back- 


filled. 


PROOUCTS 
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KING ROYAL 
PRESENTS 
























































ROYALAIR 
LITE 


Revolutionary idea for a flush door insert 
gives you a combination door lite and 
double hung window. 


Door lites may be included to make up 
your prepaid shipment of 150 Ibs. 


Sold through jobbers only. 


x * 


SOUTHERN 
DOOR LITE COMPANY 


46 WESTLAND BOULEVARD, SW 
ATLANTA 10, GA. 
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DEALER NEWS 





ALABAMA 


DECATUR: The Valley Lumber 
and Supply Co. here closed officially 
in July. In a newspaper ad, Man- 
ager George E. Gibson _ publicly 
thanked the people of the area for 
their patronage. 


ARKANSAS 


TEXARKANA: The Dempsey 
Building Material Co, recently cele- 
brated its opening with an open 
house given by owners Mr. and Mrs. 
Ray E. Dempsey. The company will 
carry a full line of name-brand 
building materials. 


LITTLE ROCK: A fire of unde- 
termined origin damaged a $30,000 
log-carrying machine recently at 
the McLean-Arkansas Lumber Co. 
Fred M. Zorn, mill superintendent, 
reported that the building itself was 
fireproof; otherwise damage might 
have been heavier. 


GEORGIA 


WAYNESBORO: Fire recently de- 
stroyed newly-installed equipment 
in the sawmill plant of the H. W. 
Stone Lumber Co. Damage was 
estimated at between $40,000 and 
$45,000. The company has moved 
into a smaller building adjacent to 
the yard. None of the loss was cov- 
ered by insurance. 


ATLANTA: Eugene Joseph Mc- 
Laughlin has been promoted to vice- 
president of the West Lumber Co. 
A graduate of the University of 
Georgia, McLaughlin has served with 
West Lumber since 1953. 


NEWNAN: Hollis Lumber and 
Supply Co. here has been bought 
out by the Campbell Lumber Co. 
of Covington, partners of which are 
R. P. Campbell Sr., Robert P. Camp- 
bell Jr., and Walker P. Campbell. 
The Newnan operation will continue 
under the Hollis name, with Bob Jr. 
as general manager. 


KANSAS 


LARNED: The Antrim Lumber 
Co. recently played host to a coffee 
hour. Guests were greeted by 
Beverly Morton, manager of the 
local yard, who introduced W. J. 
Richardson of Wichita, the com- 
pany’s assistant general manager. 
Richardson traced the history of the 
organization, which was founded in 


March, 1905 as the Rounds and 
Porter Lumber Co, The Larned yard 
was placed in the Antrim corpora- 
tion in 1914. 


HUDSON: M. C. Addy has been 
named manager of the Hudson Lum- 
ber Co. here. He succeeds the late 
Earl Hawkey. Addy has been with 
the Hudson company at Cheyenne 
Wells, Colo. 


AUGUSTA: The recent open house 
at Metz Lumber Co. attracted about 
1,000 guests, according to manager 
Pat Finlay. Numerous prizes were 
given away. 


LAWRENCE: Adrian H. Lindsey 
has been named manager of the 
Friend Lumber Co. here. Formerly 
football coach for Oklahoma Uni- 
versity and KU, “Ad” Lindsey most 
recently served as Kansas state 
agent for the Kansas City Fire and 
Marine Insurance Co. 


INDEPENDENCE: Bill Waltz, 
manager of the Rock Island Lumber 
Co., has been named chairman of 
industrial and educational displays 
for the Neewollah celebration to be 
held here October 30-November 1. 


KENTUCKY 


BOWLING GREEN: James M. Hill 
has purchased the Graham Motley 
Lumber Co. The company will be 
called the Hill-Motley Lumber Co., 
Inc. Hili is a partner in Hill-Wortham 
Insurance Co. and is vice-president 
and director of the Bowling Green 
Bank and Trust Co. 


WINCHESTER: Fire ravaged the 
Gibson Lumber Co. plant recently, 
causing damages estimated at $40,- 
000 to $50,000. Leon Gibson, a part- 
ner in the firm, estimated the dam- 
age and said the fire apparently 
started in an electric motor. Clem 
Hill of Lexington earlier purchased 
half interest in the firm and is vice- 
president. 


CORBIN: Fire completely destroy- 
ed the F. B. Heath Lumber Co. here. 
Firemen from three other towns 
joined forces with the Corbin fire 
department to fight the three-hour 
blaze, which also destroyed a neigh- 
boring grocery store. Jack Heath, 
general manager of the lumber com- 
pany, unofficially estimated loss at 
more than $200,000. The loss was 
covered by insurance. 


LOUISIANA 


LAFAYETTE: Fire leveled the 
Sullivan Lumber Sales Co. recently, 
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TIRED OF TOTING THOSE LONG ROLLS? 


Many of our customers were. That’s why all of us listed here are so 
pleased to handle the Kordite line of polyethylene sheeting. 


16 “A-ft. wide Brand X packed in 7 


16 a-ft. wide Kordite in a small, 
a long, hard-to-handle carton. 


convenient package. 


SEE THE DIFFERENCE in these two rolls of 16'/2-ft. wide film. 
It’s easy to see why Kordite’s exclusive MULTI-FOLD has made our 


handling and warehousing twice as easy and economical. A 1615-ft. by 
100-ft. roll, for example, comes in a carton just over 4-ft. long. We’ve also 
found that the Patented Dispensing Carton with cutting edge is a big help 
to convenience-minded customers. 

Our customers appreciate, and yours will, too, the Kordite edgeprinting 
which shows at a glance how much film you’ve unrolled, as well as its 
thickness and width. 

This exclusive self-service display rack takes the work out of selling 
polyethylene from the roll and just leaves you the profit. What’s more, you 
pay nothing for the rack—just buy the rolls that go on it. 


Yes, I'd like more 
ASK ONE OF OUR MEN 
for more information on the Kordite 
line, or simply fill in this coupon and Name 
send to Kordite Corp., Macedon, 


N. Y. (Building Products Division). Street 


City and State 


ALABAMA: 
BIRMINGHAM SASH AND DOOR CO. 
901 N. 28th St., Birmingham 
McPHILLIPS MANUFACTURING CO. 
P. O. Box 169, Mobile 

ARKANSAS: 
FORT SMITH SASH AND DOOR CO. 
300 Rogers Ave., Fort Smith 
SCOTT SASH AND DOOR CO. 
P. O. Box 787, Little Rock 

FLORIDA: 
A, H. RAMSEY & SONS, INC. 
71 N. W. 11th Terr., Miami 
A. H,. RAMSEY & SONS, INC, 
905 8th Ave., Palmetto 


GEORGIA: 
ADDISON-RUDESAL, INC. 
717 Ashby St. N. W., Atlanta 
MISSISSIPPI: 
JACKSON WHOLESALE SUPPLY CO. 
230 Thompson St., Jackson 
NORTH CAROLINA: 
MILLER MILLWORK CORP. 
300 Rampart St., Charlotte 
SASH DOOR AND GLASS CORP. 
Raleigh 
SOUTH CAROLINA: 
SOUTHERN SASH AND DOOR CO, 
Greenville 
TENNESSEE: 
CENTRAL WOODWORK, INC. 
P. O. Box 3807, Memphis 
VIRGINIA: 
DALTON-BUNDY CO. 
1324 Ballentine Bivd., Norfolk 
ROANOKE SASH AND DOOR CO. 
1216 Third St. S. E., Roanoke 
SASH DOOR AND GLASS CORP. 
6th and Stockton Sts., Richmond 


nformation on Kordite 
polyethylene sheeting 


KORDITE CORPORATION, MACEDON, NEW YORK 


For more details on above items, use Coupon on Page 65 
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Boost your profits 
with 
these fast-selling 


CAMPCO 





PRODUCTS 


CAMPCO Painted Steel 
DOME DAMPERS 


Built extra rugged for long life 
...Designed for minimum 
smoke restriction! 


Made from heavy boiler-plate steel, 
Campco Dampers eliminate possibility 
of breakage in shipping, handling or in- 
stallation. Built-in expansion bars pre- 
vent damage to masonry from expansion 
or contraction. Available in 5 sizes. 





CAMPCO Painted Steel 
LINTELS 


Strong, durable—can’t sag 
ever ...insure crack-free 
walls over openings! 


In addition, Campco Lintels are designed 
for maximum mortar bond and to prevent 
water from running back under wall into 
sash. Full range of sizes in 6’’ increments 
eliminates cutting and fitting on job. 


Unit for Dateite-/ 
CAROLINA METAL 
PRODUCTS COMPANY 


Division of 
National Metal Products Co. 
2222 SOUTH BLVD.+ CHARLOTTE 3. N.C. } 
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causing an estimated damage of 
$100,000. The fire also destroyed four 
trucks belonging to the company. 
L. C. Sullivan is owner and operator 
of the firm. 


CHARTERS OF INCORPORA- 
TION: Sheating Panels, Inc., lum- 
ber manufacturing, New Orleans; 
Concrete of Ville Platte, Inc., gen- 
eral concrete business, listing capital 
stock of $20,000, Ville Platte; Asso- 
ciated Building Supply, Inc., build- 
ing materials and supplies, $52,000, 
Shreveport; Alan Wetzel Lumber 
Co., Inc., Plaquemine, changing 
domicile to Baton Rouge and chang- 
ing registered agents; C. B. Deville 
Lumber Yard, Inc., $35,000, Ope- 
lousas; Lamson-Volkert Lumber Co., 
Inc., Baton Rouge, La., changing its 
corporate name to Lamson Lumber 
Co., Inc.; and Hunt and Sons Lum- 
ber Co., Inc., listing capital stock 
of $100,000, Ruston. 


MISSISSIPPI 


CHARTERS OF INCORPORA- 
TION: Concrete Fabricators, Inc., 
bricks, concrete, listing capital stock 
of $100,000, Shubuta; City Concrete 
Co., Inc., manufacturing concrete, 
listing capital stock of $100,000, Co- 
lumbus. 


MISSOURI 


MONETT: Herschel Stehlik, man- 
ager of the Monett Lumber Co., has 
announced plans to open a lumber 
company in Cassville. The firm will 
be known as the Barry County Lum- 
ber Co., and will carry a complete 
line of lumber and building supplies. 


CHARTERS OF INCORPORA- 
TION: The Mantup Lumber Co., and 
the Monett Lumber Co., Carthage. 


NORTH CAROLINA 


CHARTERS OF INCORPORA- 
TION: B & B Lumber Corp., listing 
capital stock of $100,000, Pantego; 
Jack E. Lass, W. H. Turlington, and 
Wade H. Phillips Sr. are the incor- 
porators, Concrete Delivery, Inc., 
capital stock listed at $100,000. In- 
corporators are R. Bruce White Jr., 
James H. Matthews and Charles W. 
White, all of Durham. Taylor Lum- 
ber Co., Inc., Lenoir; Clyde W., 
Charles B., and Donald J. Taylor 
are the incorporators. 


TENNESSEE 


BLUFF CITY: Mr. and Mrs. W. C. 
Baker have completed their two- 


story 74’ x 60’ warehouse, store, and 
office building here. The Baker Lum- 
ber Co. builds and modernizes 
homes, and retails a full line of 
building supplies. 


GREENEVILLE: Assisted by his 
father, W. C. Adams Jr. has opened 
the Greeneville Builders Supply 
here. The senior Adams recently 
sold his interest in the Triangle 
Supply Co. in Johnson City to his 
partners, William H. Wray and 
Thomas W. Caudle. 


TEXAS 


JACKSBORO: Jerry Brooks has 
been named manager of the C. D. 
Shamburger-Gurrh Lumber Co. yard 
here. He succeeds Jack LaBarr, who 
was transferred to Wichita Falls. 


DALLAS: Burglars cracked the 
safe at the Home Lumber Co., loot- 
ing it of $500 or more. One desk 
drawer was pried for a small amount 
of cash. 


BORGER: Charles I. Hager has 
been named manager of the Pan- 
handle Lumber Co. He comes to 
Borger from Dodge City, Kans., 
where he was vice-president and 
general manager of a lumber com- 
pany. 


SCHULENBURG: R. F. Kusey, 
manager of the Kusey Lumber Co., 
and Mrs. Kusey, have been named 
Schulenburg’s outstanding citizens 
of 1958. The couple was presented 
a plaque by Governor Price Daniel 
at a recent chamber of commerce 
meeting. 


VIRGINIA 


DANVILLE: Fire broke out at 
the Danville Lumber Co. recently, 
but was confined to the attic of 
the office building by six inches of 
rock wool insulation and the efforts 
of local firemen. The blaze was be- 
lieved caused by a short-circuited 
wire. Damage was negligible. 


DAMASCUS: The Carolina Build- 
ers Supply has moved into its new 
brick-fronted concrete block build- 
ing here. It is 41’ wide and 150’ deep. 
Manager Tony Eller is stocking a 
full line of residential building ma- 
terials and lumber. 


WEST VIRGINIA 


CHARLESTON: Robert Briggs, 
general manager and vice-president 
of the Wright-Bachman Lumber Co. 
for the past 15 years, has retired. 
He is succeeded by Amos Waddell 
and Elmer Shaw, who will serve 
as co-managers of the firm. 
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OBITUARIES 





RALPH M. BENNETT, 74. Vice- 
president of Jorgensen - Bennett 
Manufacturing Co., Memphis, Tenn. 


BERNIE IRA BEEN, 70. Past-presi- 
dent of the Sun Lumber Co., Green- 
wood, Ark. 


F. JOHN FEHLIG, 78. President of 
Fehlig Brothers Box & Lumber Co., 
Webster Groves, Mo. 


PAUL McDONALD, 68. Owner of 
the Eastside Lumber Co., Trenton, 
Mo. 


JOHN E. RIORDAN, 61. President 
of Wysong Lumber Co., Greenville, 
s. C, 


HENRY J. CHESSON, 74. Affiliated 
with the Chesson Manufacturing Co., 
Elizabeth City, N. C., for 22 years 
before retirement three years ago. 


GEORGE H. CORDDRY SR., 79. For 
50 years an active lumberman with 
the Corddry Co., Salisbury, Md., 
until its sale to the E. S. Adkins Co. 
in 1957. 


FRANK CARROLL, 65. President 
and general manager of Carroll Lum- 
ber Co., Alexandria, La. 


FREDERICK W. REIMERS, 380. 
President of the Reimers-Schneider 
Lumber Co. and the R&K Creosote 
Co. of Hammond and Natalbany, 
La., a director of the Weyerhaeuser 
Timber Co. of Tacoma, Wash., and 
a past-president of the Southern 
Pine Assn. 

W. T. COLEMAN, 41. Lumber dealer 
of Abbeville, 8. C. 


FRANK A. BROOKS, 82. Lumber 
dealer of Greensboro, N. C., and 
charter member and oldest living 
past-president of the Carolina Lum- 
ber & Building Supply Assn. 


NLMA Appoints Dorman 
As Advertising Director 


Loren F. Dorman has been ap- 
pointed director of advertising and 
merchandising for the National 
Lumber Manufacturers Assn., ac- 
cording to NLMA Executive Vice- 
President Mortimer B. Doyle. 
Dorman will assume specific re- 
sponsibilities in connection with 
the newly-created nationwide 
wood promotion program of the 
lumber industry. 

Before joining the national as- 
sociation, Dorman was advertising 
manager and assistant director of 
public relations for the Weyer- 
haeuser Timber Co. of Tacoma, 
Wash., since 1947. 


CAPITOL PRODUCTS HEAD BECOMES ‘TEXAN’ 


Eugene Gurkoff, left, president of Capito! 
is shown receiving an award of honorary) 
ernor Price Daniel. The presentation {: 


Products’ new plant in Sherman, Texas 


tribution to the expanding Texas econon 
The plant will manufacture prime win 
service the Southwest with building spe« 


hung sash, rolling glass doors and awni 
company’s first prime window manufact 


Weyerhaeuser Timber Plans 
Division Plant in Houston 


The Kieckhefer-Eddy division of 
the Weyerhaeuser Timber Co. ol 
Tacoma, Wash., has announced 
plans for construction of a man- 
ufacturing plant, warehouse, and 
office building in Houston, Texas, 
costing more than $600,000. 

The facilities will be built on 
six acres in the Santa Fe indus 
trial district. The plant and ware- 
house will contain 60,000 square 
feet of floor space, with provisions 
for an additional 80,000 square feet 
to be built in 1959. 

The Kieckhefer-Eddy division 
manufactures wooden containers 


Zonolite Co. to Stress 
Easy Finance in Campaign 


The Zonolite Co., Chicago vei 
miculite producers, has announced 
plans to center its annual fall 
campaign around an “easy-time’ 
theme. 
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Products Corp., Mechanicsburg, Pa., 
itizenship in Texas from Texas Gov- 
lowed the reeent opening of Capitol 
n recognition of the company’s con- 


lows of extruded aluminum, and will 
ialty items, sliding windows, single 
< windows. The Sherman plant is the 
ing facility outside Pennsylvania. 


According to company officials, 
lumber dealer’s facilities for 
incing the purchase of insula- 
will be stressed in all copy 
appear in leading consumer 
iblications. 
Collateral material, including 
idio transcriptions, dealer mat 
ins, and literature, will carry 
the theme. 


Benjamin A. Ragir Dies; 
Former Ekco President 


Benjamin A. Ragir, director and 
rmer president of Ekco Products 
, Chicago, died recently. He was 
i4 years old. . 
Ragir, a graduate of the Uni- 
ersity of Chicago College and 
aw School and a practicing at- 
rney until 1946, joined Ekco as 
ecretary, and in a meteoric rise, 
ecame president of the firm with- 
four years. He was only 36 
ears old at the time of his elec- 
on as president. He remained 
resident of Ekco until he retired 
arly in 1958. 





fhis TIME-TESTED Long-Bell Creosoted 
Post has been on the job near York- 
for 40 years. This, like 
millions of other L-B Posts all over 
the country, is giving constant service 
and satisfaction. They have built an 
acceptance for Long-Bell dealers 


town, Ill. 


everywhere. 


Long-Bell Creosoted Posts are pres- 
sure -treated with 100% creosote oil, 
almost a half gallon in the average- 


sized line post. 


Manufacturers of these other “‘life- 


time” products— 


CREOSOTED SOUTHERN YELLOW PINE & 
DOUGLAS FIR: 
POSTS +« POLES «+ PILING 
LUMBER + CROSS ARMS «+ TIES 
WOLMANIZED® DOUGLAS FIR LUMBER 
UNTREATED FABRICATED TRUSSES 


629 W. Bidg. 410 T&P Pass. 

Houston, Texas Station Bidg. 
269 Phildor Bidg. Ft. Worth, Texas 
Dallas, Texas 
P. O. Box 192 
DeRidder, La. 


San Antonio, Texas 


Leonhardt Bidg. 
Okla. City, Okla. 


There Is No Substitute 
For The L-B Brand 


- INTERNATIONAL PAPER COMPANY 


Division 
KANSAS CITY,MO. + LONGVIEW, WASH 
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415 New Moore Bidg. 





Flintkote Reports 
Earnings Upswing 


Reflecting a sharp increase in 
demand for building material 
products and economies, net in- 
come of the Flintkote Company 
for the second quarter of 1958 
showed a pronounced improvement 
over that reported for the first 
quarter. 

Net sales for the second quarter 
were $31,363,736, resulting in net 
income of $1,640,738, or 84 cents 
a share on 1,781,120 average com- 
mon shares outstanding. For the 
second quarter of 1957, net sales 
totaled $30,697,827, while net in- 
come amounted to $1,859,615 or 
$1.02 per share on 1,683,195 com- 
mon shares then outstanding. 

For the six months ended June 
30, sales aggregated $53,869,895, 
compared with $56,063,210 for 
the first half of 1957. Net income 
for the six months period totaled 
$1,489,303, versus $2,832,719. Per 
share earnings were 68 cents 
against $1.51 a year ago. 


Chicago Firm Cites Gain 
In Steel Building Sales 


A Chicago manufacturer of pre- 
engineered trussless steel build- 
ings, the Wonder Building Cor- 
poration of America, has reported 
a 30 per cent increase in sales for 
the first half of 1958 over the cor- 
responding period last year. 

Company President Peter S. 
Pedersen Jr. reported increased 
farm building demand resulting 
from larger farm income plus the 
bumper wheat crop, and increased 
industrial demand. 

He predicted that sales during 
the last six months of 1958 will 
continue high, with second-half 
gains probably exceeding the 30 
per cent figure. 


Ray-Door Sales Begins 
National Distribution 


The Ray-Dor Sales Corp. of 
Cleveland, Ohio, recently initiated 
national distribution of Ray-Dor 
garage door operators. 

R. S. Huxtable is president of 
Ray-Dor Sales Corp. and Ray-Dor 
Manufacturing Co. David Leuser 
is vice-president and general man- 
ager of Ray-Dor Sales. Francis J. 
Oates Jr. is general manager of 
Ray-Dor Manufacturing Co. 


Resilient Flooring Will Be 
‘Hot’ Topic at BRI Meeting 


The September meeting of the 
Building Research Institute report- 
edly will be a “hot spot” in Wash- 
ington, D. C., as manufacturers 
and users take the stand to discuss 
the pros and cons of resilient 
smooth surface flooring. 

As manufacturers attempt to 
analyze their various products and 
the best methods of installation 
and maintenance, representative 
speakers will discuss the follow- 
ing topics: environment factors 
affecting design, fastening meth- 
ods for base and finish flooring, 
and recommended procedures for 
maintenance. Uses and properties 
of asphalt and _ vinyl-asbestos, 
backed and homogeneous vinyl, 
rubber, cork, and linoleum floor- 
ing also are to be discussed. 

Two workshop-discussion ses- 
sions will center on common dif- 
ficulties such as color-matching, 
indentation, failure of adhesive 
bond, and maintenance. Panel 
members will include representa- 
tives of FHA, NAHB, National 
Bureau of Standards, Douglas Fir 
Plywood Assn., Timber Engineer- 
ing Co., the New York Port Au- 
thority, the Y.M.C.A., and the 
home-owner. 

A BRI subcommittee chart will 
compare, for the first time, the 
relative physical properties of 
resilient smooth surface flooring, 
right down to the question of un- 
derfoot comfort. 

Sponsors of the conference in- 
clude: American Biltrite Rubber 
Co., Armstrong Cork Co., Bird & 
Sons, Inc., Building Products, Ltd. 
(Canada), Congoleum-Nairn Co., 
Dodge Cork Co., Building Mate- 
rials Division of General Tire and 
Rubber Co., Homasote Co., Inde- 
pendent Nail & Packing Co., and 
Rubber & Asbestos Corp. All of 
these firms are members of the 
Building Research Institute. 


Blue Ribbon 


One reason why west coast hem- 
lock has had such a rapid accept- 
ance in recent years as a prime 
wall paneling lumber is because of 
its complete lack of resin. Since 
there is no piteh in hemlock, it 
takes all sorts of finishes perfectly, 
especially clear lacquer finish 
which brings out the incomparable 
champagne coloring of this prized 
wood. 
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101-1, ALUMINUM WINDOWS, Five color brochures illustrate and 


Long-Bell’s Flakewood paneling for contemporary interiors, and 
hogany finish Ven-O-Wood for economical use in homes, 





describe Ualco aluminum windows — horizontal sliding, residential 
and commercial awning, casement, double hung, hopper vent, base- 
ment, utility, glass block ventilator, and intermediate projected; 
and four Ualeo curtain wall series. Specifications and installation 
instructions included. Southern Sash Sales & Supply Co., Inc., 
Dept. SBS, Sheffield, Ala. 


102-1, DECORATIVE DOOR LIGHTS, Catalog describes and gives 
specifications for Royalite packaged, glazed flush door inserts, dec- 
orative mouldings and lights, Royalouvers, and oak thresholds. 
Southern Door Lite Co., Dept. SBS, 46 Westland Boulevard, At- 
lanta 10, Ga. 


103-1, POLYETHYLENE SHEETING. Catalogs, prices, and samples 
of pure polyethylene sheeting in three thicknesses, widths from 3 
to 40’, are available from Warp Bros., Dept. SBS, Chicago 51, Ill. 


201-H. INTERIOR WOOD PANELING. Three illustrated folders 
show Weyerhaeuser’s 4-equare Loc-Wall paneling in formal and 
traditional styling, Nu-Wall in traditional and contemporary, and 
Western wood panelings in several patterns and finishes. Weyer- 
haeuser Sales Co., Dept. SBS, First National Bank Building, Saint 
Paul 1, Minn. . 


202-H. GAS AND ELECTRIC RANGES. Catalog illustrates and de- 
scribes the complete Vernois line of gas and electric ranges, ovens, 
burner units, gas hot plates, rotisserie and blower. Special features, 
choice of colors, and dimensions are given for each. Illustrations 
of the plant and personnel are also included. The Mt. Vernon Fur- 
nace & Manufacturing Co., Inc., Dept. SBS, Mt. Vernon, Ill. 


204-F. REDWOOD IN THE HOME. “Promote Redwood For True 
Beauty in the Home” by John Reno gives helpful pointers on 
moisture content, colors, grains, nailing, placement and finishes for 
redwood paneling and siding. The Pacific Lumber Co., Dept. SBS, 
35 East Wacker Drive, Chicago 1, Il. 


204-H. CLOSET DOORS. “Space and Cost Savings” is a folder 
illustrating and describing Berry Float-Away closet doors. The 
doors reportedly save $50 per house on construction costs. Berry 
Float-Away Closet Doors, Dept. SBS, 1091 Zonolite Road, N.E., 
Atlanta 6, Ga. 


101-H. ALUMINUM NAILS. Brochure shows and describes the 
complete line of Phifer aluminum nails for all building purposes. 
It explains tempering and etching of aluminum alloy nails. Price 
list gives dealer costs of “job size” boxes and 50-lb. cartons. 
Phifer Wire Products, Dept. SBS, Box 12, Tuscaloosa, Ala. 


102-J. METAL BUILDING PRODUCTS. Catalog 57 gives specifica- 
tions and shows and describes uses of Vestal fireplace circulators, 
dampers, accessories, stell lintels, bridging, wall ties, mortar boxes, 
garbage receivers, access doors, and other products for business 
and industry. Vestal Manufacturing Co., Dept. SBS, Sweetwater, 
Tenn, 

1-K. METAL LATH, ACCESSORIES. Colorful catalog shows and 
describes types of metal lath, accessories, and partition systems 
of the Alabama Metal Lath Co., Dept. SBS, P. 0. Box 992, Bir- 
mingham, Ala. 

2-K. WINDOW, DOOR PRODUCTS. Vulco aluminum screens and 
jalousies, Caseking screens, Superior and Ideal storm sash, Dura- 
Bilt screen doors and combination storm doors, hardware and tools 
are described in the “Versatile Vulco” catalog. Vulean Metal Prod- 
ucts, Inc., Dept. SBS, 2801 Sixth Avenue South, Birmingham, Ala. 


105-L. MODERN WOOD PANELING, Colorful literature describes 


offices and stores. Specifications included. International Paper Co., 
Long-Bell Division, Dept. SBS, 928 Grand Avenue, Kansas City, 
Mo. 


203-A. PLASTER REINFORCEMENT. A 20-page research booklet 
reports “The Crack Resistant Properties of Gypsum Lath and 
Plaster Angles Formed by the Intersection of Walls and Walls with 
Ceilings Reinforced with Various Types of Metal Reinforeement.” 
It shows the superior performance of Keycorner wire mesh. Key- 
stone Steel & Wire Co., Dept. SBS, Peoria 7, Il. 


205-A. FACT FILING FOLDERS. Reynolds Aluminum offers deal- 
ers a set of 19 Fact Folders for a handy reference library on such 
products as aluminum roofing and siding, asphalt roofing and 
accessories, farm gates, insulation, nails, ete. New literature sent 
to dealers using folders. Reynolds Aluminum Supply Co., Dept. 
SBS, P. O. Box 1367, Atlanta 1, Ga. 


208-A. WESTERN PINE — SOURCES AND USES. WPA’s 1958 
membership directory lists 440 member mills by states, species, 
and products available. Six color folders show Western Pine fin- 
ishing recipes and reproduced samples. Western Pine Assn., Dept. 
SBS, Yeon Building, Portland 4, Ore. 


209-A. PLASTIC-FINISHED PANELS. Full-color catalog covers 
Marlite’s line of plastic-finished hardboard wall and ceiling panels. 
It shows a full variety of colors and patterns — Hi-Gloss, Marble 
Panel, Woodpanel, plank, block, and Korelock. Marsh Wall Prod- 


uets, Inc., Dept. SBS, Dover, Ohio. 


212-A. WOOD WINDOW WALLS. Catalog No. 581 and dealer 
merchandising kit cover use of Andersen wood window units for 
residences, institutional buildings, and light commercial structures. 
Brands and types include Flexivents, Beauty-Line, basement, glid- 
ing, casement, and double-hung Pressure Seal units. Andersen 
Corp., Dept. SBS, Bayport, Minn. 


213-A. WROUGHT IRON RAILINGS AND COLUMNS. New cata- 
log page shows four column designs available with Versa wrought 
iron railing for Do-It-Yourself trade. It explains the ease of be- 
coming wrought iron dealer. Versa Products Co., Dept. SBS, Lodi 
4, Ohio, 


24-B. ASPHALT ROOFING MATERIALS. Four-page catalog in- 
sert gives complete specifications, descriptions of uses, and direc- 
tions for both cold and hot applications. It covers asphalt roofing 
and coatings and cements. Lion Oil Co., Asphalt Sales, Dept. SBS, 
El Dorado, Ark. 


33-B. MASONRY WALL REINFORCEMENT. Bulletin gives spec- 
ifications and shows Dur-O-wal. masonry wall reinforcement with 
cavity, bonded, coursed, or stacked course masonry wall, and wall 
with plaster, Dur-O-wal. Products of Alab . Inc., Dept. SBS, 
P. O. Box 5446, Birmingham 7, Ala. 


106-B. FIR PLYWOOD FACTS, Available to dealers and their 
employees is a 48-page pocket-size fir plywood guide which includes 
basic grade-use data, advantages, and much “know-how.” Douglas 
Fir Plywood Assn., Dept. SBS, 1119 A Street, Tacoma 2, Wash. 


110-B, PLASTIC WATER PUTTY. Catalog sheet shows home uses 
for Durham’s Rock-Hard water putty, explains how to color it, 
and lists types of customers who find it “indispensable.” Donald 
Durham Co., Dept. SBS, Box 804-0, Des Moines, Iowa. 


(Continued on Reply Card Page 65) 





On this and subsequent pages of S-B-S, you are offered an 


excellent selection of literature on new Building Materials and 
Products. For free copies of this helpful literature, just fill in 


For more 
information 


and return the handy postage-paid reply card on page 65. 
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More Free 
Booklets 


(Use reply card on page 65) 





104-1. PREFINISHED PANELING. Full-color 24- 
page booklet shows line eof prefinished Weld- 
wood p its i i in interiors, plus 
complete details for installing in new or old 
construction, over farring, plaster, and masonry. 
United States Plywood Corp., Dept. SBS, 55 
West 44th Street, New York 36, N. Y. 


105-I. ALUMINUM RAIL. Literature describes 
and illustrates Adjuste-Ease decorative iron and 
Homecraft aluminum rail for level or stair 
installations. Elite Fabricators, Dept. SBS, Bel 
Air, Md 
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106-1. GALVANIZED AND ALUMINUM VENTI- 
LATORS. Two-color folder illustrates, describes, 
and gives specifications for peak type louvers, 
gravel guards, rectangular louvers, recessed type 
louvers, foundation and eave vent, and roof 
vents, Louvr-Pak, Inc., Dept. SBS, 3629 E. 
First Street, Fort Worth, Texas. 


107-1. HOME BUYER’S GUIDE. Booklet gives 
helpful information on house-buying, including 
such considerations as neighborhood, lot, roof- 
ing, insulation, kitchen, hot water, bathroom. 
plumbing, electrical system, basement, attic, 
heating, cooling, and financing. Southern Pine 
Assn., Dept. SBS, P. 0. Box 1170, New Or- 
leans 4, La. 


108-1. CERAMIC GLAZED TILES. lUlustrated 
felder gives Do-It-Yourself installing instruc- 
tions for ceramic glazed Mozsstiles. Simple in- 
structions explain installation in seven steps. 
Samples of nine Mosstile colors are ineluded. 
David L. Moss & Ce., = Dept. SBS, 1270 
Sixth Avenue, New York 20 » N.Y. 
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Adams Engineering Names 
Product and Plant Engineers 


D. J. Goodreau and William Cord 
have been appointed plant engi- 
neer and product design engineer, 
respectively, for the Adams Engi- 
neering Co., Inc., Miami, Fla., 
manufacturers of ABC aluminum 
building products. 

Goodreau, who joined Adams in 
1956, holds diplomas in mechani- 
cal, steam power, and electrical 
engineering. He attended New 
Bedford and New England Tech- 
nical Institutes. 

Cord holds a degree in mechani- 
cal engineering from Berlin Tech- 
nical University, Germany. Before 
joining Adams he was an engineer- 
ing draftsman with Pan American 
Metal Products and a design and 
development engineer with the 
Ludman Corp., both of Miami. 


Folder Incorporates 
Lu-Re-Co and FHA Facts 


Details on the licensing agree- 
ment for manufacturer-dealers of 
the Lu-Re-Co system of home- 
building and the new Federal 
Housing Administration Engineer- 
ing Bulletin are incorporated in an 
informational folder just released 
by the Lumber Dealers Research 
Council. 

Copies of the folder have been 
mailed to over 1300 current Lu- 
Re-Co members and to 13,000 
“prospective members,” according 
to Council President Clarence A. 
Thompson of Champaign, Ill. The 
folder, which also is being sent 
to all regional F.H.A. offices, in- 
corporates important decisions 
reached at the May meeting of the 
Lumber Dealers Research Council 
directorate in Washington, D. C. 

The Lu-Re-Co system of man- 
ufacturing modular building com- 
ponents has been gaining new 
members steadily among retail 
lumber dealers throughout the 
country. The new agreement li- 
censes lumber dealers for the man- 
ufacture and sale of Lu-Re-Co 
components (exterior wall pan- 
els, interior partitions, and roof 
trusses), in categories of manu- 
facturer-distributor, manufactur- 
er-dealer, and dealer. 

The F.H.A. Engineering Bulletin 
details firm standards of quality 
in determining the acceptability 
for mortgage insurance of houses 
constructed in accordance with the 
Lu-Re-Co system. 
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More, MORE FREE, Free 
HELPFUL BOOKLETS! 


(Save time and postage by requesting all the items 
you want on this handy postage-paid reply card.) 


(Continued from BOOKLETS FREE page) 
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wood qvetatshed pine yay ng comes in 
of five colors, Southwood Gaame 

Fort Worth, Tex. 


be eo MENS 

a ‘olders show Century No, roofing 

purpose board, | inabestos and Sheetflextos 

interior and exterior use, and 

pemee sheet. Keasbey and Mattison Co., 

a. 

101-D, WEATHERSTRIP SASH BALANCE. 
Sells the Home Buyer” 
uses of Zegers 

sash balance in double-hung wood 

let gives Dura-seal’s adv to 

Dept. SBS, 8090 South Avenue, 


102-D. ALUMINUM SLIDING GLASS 
orators Touch” is a four-page folder 
tions and installation drawings for 
sliding glass doors. Daryl Products 

N. E. 4th Avenue, Miami, Fila. 


aoc tee TING = Deane 
“New ensivnas in iling 
roof deck designs, coat com 
tion detail, and application 
nesota and (Ontario Paper 
Building, Minneapolis 2, Minn, 
105-D, FARM STEEL PRODUCTS. 
Handbook” supplies 76 of 
plans for the use of peat materials for fencing 
on farms. It also includes yw ey 
t tips. Tennessee Coal 
Steel i. Dept. SBS, Fairfield, Ala. 
106-D. WOOD AND METAL SCREWS. 
Dept. SBS, Statesville, N. C., offers 
structions for Selecting and Using 
Metal Screws.” 
108-D, STEEL FRAME BUILDINGS. 
— < peerey sizes, — ; 
xisteel rigid-frame buildings. also presents all-steel 
angular or bow-string truss reef 
Dept. SBS, Warchouse Division, 
» Ga. 
202-D. VITRIFIED CLAY PRODUCTS. 
Dickey’s new PVC coupling. Booklets 
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203-D. WOOD WINDOW UNITS 
list full specifications, and 
window units, stack awning, and 
window units. Dierks Forests, Inc., Dept. S$) 81 
Whittington Avenue, Hot Springs, Ark. 
> NEWSPAPER ADVERTISING. A eo a 
plains ne fundamentals of newspaper advertising. 


product mats and ete aad 
disy included. Gon” Dent. SBS, 135 LaSele 


205-D. ALUMINUM WINDOWS. AIA file No. 16-L ives 
installation details and specifications for the ae ene 
of Watson pans setae gg 2 mmmneggpeee | 


eM Peete etan tks Tens vung, and, Inaulating. slum 
Houston 7, Tex. 


206-D. STAPLING PRODUCTS. Arrow’s catalog No. 13 
introduces new stapling machines, tackers, pliers and 
staples. details and st are included. Arrow 
in” ne., Dept. S One Junius Street, Brooklyn 
nig BONDED ASPHALT aoe ane | New secede yom cov- 
Bee golem or yee or buildings. 
Fry. Wonded A. Bey Roofing Co. see, Th pest a 
S818 Archer Reed, Seommit (Argo P. O.), Ti. : 
209-D. ALUMINUM SIDING. A four-color folder covers 
siding. It includes sales point- 
form, and 
minum, National Metal Products Co Souk k's Geer, 
Center, Pittsburgh 22, Pa. . i 
210-D. INTERLOCKING ASPHALT SHINGLES. A color 
one Sees gee, Segoe Fi Ruberoid’s Lok-Tab 
shingles. Four color blends are d beroid Co., 
Denes. 500 Filth Avcuuer New Yock 36, N.Y 


212-D. WESTERN LUMBER SOURCES. A frente booklet 


mill information 
gives Large Phang wid Sry ee on 

cedar, Sitka spruce lumber. West Coast Lamber- 
ed s Assn., Dept. SBS, 1410 S. W. Morrison Street, Port- 
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213-D. STOCK a Ps: 


wood styles 
tvood window weg and type. 


214-D. CEILING TILE. A 1 


booklet features Celo- 
tex’s Hush-Tone and tile in three “idea” 
age Palle Booty 


other Celotex 
Corp., Dept. SBS, 120 8, LaSalle Street, Chi- 


details for 
Companies Service 


cago 3, Ill, 

215-D. REMOVABLE HORIZONTAL WINDOWS. A four- 
page f folder deseribes the Rimco Slide removable horizontal- 
ing wood window unit. It emphasizes its 


Millwork Ca fection’ Dent. SBS. eck leleed, Ill 
217-D. CARPORT, Folder shows sizes and uses 


pose SeaView shelter, from attached carport 
pe ee Oe ee oe ee 


SenView Tetten, Den. SBS. dose KW. 
Miami, Fla. a, 


218-D. CEDAR-SHAKE PACKAGE, Literature 
consumer of Shakertown Glumac 
-color na and “Jiffy Corners.” It shows 

corners make a fit on outside w 

Dept. SBS, 2031 Kinsman Road, Cleveland 22, 


101-C, PLYWOOD i tag eh The Weldwood (AIA 
File No. 19-F) contains descri . plions, recommended, sen — 
‘or 
Sea te Rar FeO 
full color. United States 1 al Dept. SBS, 55 Wen 
44th Street, N. Y. 36, N. 
and Low Cost 
the 


102-C, FIBER ROOF COATING, “The 
Way to and Renew Roofs” is a f covering 
roof continn. Gardner 
Box 5776, Tampa, 


of asphalt-asbestos 
aon Products Co., Dept. SBS, P. O. 


106-C. WINDOW SASH BALANCES. new one-piece 
ea conenh bias eal hee ie 
sheet. The new sash unit does not need individual 

Pee oes ee ee See a ae 
Caldwell Manuf Co., Dept. SBS, Commercial 
Street, Rochester 14, N. Y. 


ae. SR ee ee Seen The ene 


202-C, SLIDING-DOOR HARDWARE. Two folders describe 
and illustrate the Har-Vey Handi-Frame pocket does frame 
coe the Har-Vey “B” Line Slide-A-Fold hardware. 


include installation instructions, American Screen 
Co., Dept. SBS, 61 East North Avenue, Northlake, Ill. 


203-C. STOCK MILLWORK. The “Ideal a, catalog 
contains pictures, sizes, and specifications of Ideal All-Wethr 
double-h window units, stack window units, panel doors, 
Glide-and: paps we lily anny Rong me 


kitchen cabinets. 
= hae toe Bex 89)" Waco, 


— ALUMINUM WINDOWS. Century phlet 
e specifications and shows installation 


ung, double-h 
cond bevinontal oli aluminum windows. Century Alu- 
poe ay a Soot. Bid’ decent 


ood Sales Co., Dept 
SBS, First National Bank Building, Saint Paul 1, Minn, 
206-C. ALUMINUM SCREENS. Catalog sheets and Peed 
lists on the full line Se See oo aan 
Homecraft Corp., Dept. SBS, Lithonia, Ga. 
pose. a a PLATES, ae folder Gunty Be the 

peat — n, advantages ae 
Associates, 


trusses. Tem ewe SBS. 
SS SS 


208-C. mg ge DOORS AND WINDOWS. A catalog 
three lines S eeemeeey wears 
eens ess on Pog 


instructions. Nudor Man Don. Sus 7326 
Falton Avenue, North H galacaring Corp ‘ 


amt onary other buildings 

me eee Seneca Gane Sie Gone Oe 
garden, aneee 13908 mal steel models. 
Dept. S' 13905 Miles Avenue, 

















Va 


AT THE N.R.L.D.A. SHOW IN 


CHICAGO, NOVEMBER 22-25, 1958 pe lea M | L q W 0 R K C 0 M P A N Y 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 





The Rimco “VENT” 
and Rimco “VIEW” 


~ Picture Window Beauty 





Rimco 


al 
WO) ( | MOM ACH KK 








Rimeco “Slide"’ 









Rimco ‘'Six-Ten” 


BENEFITS GALORE! 


Bar or DeLuxe 


CONSUMER 
Choice ol sn 

































“Leve ’’ Operators. 
@ Selected tern Ponderosa Pine, Treated. 
e Anodized iminum Weatherstrip, 
Facto) pplied. 
@ Aluminu iged Insulating Panels 
Install 
@ Complet t Factory Assembled. 
—— eer @ Wide Ra f Sizes. 
Rimco “Casement” e Bears A |. Quality “Seal of Approval.” 










DE TO WINDOW QUALITY 











a “NX No ose 
If RIMCO Wood Window Units (> (ences MORE ROMRA hnefitete 
are net aectiodl ~FOWMS - URITTO STATES COM STRO.A8S-8 
from your source of supply, ; < Sanne 
write our FACTORY DIVISION iy . y selected + Efficiently weatherstripped 






for name of your nearest distributor. 


















Quality Products of 





FACTORY DIVISION 







IMCO WOOD WINDOW UNITS 











BOOTH NO. 507 
Rock Island, Ulinois 





For more details on above items, use Coupon on Page 65 








PRODUCT PARADE 





WEATHERTIGHT DOOR-STOP 


Introduction of the Door-Seal weath- 
erstripped door-stop to the ABC 
building products line has been an- 
nounced by Adams Engineering Co., 
Inc., Dept. SBS, P. O. Box 875, Ojus, 
Fla. 


Made of heavy-gauge aluminum, 
the ABC Door-Seal has a weather- 
tight double lip vinyl insert. It is 
manufactured for both left and right 
and in-swinging and out-swinging 
doors. 

The door-stop, installed around the 
perimeter of a door jamb, reportedly 
provides a snug, positive contact, 
ending infiltration of drafts and dust. 

It is furnished for the standard 
3’ x 7’ door, and may be cut down 
to fit any smaller size. It is also 
available for doors over 36” wide 
and 84” high. 

Write P349 on reply card, page 65. 


ALUMINUM CARPORT 


A newly-designed aluminum car- 
port, packaged for the Do-It-Your- 
self market, has been introduced by 
the Hunter Douglas Aluminum 
Corp., Dept. SBS, 405 Lexington 
Avenue, New York 17, N. Y. 

Called the Universe Carport, the 
10’ x 20 shelter is suited also as 
a patio cover, boat port, and utility 
canopy for a variety of purposes. 
It comes with supports for a free- 
standing installation, or it can be 
attached easily to an existing struc- 
ture. 

The 6”-wide interlocking alumi- 
num panels slide together to form 


a weathertight roof. Panels are 
made of a Hunter Douglas alloy 
finished with two coats of baked 
enamel, The finish is said not to 
blister, corrode, chalk, or change 
color. Under-structure is galvanized 
and bonderized steel painted for 
maximum resistance to rust and 
corrosion. 

The Universe Carport is finished 
in white enamel, with emerald green 
trim around the perimeter of the 
roof. 

Write P350 on reply card, page 65. 


ALUMINUM RAIL 


The Homecraft line of Do-It-Your- 
self aluminum rail is introduced by 
Elite Fabricators, Dept. SBS, Bel 
Air, Md. 

Available in 3’, 4’, and 5’ lengths, 
the rail comes completely disassem- 
bled and boxed as a complete rail. 


“Wonderwire” and pickets make 
assembling and installation easy for 
the home-owner with no mechanical 
ability. Easy-to-follow directions are 
packed with each rail. 

Write P351 on reply card, page 65. 


TRIPLE MEDICINE CABINET 


Extra storage space in the bathroom 
is provided with the twin or triple 
medicine cabinet ensembles offered 
by the F. H. Lawson Co., Dept. SBS, 
Evans & Whateley Streets, Cincin- 
nati 4, Ohio. 

The Lawson stock model cabinets 
come in a choice of 13 twin and 13 
triple ensembles. Stainless steel join- 
er strips connect the cabinets and 


provide a continuous and wide ex- 
panse of mirror space. Independent- 
ly - mounted overhead fluorescent 
lights are available in three lengths 
to accommodate any ensembles 
selected. Storage space ranges from 
2064 to 5757 cubic inches. 

Write P352 on reply card, page 65. 


THREADED NAILS 


Threaded nails for greater holding 
power and strengthened construc- 
tion are offered by the Independent 
Nail & Packing Co., Dept. SBS, 
Bridgewater, Mass. 

The scientifically engineered 
threads “lock” with the wood fibres. 
The nails are said to stay tight, and 
increase in holding power, after 
driving, as the wood seasons. The 
line includes Stronghold annular 
thread nails, Stronghold screw 
thread nails, and Screw-Tite spiral 
thread nails. 

Write P353 on reply card, page 65. 


COLLAPSIBLE SAW HORSE 


Collapsible saw horse legs that fold 
up for compact, space-saving storage 
are offered by Fold-O-Products, 
Dept. SBS, 5846 Haverford Avenue, 
Indianapolis, Ind. 

Any length 2x4 or 2x6 may be 
used in slotted leg tops as cross- 
piece. Handle nuts at top attach 
legs firmly to the crosspiece. The 
Fold-O-Saw Horse comes in steel or 
aluminum. 

Write P354 on reply card, page 65. 
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and combination doors 


New tulip knob design in choice of key-in-knob or slide lok k 

styles. Pressure cast aluminum knob and lever handle. 

se ice tigelile| solid ste: spindle; stainless steel escutcheon, 

bolt and strike with weather-protecting, baked-on aluminum or 
brass pigmented enamel finish. Tie bolt construction. Light 

bolt action for easy closing with door closer. For outswinging 
doors. Has 1” wide escutcheon for narrow stiles. Fast, easy 

Tar dicliielitels MememaloMstelel-Malel(-Macteltlig-lorm@e cI aiie-) Mr iilel| Megelt Mile) (1m 


Adjustable surface mounted strike. Write for new brochure. 


: oe >>. as eb ae > ae #1 Ok Os 5 Ge oP ie eS eo BE 
Dexter Industries, Inc., Grand Rapids, Michig 


In Canada: Dexter lock Canada Ltd., Galt, Ontario. 
In Mexico: Dexter Locks, Plata Elegante, S. A. de C.V., Mexico Ci 


WORLD'S LARGEST MANUFACTURER OF LOCKS FOR SCREEN AND COMBINATION DOOR 


c 


Dexter Locks are a nonuf syd y. Australia; Milan. Haly and Porto Portugq 


screen 


HOODED FIREPLACE 


A hooded designed fireplace called 
the Heatform Model MH is intro- 
duced by the Superior Fireplace Co., 
Dept. SBS, 4325 Artesia Avenue, 
Fullerton, Calif. 


The Heatform provides view of 
the fire from the front and two sides. 
It has an air heating chamber below 
the firebox, connected by a rear 
vertical heating chamber leading to 
the upper heating chamber between 
the dome and hood. The two heating 





wnt 


There are dozens of places around the 

town or farm home where Trinity White 

portland cement is much more effective. 
Recommend it for these uses and you will find 
your sales volume going up and up. Trinity 

White is much better in appearance than standard 


chambers are connected through the 
throat by round super-heating air 
flues, sufficiently spaced to allow free 
smoke passage between them into 
the chimney above. 

The firebox is recessed 3” to keep 
ashes off the hearth. 

Vertical reinforcing stiffeners 
spaced about 4” apart in the lower 
heating chamber prevent hearth 
from sagging. The 3/16” boiler plate 
metal of the entire firebox is ribbed 
construction to add greater strength 
and prevent warpage. 

Write P355 on reply card, page 65. 


HOLLOW METAL DOORS 


Milcor hollow metal doors, available 
in three styles, are introduced by 
Inland Steel Products Co., Dept. 
SBS, P. O. Box 393, Milwaukee 1, 
Wis. 

The doors are mortised at the 
factory for standard locksets and 
hinges. They are furnished unglazed 
with a bonderized, prime-coated 
finish. Frames and hardware are of- 
fered separately. 

Heavy commercial doors feature 
rail sections of 16-gauge steel en- 
closing flush or panel center sections. 

Commercial and light commercial 
doors are formed from three vertical 


grey for walks, pools, drive-ways, ete. Your 
customer will find the added cost is unimportant 
in comparison with the appearance of the 


improvements he has built. 


A product of GENERAL PORTLAND CEMENT CO. 
CHICAGO * DALLAS * CHATTANOOGA * TAMPA * LOS ANGELES 


As white Sos snow 


For more details on above items, use Coupon on Page 65 


SOUTHERN 


P OR Tt A NG 


sections of 20-gauge steel. The com- 
mercial doors are 1%” thick, and 
the light commercial are 1%” thick. 

Write P356 on reply card, page 65. 


HEAVY AWNING WINDOW 


A heavier awning window, designed 
for maximum operation conditions 
in commercial and institutional con- 
struction, is offered by Ware Labora- 
tories, Dept. SBS, P. O. Box 37, 
Miami, F'la. 

Because of the weight and width 
of jamb members (2%"), insulated 
panels with thicknesses up to 2” are 
said to install easily below or above 
the vented area of the unit. Units 
can arrive jobsite, with factory in- 
stalled panels, when required. A 
wide selection of mullions is avail- 
able to develop a grid system. 

The vented areas can be manually 
operated by an integral handle which 
is a built-in member of the ventila- 
tor sill, or by a conventional heavy 
duty roto operator. Clerestory win- 
dows can be operated by mechanical 
or pole operation. 

Units are factory-weatherstripped 
by a premium vinyl locked in an 
extruded channel. Snap-on glazing 
bead is optional. 

Write P357 on reply eard, page 65. 


Trinity White 
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PRE-DECORATED HARDBOARD 


A new design in pre-decorated hard- 
board, with a finish that is said to 
resemble the graining of walnut 
planks, is available from the Arm- 
strong Cork Co., Dept. SBS, Lan- 
caster, Pa. 


Called Walnut-Grained Temwood, 
the board is 4” thick, in 4 x 6’, 
4’ x 8, and 4’ x 12’ sizes. A series 
of five grooves 1-1/3’ on centers 
across the 4 width of each panel 
provides an added decorative effect. 

The panel may be cut and worked 
with ordinary carpenters’ tools, in 
standard woodworking methods. It 
is suitable for installation with nails 
or adhesive. 

Write P358 on reply card, page 65. 


JUTE PLUG ANCHOR 


A jute plug has been added to the 
line of masonry anchoring devices 
of the Arro Expansion Bolt Co., 
Dept. SBS, Marion, Ohio. 

Available in a wide range of sizes, 
the braided fiber anchor has a lead 
core. It is designed for easy insertion 
of wood, sheet metal, or lag screws 
which expand the fastener, and is 
most often used for light work or 
where a small diameter hole is re- 
quired. 

Write P359 on reply card, page 65. 


INSULATING SHEATHING 


A new insulating sheathing board, 
with high structural strength and 
resistance to weather, has been in- 
troduced by the Certain-teed Prod- 
ucts Corp, Dept. SBS, 120 Lancaster 
Avenue, Ardmore, Pa. 

The board is penetrated with as- 
phalt. This asphalt makes the board 
resist moisture penetration, and pro- 
tects it from rot and decay. 

Certain-teed sheathing board pro- 
vides insulation. It is also said to 
retard the transmission of sound. 

It comes in thicknesses of %” and 
25/32” and three board sizes. The 
2” x 8 boards have tongue and 
groove “V” edges on the long side. 
The 4 x 8 and 4 x 9 boards all 
have square edges. 

Write P360 on reply card, page 65. 
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get set for record 
profits when winter 
comes with these 


Vuleo 











NEWLY 
ENGINEERED 





STORM WINDOW and STORM 
SASH ALUMINUM SHAPES 











No. WE-! 
Drop-in Glaze 
Glass Frame 
15/32" x 15/16 


No. 30! 
Slass Frame 
/e”" x 15/716" 


No. 305 
Mullion 1/4" x 3/4" 


r 301, 303 and 32! 





No. WE-2 
Drop-in Glaze 
Jalousie Glass Frame 
~ 15/32" x 15/16" 
No. 303 
Jalousie Glass Frame 
x 15/16" 


new Vulco storm 
PANEL VENTILATOR 


369 STORM PANEL VENTILATOR 
for use with WE-1 or WE-2. Ex- 
Frames or 301, 302 
d-Formed Glass 


storm 


No. WE-7 
Mullion 3/8" x 1" 
321 23 Weather Stripped for WE-I and WE-2 
Glass Frame 
~_ 3/8" x 15/16" 


truded Glass 
321 or 324 Rolle 

» all fixed panel 
sash 


No. WE-8 
Glass Frame for 


No. 321-322 
Weather Stripped 
Jalousie Glass Frame Picture Window 

xe 15/16" 1/2" x 1-1/8" 


A Leeder in the Industry since 
1945. Member: ie 
turers Association, thenensh Stas 

bination Sterm Windew and Door 


Institute. 


va 3/8 
2 QUALITY 


\ GUARANTEED 
J NY, 
j a F 


METAL PRODUCTS, Inc. 


South 


: Vulcan Shetek Tiaiuets, tens eeile ses 
280! 6th Avenue, South, Birmingham, Alab | 
Please send me complete information about ; 
VULCAN) Quality Products and VULCAN =| 

a 





O11 6th Avenue 


Service. No obligation. 
CHECK ITEMS OF PARTICULAR INTEREST TO You 
[screens | voors | wincows | ENcLosunes | 


ngham, Ala 


you? COMPETITOR 





NEVER 





SFFICES Atlanta, Ga NAME 
m,. Ala Boston, Mass 
Liberty, Mow Les Angel 


ach, Fla New 








New Smyrna Be 
Tyler, Tex 
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DECORATIVE PANELING 


This Random pattern is another in 
the line of translucent fiber-glass re- 
inforced panels offered by the Bar- 
clite Corporation of America, Dept. 
SBS, Barclay Building, New York 
si. 8 Xe. 

Utilizing Japanese rice paper, the 
panel contains actual butterflies, 
leaves, and foliage. It is said to be 
shatterproof and lightweight, ideal 
for floor screens, room dividers, slid- 
ing doors, and cabinets. 

It is available in several weights 
and textures. 

Write P361 on reply card, page 65. 


AUTOMATIC LOADING RAMP 


A mechanical loading dock ramp, 
completely automatic in operation, 
has been developed by the Rotary 


Lift Co., Tat. F-SBS, 1054 Kansas, 
Memphis 2, Tenn. 

The Rotary automatic dock ramp 
is operated by backing a truck into 
the rugged bumper assembly. As 
the backing truck actuates the 
mechanism, the platform slowly 
rises and then smoothly descends, 
resting on the truck bed. It permits 
clear passage from dock to truck for 
loads up to 20,000 lbs. 

“Floating action” permits the plat- 
form to remain securely on the truck 
bed at all times, as truck heights 
change with load transfer. 

Write P362 on reply card, page 65. 


UPRIGHT CELLAR DRAINER 


A new economy line of upright cel- 
lar drainers has been introduced by 
the Rapidayton Division of the Tait 
Manufacturing Co., Dept. SBS, 500 
Webster Street, Dayton 1, Ohio. 
All models have a Tait-made dou- 
ble pole switch, whose mechanical 
and electrical functions are com- 
pletely separate. Twin solid-rubber 
adjustable weights on a nylon cord 
give positive, automatic operation 
of the switch through displacement 
action. The motor end bell is con- 
tinuous with the motor case, giving 
maximum motor protection. 
Drainers are equipped with a 56- 


. for over 360 Metal Building Needs! 


Get assured satisfaction, proved quality, unexcelled 
value with Vestal precision-engineered specialties in iron, 


steel, aluminum. Besides the items shown, 


frame 1/3 hp 115-volt heavy-duty 

motor. Capacity at total discharge 

head of five feet is 3500 g.p.h. 
Write P363 on reply card, page 65. 


the broad 


Vestal line includes underground garbage receivers, 
cistern rings and covers, grease basins, catch basin 


lids, sewerage and drainage castings, manhole frames 
and covers, metal bridging, joist hangers, and many 
others — and all competitively priced for outstand- 


ing Vestal value! 


& te 


“sects poor Siow wets" WELLS 


VESTAL MANUFACTURING CO., P.O. Box 152, 


For more details on above items, use Coupon on Page 65 





For complete catalog, 
write Dept. SBS 











Sweetwater, Tenn. 


MULTI-OPENING 
FIREPLACE DAMPERS , 
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PAINT TINTING SYSTEM 


A tinting system for use with Rear- 
don powdered and liquid water base 
paints is introduced by the Reardon 
Co., Dept. SBS, 7501 Page Avenue, 
St. Louis 14, Mo. The system offers 
40 “top fashion” colors. 

It is claimed to be the first of 
its kind to use predisbursed paste 
tinting colors in plastic tubes for 
both powdered and liquid products. 
The system utilizes only eight basic 
colors to produce a wide range of 
shades, 

A special tint-tube dispenser dis- 
play contains six tubes of each of 
the colors in one- and two-ounce 
sizes. The display takes up less 
than one foot of counter space. It 
holds a stock of 96 tubes. 

Write P364 on reply card, page 65. 


CIRCULAR ALUMINUM VENT 


This circular aluminum cornice vent 
is a recent addition to the LoManCo 
line of ventilating louvers offered 
by the Louver Manufacturing Co., 
Dept. SBS, 3601 Wooddale Avenue, 
Minneapolis 26, Minn. 


Designed for fast, easy installa- 
tion, the Model CR8 Cornice Vent 
is made from heavy gauge .025 alu- 
minum, and comes complete with 
8x8 mesh aluminum insect screens 
installed. It is 8” in diameter, and 
has an MVI free area rating of 12%”. 

Write P365 on reply card, page 65. 


DOUBLE EXPANSION SHIELD 


A heavy-duty parallel expansion 
shield for anchoring to masonry is 
offered by the Diamond Expansion 
Bolt Co., Dept. SBS, Garwood, N. J. 

The Double Keystone Shield pro- 
vides a built-in nut-stop that pre- 
vents overtightening and nut pull- 
out. Once inserted, it becomes a 
permanent fixture that can be re- 
used for anchoring other objects 
by removing the bolt. 

Maximum holding power is as- 
sured through the anchor’s parallel 
shield expansion from end to end, 
which accommodates variations in 
the insertion hole’s diameter. It is 
available in sizes from 4%” to 1%” 
bolt diameter. 

Write P366 on reply card, page 65. 
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COST ONLY $3.32 A SQUARE FOOT 


Complete with air conditioning 


$1.46 view t for this Fe pond sq. ft. ware- 


React, 





jes 


$4.00 a sq. ft. for this 6,000 sq. ft. warehouse 
and air-conditioned office. 


Res Soke eee 
"$2.00 @ a 7 ft. pa this 10,000 sq. ft. hanger, 
including expensive hanger doors at each end 


FREE ESTIMATES 


s 7,000 sq. ft. warehouse and 450 sq. 
fice of the Benton Bros. Drayage & 
rage Co., Brunswick, Georgia, was 
mpleted in 40 days at a total cost of 
ly $3.32 a square foot. This included 
reinforced concrete floor 42” above 


round level; two 10’ x 20’ canopies; 


ree overhead doors; all heating, wir- 
gz and plumbing, including three toilets 
| shower; insulated, air-conditioned 


fice with brick side-walls; painting. 


lhe Benton building is typical of the 
indreds of Dixisteet Buildings erect- 


| throughout the South—some for as 
ttle as $1.25 a square foot. 


There is a Dixisteet Building to suit 
r needs—from the smallest, to large, 


ear-span multiple units covering any 


ea desired. 
Contact your nearest Drxisteet Build- 


1g dealer or write for descriptive lit- 


iture and details. 


Eight standard widths — 
30’ 40’ 50’ 60° 70’ 80’ 90’ 100’ 


Lengths can be any multiple 
of standard 20’ unit 


Sidewall heights 10’ 12’ 14’ 20’ 


Multiple units of virtually 
any width, height, length 


NO OBLIGATION 


Steel Building Division 


Atlantic Steel Company 


575 14th St. Atlanta, Ga. e TRinity 5-3441 


For more details on above items, use Coupon on Page 65 





~~ _6 you WON’T 
yy find any 


| jf rocking chairs 


AT THE 


T NRLDA m2, 
EXPOSITION 


IN CHICAGO’S 


INTERNATIONAL AMPHITHEATRE 


November 22-25! 


But you will find thousands of 
smart retail lumber dealers who, like 
yourself, are on their toes and going places! The building materials industry has long 
since come off its rocker and stepped double-time into the parade of progress. Today 
you are pacing one of the fastest-changing industries in America’s dynamic economy— 
and the 1958 NRLDA Exposition is your key for keeping in step. 

It’s your national marketplace for industry knowledge—of products, grades, methods, 
applications, availability, cost, financing, management. Hear outstanding dealers and 
industry experts discuss— 





MERCHANDISING TO EXPAND YOUR MARKETS NEW PROFITS IN FARM BUSINESS 
BETTER SALESMANSHIP HOW TO SELL MORE HOME IMPROVEMENTS 


WHAT'S AHEAD FOR DEALERS MERCHANDISING KITCHENS 
PERSONNEL MANAGEMENT COMPETING AGAINST PACKAGED PREFABS 


Attend the only show in your industry featuring live-action demonstrations—New Develop ments 
in Materials Handling ... New Markets for Component Construction . . . 
New Concepts of Merchandising and Store Planning 


NATIONAL RETAIL LUMBER DEALERS ASSOCIATION 
NRLDA Exposition, 302 Ring Bidg., Washington 6, D. C. 


Please send: 
[] Details on exclusive budget-priced NRLDA-HILTON HOLIDAY package 


[] Hotel Reservation Forms [—] Exposition Registration Forms 


iu 
|W 


Ha 


| 
{ 
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PRODUCT BRIEFS 





BUILT-IN DISPENSER for paper 
toweling, wax paper, and aluminum 
foil is the Kitchen Kaddy, a com- 
pact storage space designed to fit 
between any studs on 16-inch cen- 
ters. The Kitchen Kaddy is available 
in stainless steel, antique copper, 
wrought iron, black, white, tur- 
quoise, yellow, pink, coppertone, and 
chrome finishes. The Swanson Man- 
ufacturing Co., Dept. SBS, 607 S. 
Washington Street, Owosso, Mich. 

Write P367 on reply card, page 65. 


POLYESTER PLASTIC PASTE 
combines fiber-glass and resin for 
an industrial filler and repair ma- 
terial for all repairs on wood, metal, 
and concrete. Plastic Magic mends 
leaks in pipes of any size, repairs 
hot water tanks, sinks, seals around 
bathtubs, toilets and showers, re- 
fastens loose tiles, repairs flooring, 
and smooths out cracks or dents in 
floors and walls. It sets in four 
minutes. Unican Plastics Co., Inc., 
Dept. SBS, Shrewsbury, Mass. 
Write P368 on reply card, page 65. 


AIR HAMMER which “inhales” dust 
and chips provides a positive solu- 
tion to dust problems in drilling 
concrete, brick, plaster, and other 
masonry. The Thor No. 15-DL dust- 
less utility drill sucks in dust 
through hollow drilling steel, with 
dust moving out ports in the back 
head of the tool into special dust- 
extracting tanks. The hammer is of- 
fered with special hollow steels and 
bits from %” to 1%”. Thor Power 
Tool Co., Dept. SBS, Prudential 
Plaza, Chicago 1, Ill. 

Write P369 on reply card, page 65. 


WATER-BASE ADHESIVE called 
CTA-50 combines water resistance, 
high bond strength, and ease of han- 
dling. The ceramic tile adhesive re- 
portedly provides bond strength in 
excess of 400 pounds per set tile 
after soaking in water for seven 
days. Adhesives, Coatings and Seal- 
ers Division, Minnesota Mining and 
Manufacturing Co., Dept. SBS, 423 
Piquette Avenue, Detroit 2, Mich. 

Write P370 on reply card, page 65. 


WALL BRACKETS are both decora- 
tive and functional. Eze-Hang shelf 
brackets are available in_ brass, 
chrome, or copper, or in standard 
painted finishes. Easily installed 
with wall studs, the brackets hold 
4” or 8” shelves, spaced 10” apart. 
Eze-Hang Manufacturing Co., Dept. 
SBS, Port Washington, Wis. 

Write P371 on reply card, page 65. 
COMBINATION SQUARE can be 
used as a try square, mitre square 
depth or marking gauge, or as a 
level. The precision-cast Corsair CS- 
12 has a rustproof, plated blade 12” 
long and 1” wide. It is graduated 
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in 8ths and 16ths on one side, and 
16ths and 32nds on the other side. 
Great Neck Saw Manufacturers, 
Inc., Dept. SBS, Mineola, N. Y. 
Write P372 on reply card, page 65. 


PARTICLE BOARD is recommended 
for use in furniture cores where 
crossbanding is required and for 
underlayment for linoleum and floor 
tile. Shurecore is produced in thick- 
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FOR DOUBLE HUNG SASH 


Removable window operative hard- 
ware, combination balance and 
weatherstrip, “invizible" balances, 
clockspring balances, locks, pulis, 
weotherstrip, sash anchors. 


opm 
and 


resid 
past 
Wal 
Wal 






esses of %” and %” in 4 x 8’ panels. 

S. Plywood Corp., Dept. SBS, 55 
‘est 44th Street, New York 36, N. Y. 
Write P373 on reply card, page 65. 





PLASTIC SEALING STRIP for 


minating cracks and patches where 


e wall and bathtub meet is offered 


Cass Products Co., Dept. SBS, 
17 N. Cicero Avenue, Chicago 46, 
SaniTub-Seal is a_porcelain- 


hite vinyl plastic strip, pre-shaped 


form a right angle %” wide. It 
mes in a kit which contains 15 


et of the strip, cement, and in- 


ictions. 
Write P374 on reply ecard, page 65. 





Quality Leaders in 
Gash Hardware for 


over 60 years ! 


more than half a century the Grand 
Rapids Hardware Company has set the 
standards by which all quality sash hardware 
is judged. A continuous research and devel- 
nt program has resulted in many new 
isic advancements in operative hard- 
ware and weatherstripping for all types of 
ntial windows. In the future, as in the 
ou can look to Grand Rapids Hard- 
Company, the pioneer, for sash hard- 
it its very best . . . plus service second 


Write for fully illustrated catalog 


Amevica's only Complete Line of 
Residential Window Operative 
Hardware and Weatherstripping | 





FOR CASEMENT SASH 
Hinges, gears and pushbar 
operators, locks, weather- 


FOR HORIZONTAL SLID- 
ING SASH: Sliders for ree 
movable sash, weather- 


FOR AWNING SASH 
Hinges, gear and pushbar 
operators and locks. 


strip. strip, locks and pulls, 


GRAND RAPIDS HARDWARE CO. 


560— 11th STREET 





For more details on above items, use Coupon on Page 65 


GRAND RAPIDS 2, MICH. 
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will really go for these 


ornamental iron 
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. .. BECAUSE Versa Columns 
are heavy duty— they 
oe have an inbuilt longer 

life, more substantial 
appearance 

+++ BECAUSE Versa Column in- 
stallations are simple, 
quick, and of great 
structural capacity 

e+e BECAUSE Versa quality is 
instantly obvious, and 
price-wise an excep- 
tional value 

++ BECAUSE Versa Columns 
add true distinctive- 
ness when used under 
porch roofs, carports, 
canopies, in rec rooms, 
or as room dividers. 

* MULTIPLE MARKET — includes 

“do-it-yourselfers”, builders, 

contractors. 


Write Today For information 





LS 
é VERSA PRODUCTS COMPANY 

I Lodi 14, Ohio 

I] Send details of Versa-Column program to: 
b Name 

8 Firm. 
I Addr 
I City 
Bf Jobber 
6 oe oe oe oe eee 











State. 
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UNDERGROUND RECEIVER for 
refuse has an aluminized steel top 
and rim and toe-step lid lifter. The 
rust-resistant underground receiver 
line comes in four models of 10-, 
15-, 20-, and 25-gallon capacity. The 
outer shells are heavy gauge steel, 
rib-reinforced for added structural 
strength, and coated wiih black 
asphaltum paint. The inner remov- 
able cans are made of galvanized 
steel with bale handle. The Majestic 
Co., Inc., Dept. SBS, Huntington, 
Ind. 

Write P375 on reply card, page 65. 


FIBER-GLASS RAILING made of 
plastic with L.O.F. glass-fiber re- 
inforcement is offered by Amercoat 
Corp., Dept. SBS, South Gate, Calif. 
The rigid tubing will not soften or 
sag when hot or become brittle when 
cold. It is elastic enough, however, 
to give under sharp impact and 
then spring back into place without 
being dented or buckled. The rail- 
ing is available in sections 2” to 
12” in diameter, and in lengths up 
to 20’. 

Write P376 on reply card, page 65. 


TILE GROUT CEMENT for use in 
dry-wall construction is offered by 
the Medusa Portland Cement Co., 
Dept. DW-SBS, P. O. Box 5668, 
Cleveland 1, Ohio. Medusa dry-wall 
grout cement is reported to assure 
freedom from shrinkage cracks and 
stains, and to have tremendous hold- 
ing power. 

Write P377 on reply card, page 65. 


BUILDER’S ADHESIVE _recom- 
mended for bonding wood, ceramic 
tile and ornamental material to con- 
crete, brick, stone or plaster, is of- 
fered by Wilhold Products Co., Dept. 
SBS, 678 Clover Street, Los Angeles 
31, Calif. Wilhold Builder’s Adhesive 
is a nonshrinking mortar, consisting 
of a liquid binder and powdered 
hardener. 

Write P378 on reply card, page 65. 


GARAGE HARDWARE for double- 
car openings features automatic 
swing-up operation, minimum head 
room and side room. It is designed 
for doors weighing 150 to 300 pounds. 
Stanley Hardware, division of the 
Stanley Works, Dept. SBS, 111 Elm 
Street, New Britain, Conn. 

Write P379 on reply card, page 65. 


MASTIC DISPENSER allows quick 
and easy application of Corrumastic 
to lapping plastic panels with no 
waste. The clear mastic seals plastic 
to plastic or plastic to other building 
materials. Corrulux Division of 
L-O-F Glass Fibers Co., Dept. SBS, 
P. O. Box 20026, Houston 25, Tex. 
Write P380 on reply card, page 65. 


SASH BALANCE features a grad- 
uated twist torque-rod and a new 
nylon drive-bearing. Offered by the 
Caidwell Manufacturing Co., Dept. 
SBS, 64 Commercial Street, Roch- 
ester 14, N. Y., the Spirex balance 
is actuated by a coil spring. It is 


said to provide constant lifting pow- 
er, quieter operation, and positive 
sash control. 

Write P381 on reply card, page 65. 


ALUMINUM ROOFING NAIL with 
a neoprene washer attached is of- 
fered by Kaiser Aluminum & Chemi- 
cal Sales, Inc., Dept. SBS, 919 North 
Michigan Avenue, Chicago 11, IIL. 
The extra large %” nail head is 
embossed in a diamond pattern, The 
neoprene washer is tapered to fill 
and seal the nail hole tightly. The 
nails are available in one- and two- 
inch sizes, 525 to a box. 

Write P382 on reply card, page 65. 


A BATH ACCESSORY, Versa-Tile, 
is a counter or lavatory top mate- 
rial of color-matched vitreous china. 
Offered by the Universal-Rundle 
Corp., Dept. SBS, New Castle, Pa., 
Versa-Tile comes in 6”x18” seg- 
ments or units. Installations costs 
are low because no sub-counter and 
fewer grouting lines are needed. 
Counter top sections slip into place 
and level fast. 

Write P383 on reply card, page 65. 


SAFETY HEATER is offered by the 
Champion Heater Co., Dept. SBS, 
2028 Washington Avenue, St. Louis 
3, Mo. Model 200 of the Champ- 
Heater 16 features a high-tempera- 
ture safety control which automati- 
cally breaks circuit through the reg- 
ular thermostat and shuts off the 
burner. The maximum temperature 
so attained is approximately 280°. 

Write P384 on reply card, page 65. 


LATCH-STRIKE ADJUSTMENT is 
provided by a new strike introduced 
by Russell & Erwin, Dept. SBS, New 
Britain, Conn. Adjusta-bolt is said 
to eliminate door rattles and non- 
latching bolt by providing correct 
clearance. An adjustable nylon set 
screw gives precise latchbolt clear- 
ance. Russell & Erwin now offers 
rare and exotic woods on the dec- 
orative Uniloc knobs. 

Write P385 on reply card, page 65. 
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MANUFACTURER NEWS 









DODGE CITY, KANS.: Cuckler 
Manufacturing Co., Monticello, Ohio, 
announces appointment of Mayo T. 
Root, as district manager of the 
Kansas - Oklahoma - Colorado area. 
Root was previously associated with 
the Long-Bell Lumber Co. and the 
Celotex Corp. 


NEW YORK, N. Y.: The Johns- 
Manville Corp. has announced for- 
mation of two new sales depart- 
ments, to permit more specialized 
selling and to assure faster customer 
service, R. S. Hammond, a vice- 
president of the J-M Sales Corp., 
has been appointed general sales 
manager of the new industrial build- 
ing products sales department. E. K. 
Clark, another vice-president, has 
been appointed general sales man- 
ager of the new dealer building 
products sales department. 


PHILADELPHIA, PA.: Edward A. 
Toomey, assistant general service 
manager of Yale materials handling 
division, the Yale & Towne Manu- 
facturing Co., has been named man- 
ager of the company’s Forrest City, 
Ark., manufacturing plant. The 18- 
year veteran with Yale & Towne 
succeeds Ressler A. Dusseau, who 
has been named special assistant 
to Gilbert W. Chapman, Yale & 
Towne president. The Forrest City 
plant manufactures Yale hand lift 
trucks and hand hoists. 


NEW HAVEN, CONN.: N. A. 
Clouet, treasurer of Sargent and 
Company, has announced his re- 
tirement. A member of the Sargent 
staff for almost 40 years, Clouet 
joined the company in 1920. He has 
been. treasurer since 1951 and was 
elected a director early this year. 


BALTIMORE, MD.: New sales 
representative for the Landers-Segal 
Color Co. is the Hayward Heubeck 
Co., here. Heubeck will handle sales 
of Sansco cement and mortar colors 
to manufacturers of concrete prod- 
ucts and building material dealers 
in Maryland, Virginia, and Wash- 
ington, D. C. 


OZONE PARK, N. Y.: Adelphi 
Paint & Color Works, Inc., has ap- 
pointed J. Hugh Orvin as trade 
sales representative in the Southern 
regional area. Bernard N. Cullen, 
Adelphi sales and marketing man- 
ager, announced that a multi-prong- 
ed promotional program will be 
initiated to assist dealers in that 
area. 


CLEVELAND, OHIO: R. E. Fitz- 
patrick has been appointed district 
sales manager for the Fulton Syl- 
phon Division, Robertshaw-Fulton 
Controls Co. The Cleveland sales 
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headquarters serves upper Ohio, 
northern West Virginia and western 


Pennsylvania. Fitzpatrick joined 
Fulton Sylphon in 1947. 
OSHKOSH, WIS.: William W. 


Wittmack has been elected vice- 
president, director of sales for the 
Paine Lumber Co. Wittmack joined 
Paine in 1948. 





a 
%. 














and AS NEAR AS 
YOUR PHONE 


Your specifications are handled quickly 
from our convenient assembly plants - ware- 
houses... millwork to order or from stock 
.--complete stocks of quality building pro- 
ducts! Our representatives are ready to help 
you with your customers’ problems, if you 
wish! Why not call your Huttig man, now? 

HELPING YOU 





FORT BRAGG, CALIF.: New 
,ddition to the eastern sales staff 
f the Union Lumber Co., producers 
f Noyo brand redwood, is James 
Ramsey. This graduate of Wash- 
gton State College will serve 
Union’s sales in the Park Ridge, IIL, 
and New York offices. He has had 
previous sales experience with the 
Weyerhaeuser Timber Co. 








“HUTTIG HAS IT” 
in 14 CITIES 





BUILD THE 
SOUTH 


SASH & DOOR CO. 


Since 1885 St. Lovis 10, Mo. 
* Birmingham Sash & Door Co. 


** Memphis Sash & Door Co. tAmerican Sash & Door Co. 





For more details on above items, use Coupon on Page 65 77 














“READY - MIX” 


PAYS 


ee 


Actual photograph Ready Mix Instal- 
lation at Huston Lumber Company — 
at Carey, Ohio 


Your Winslow representative can call 
on you, at your convenience, and 
prove, with “details and facts,” how 
you can set-up a profitable Winslow 
Ready-Mix plant at a reasonable 
overall investment. 

Here are some typical dealer reports . . 
“our Binanbatch investment paid for 
itself in approximately one year”... 
“big increase in tie-in sales since 
handling Ready-Mix in our yard”... 
“We get additional business in our 
area use we sell Ready-Mix.” 


Take advantage of the Binanbatch 
Ready-Mix profits . . . have our rep- 
resentative prove to you a minimum 
investment puts you in the Ready- 
Mix business! 


Send coupon for 


Winslow Scale Co. 


25th & Haythorne Terre Haute, Ind. 


For more details on above items, use Coupon on Page 65 











SAN ANTONIO, TEX.: Robert E. 
McCown has been appointed district 
sales representative in the northern 
California and Nevada area for Az- 
rock Products Division, Uvalde Rock 
Asphalt Co. He will headquarter in 
San Francisco. 


AMBLER, PA.: Joseph R. Rohrer 
has been named credit manager of 
Keasbey & Mattison Co., manufac- 
turer of asbestos-cement, magnesia 
and asphalt products. A graduate of 
the University of Cincinnati, Rohrer 
was associated previously with the 
Matheson Co. of East Rutherford, 
N. J., as credit manager. 


PITTSBURGH, PA.: Robert A. 
Smith has been named manager, 
advertising and promction, tar prod- 
ucts division of the Koppers Co., 
Inc. He succeeds F. Paul Cooney 
who has resigned. With Koppers 
marketing department since 1956, 
Smith was named account super- 
visor of advertising and sales pro- 
motion for the tar products division 
early this year. 


FLINT, MICH.: Robert Plazibat 
has joined the Trane Co. sales office 
as a sales engineer of residential 
and self-contained air conditioning 
equipment. He completed an orien- 
tation course in La Crosse prior 
to joining the Michigan office, where 
he will concentrate on dealer ac- 
counts. 


ALBANY, GA.: Fred W. Lager- 
quist, recently retired merchandise 
manager of the roofing and allied 
products division of the Celotex 
Corp.. is now a manufacturer’s agent 
for building products in the South- 
east. From headquarters in Albany, 
he will represent Powell Metal Lath 
Co., A. A. Wire Products, both of 
Chicago, W. R. Meadows of Elgin, 
Ill., and other allied product manu- 
facturers. 


NEW YORK, N. Y.: New Florida 
sales representative for Buensod- 
Stacey, Inc., air conditioning con- 
tractor and manufacturer of dual- 
duct air mixing units for high 
velocity air conditioning systems, is 
H. L. McMurry & Co. The company 
has offices in Daytona, Jacksonville, 
Miami, and Orlando. 


PITTSBURGH, PA.: A. M. Byers 
Co. has announced the appointment 
of Robert J. Heister as manager of 
the Pittsburgh division. Heister has 
served Byers since 1948 in the serv- 
ice engineering department. He is 
a mechanical engineering graduate 
of the University of Pittsburgh. 


PINE BLUFF, ARK.: The Arkan- 
sas Oak Flooring Co. has been cited 
by the Fidelity and Casualty Insur- 
ance Co. for an outstanding safety 
record, The firm reduced its acci- 
dent rate by 63 per cent over pre- 
vious years. It also received a Na- 
tional Safety Council award earlier 
this year. 


LOUISVILLE, KY.: Dulaney Ply- 
wood Corp. began operations here 
in July. President E. Dulaney said 
the facility would gradually increase 
its working force, presently 60 work- 
ers. The firm, quartered in a new 
120’ x 80 all-steel building, manu- 
factures plywood doors. 


FAIRFAX, S. C.: The Augusta 
Box and Crate Co., and Lamberth 
Lumber Sales are now owners of 
Fairfax Lumber Co., formerly Geor- 
gia-Pacific Corp. J. Carleton Vaugh, 
Rucker K. Lamberth and Rucker K. 
Lamberth Jr. are owners of the com- 
pany, which will process forest prod- 
ucts in lumber, pallets, boxes, and 
crates. 


DODSON, LA.: David Hunt, of 
Hunt Lumber Co., Ruston, said that 
construction will begin on a $250,000 
sawmill two miles north of here. He 
said the new mill will employ about 
150 men to produce hardwood and 
pine lumber. 


CHICAGO, ILL.: David H. Me- 
Clain has been appointed general 
manager of branch administration 
for the Crane Co. A veteran of 29 
years with the company, McClain 
will be responsible for the function 
of Crane’s 131 branches. 


BRYAN, TEX.: Jerry H. Birdwell 
Jr. has been named department man- 
ager for the newly-formed commer- 
cial window department here of the 
Albritton Engineering Corp., man- 
ufacturer of Alenco aluminum win- 
dows. Birdwell has worked for 15 
years in the Houston area, selling 
building supplies and lumber. He 
attended the University of Houston 
business administration school. 


ST. JOSEPH, MICH.: Herbert L. 
Gressens has been promoted to sales 
manager of the electric utility divi- 
sion of Whirlpool Corp. He succeeds 
C. Reg Armstrong, now general 
manager of the RCA Whirlpool 
Detroit sales division. Prior to join- 
ing Whirlpool in 1956, Gressens was 
general sales manager of Culligan, 
Inc., water conditioning equipment 
manufacturers of Northbrook, III. 


TYRONE, PA.: A new million dol- 
lar plant designed to produce 25- 
million square feet of flakeboard 
annually went into production re- 
cently at the Tyrone, Pa., mill of 
the West Virginia Pulp and Paper 
Co. The new operation marks the 
entry of West Virginia, leading man- 
ufacturer of paper and paper prod- 
ucts, into the building products field. 
The plant is operated under a new- 
ly-created building boards division, 
headed by Division Manager J. 
Lynne Ferner. John Holdsworth, 
formerly of Masonite Corp., has 
been named sales manager of the 
division, and John W. Churchill, 
formerly with the Timber Engineer- 
ing Co., is superintendent of the 
flakeboard plant. 
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STRICTLY 
WHOLESALE 





AKRON, OHIO: New distributor 
in the Northeastern district for the 
Goodyear Tire & Rubber Co, vinyl 
and rubber flooring products is 
Sweeney-Edwards, Inc., Baltimore, 
Md. The company will provide floor- 
ing sales and service throughout 
Maryland and the metropolitan area 
of the District of Columbia. 


CHICAGO, ILL.: New distributor 
for Asbestolux, fireproof insulating 
board of the North American As- 
bestos Corp., is the United States 
Plywood Corp. U. S. Plywood has 
established warehouse stocks for the 
material in 18 cities throughout the 
U.S 


DALLAS, TEX.: Emerson Radio 
of Texas, Inc., has been named dis- 
tributor for the Mastic Tile Corp. 
of America in 70 north Texas coun- 
ties. B. B. Boyd is general manager 
of the new floor covering department 
of Emerson. 


WICHITA, KAN.: New wholesale 
distributor of Armstrong building 
products in the Wichita area is the 
Rounds and Porter Co. 


LITTLE ROCK, ARK.: E. C. 
Shelby, owner of the Argenta Sup- 
ply Co., has announced that he is 
strictly in the wholesale building 
supply business from now on. He 
has sold the furniture and appliance 
stock of Argenta to the Park Hill 
Furniture Co. 


NEW ORLEANS, LA.: The Ber- 
nard Wholesale Distributing Co.. 
Inc., 7833 Edinburgh St., has been 
issued charter of incorporation. 


NEW YORK, N. Y.: New dis- 
tributors for the Barclite Corp. 
of America are: Plastic Products 
Co., Birmingham, Ala.; Underwood 
Builders Supply Co., Mobile, Ala.; 
Huntsville Building Material Co.. 
Huntsville, Ala.; Copeland Glass 
Co., Gadsden, Ala.; Globe Iron Con- 
struction Co., Inc., Norfolk, Va.; 
Service Glass Co., Inc., Huntington, 
W. Va.; and W. A. Wilson & Sons, 
Inc. Wheeling, W. Va. These com- 
panies will distribute the Barclite 
line of translucent fiber-glass re- 
inforced products. 


ROANOKE, VA.: Rusco Windows, 
distributor of storm windows and 
other home improvement products, 
announced promotion of Mrs. 
Dorothy Deyerle to a newly-created 
post of manager of public relations 
and sales training, and Charles E. 
Buck to dealer sales manager. 


ASHEVILLE, N. C.: The Leemon 
Distributing Co. has been appointed 
to serve flooring dealers in the 
Asheville trading area with the 
complete line of Azrock Products 
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Division, Uvalde Rock Asphalt Co., 
of San Antonio, Tex. 


EL SEGUNDO, CALIF.: New dis- 
tributor for the fiberglass reinforced 
plastic panels of Filon Plastics Corp., 
is the Dealers Warehouse Corp.. 
Knoxville, Tenn. New jobbers in- 
clude Capitol Glass & Mirror, Inc.. 
Dover, Del.; Taylor Sash & Door 
Co., Pensacola, Fla.; and General 
— & Metals, Inc., Jacksonville, 

la. 


CHATTANOOGA, TENN.: Trion, 
Inc., of McKees Rocks, Pa., manu- 
facturers of electronic air cleaning 





equipment, has announced appoint- 
ment of the Lookout Supply Co. here 
s representative for its commercial 
ind industrial units. 


LORAIN, OHIO: New sales rep- 
esentatives for Kenco submersible 
ind centrifugal pumps of the Kenco 
Pump Division of the American Cru- 

ble Products Co. are J. A. Kane 
Associates of Atlanta, Ga., and the 
Leonard D. Gray Co. of St. Louis, 
Mo. The Kane firm will direct Kenco 
pump sales in Florida, Georgia, Ala- 

uma, and Tennessee. The Gray 
ympany will direct Kenco sales in 
Nebraska, Kansas, and Iowa. 





Another good reason why it pays to be a Dealer 
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Over 2 million salesmen 
help you sell the Dickey Line... 


Every month—twelve months a year—Dickey ads ap- 
pear in 60 trade magazines read by plumbers, contrac- 
tors, home-owners, architects, engineers — everyone 
who buys or specifies pipe for sewer or drain construc- 
tion. Over 2 million “salesmen” blanket the Dickey sales 
area each month, explaining to your customers the 
advantages of using Dickey Vitrified Clay Products. This 
advertising and publicity program offers the most ex- 
tensively promoted clay pipe in your area. And, it's a 
program designed to help you get your share of the 


profits. 


Providing 


Birmingham, Ala 
St 


$120 


lf it's made of clay it's good 





AAl 


ICKEY 


Ch 
Mo 


nproved sanitation for better living 


sanitary 
salt-glazed 
clay pipe 
DICKEY CLAY MFG. Co. 
attanooga, Tenn. Kansas City."Mo. Meridian, Miss, 
San Antonio, Tex, Texarkana, Tex.-Ark. 


if it's made by Dickey it's better 


For more details on above items, use Coupon on Page 65 





SILENT SALESMEN 





WINDOW DISPLAY 


A self-merchandising display for 
Watson windows contains an actual 
window sample which rotates at a 
fingertip for the viewer to examine 
all sides and features. 


The display is available with a 
message sound repeater. The pre- 
recorded, 60-second sales story is 


automatically spoken whenever any- 
one steps on the rubber floor mat in 
front of the unit. 

Contact: W. M. Products Co., Dept. 
SBS, 5425 Blossom Street, Houston, 
Tex. 


ADVERTISING MANUAL 


“Guideposts for Retail Advertising” 
is a 26-page, two-color manual un- 
derlining fundamental principles of 
retail advertising. 

Quality, service, and low-price 
appeal are discussed and illustrated. 

With sample advertisements and 
easy to follow advice and instruc- 
tions, the retail dealer can learn how 
to be different by using white 
space effectively, testimonials, pub- 
licizing salesmen, “Home Improve- 
ment News” approach, promoting 
shopping ease, “how-to-do-it” ads, 
and multiple insertions in a single 
issue. 

Contact: The Armstrong Bureau 
of Lumber Dealer Merchandising, 
Armstrong Cork Co., Dept. SBS, 
Lancaster, Pa. 





DEALERS SELL 


GALS.. 
OTS.. PTS.. 
HALF PTS. 


FAMOUS BRAND 


TANDROTINE 


ECONOMICAL 

NON IRRITATING 

PLEASANT ODOR 

HIGH FLASH POINT 

LONG LEVELING (NO BRUSH MARKS) 
LONG WET EDGE ‘NO BRUSH MARKS) 


Dealers realize greater profits through faster 


PAINT THINNER 


turnover and higher markup. Stock TANDROTINE — today ! 


80 For more details on above items, use Coupon on Page 65 








SHINGLE DISPLAY 


An attractive counter display shows 
a roof section of full-sized cedar 
shingles mounted on a hardboard 
base. Each side of the base carries 
a sales message pointing up the 
triple-thickness, economy, insula- 
tion, beauty and durability of cedar 
shingles. 


The shingles are laid at standard 
weather exposure and their exposed 
edges graphically demonstrate the 
actual three-ply thickness of a cedar 
roof. The display is 2'x4’x3’. 

Contact: The Red Cedar Shingle 
Bureau, Dept. SBS, 5510 White 
Building, Seattle 1, Wash. 


DEALER SIGN 


An attention-holding “authorized 
dealer” sign is a recent sales aid 
which Alsynite is offering to its 
dealers through Alsynite distribu- 
tors. 

The 15’x30’ metal sign, imprinted 
in red and black on a white back- 
ground, features a typical Alsynite 
patio. 

Contact: The Alsynite Company 
of America, Dept. SBS, 4654 De Soto 
Street, San Diego 9, Calif. 


STAPLE GUN DISPLAY 


Brightly colored in yellow and green, 
the die-cut top of Arrow Fastener’s 
JT-21 self display folds back to point 
up the sales message “Automatical- 
ly Shoots a Staple Wherever You'd 
Hammer a Tack!” A cartoon illus- 
tration shows family members us- 
ing the JT-21 for different purposes 
throughout the house. 


The 6”"x5%” display is compact 
enough to display on top of the cash 
register. 

Contact: The Arrow Fastener Co., 
Inc., Dept. SBS, 1 Junius Street, 
Brooklyn 12, N. Y. 
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HELPFUL LITERATURE 





SCREEN DOORS AND WINDOWS, 
An illustrated folder shows the line 
of Paul Argoe screen doors and win- 
dows, plain, or with bronze finish 
grille, aluminum finish grille and 
modern adjustable grilles. Specifica- 
tions and suggestions for proper care 
of doors and windows are included. 
Paul Argoe Screens, Dept. SBS, 
P. O. Box 423, North, S. C. 


SHINGLE SALES AID. A Do-It- 
Yourself demonstrator is a _ pre- 
punched blotter on which are print- 
ed two miniature K & M lock-tab 
shingles. The would-be purchaser of 
asphalt roofing shingles punches out 
the two shingles and fits them to- 
gether, thus seeing the features 
which make the shingles wind and 
weatherproof. Keasbey & Mattison 
Co., Dept. SBS, Ambler, Pa. 


TIMBER DESIGN HANDBOOK. The 
1958 edition of the Douglas Fir Use 
Book contains 300 pages of struc- 
tural data and design tables. About 
half the book contains text, illus- 
trations, and examples on all timber 
design subjects. The balance shows 
tabular data on each of the subjects 
covered. Book costs $5.00. The West 
Coast Lumbermen’s Assn., Dept. 
SBS, 1410 S. W. Morrison, Portland 
5, Ore. 


REDWOOD MOVIE. “Redwood 
Roundtable” illustrates the Simpson 
method of redwood logging, and 
provides information on various red- 
wood grades and their uses. The 
20-minute film is available from the 
Simpson Redwood Co., Dept. SBS, 
Room 601, Arcata, Calif. 


HEATING-COOLING COMFORT. A 
simple check-list of 37 questions en- 
ables the home-owner to check the 
C.Q. (Comfort Quotient) of his home. 
The questions pertain to the house- 
hold plumbing, heating, and cooling 
equipment and can be answered by 
a simple yes or no. The Plumbing, 
Heating, Cooling Information Bu- 
reau, Dept. SBS, 35 East Wacker 
Drive, Chicago 1, IIL. 


REFLECTIVE INSULATION. New 
literature describes four types of 
Alfol aluminum foil reflective insula- 
tion. The brochure provides data on 
thermal efficiency, uses, and methods 
of application. The Reflectal Corp., 
Dept. SBS, 200 S. Michigan Avenue, 
Chicago 4, II. 


METAL LATHING AND FURRING. 
“Specifications for Metal Lathing and 
Furring” gives specifications for 
solid and hollow partitions, wall 
furring, metal lath attached to wood 
supports, contact, furred and sus- 
pended ceilings, beam and column 
protection for fireproofing, and ex- 
terior stucco reinforcing. Fire-resis- 
tive ratings are also included in the 
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20-page booklet. Metal Lath Manu- 
facturers Assn., Dept. SBS, Engineers 
Building, Cleveland 14, Ohio. 


WOODWORKING JOINTERS and 
other woodworking machine tools 
are described in an _ eight-page, 
photo-illustrated catalog. Complete 
specifications are included. Walker- 
Turner Division, SBS Dept. 1003, 
Rockwell Manufacturing Co., 400 N. 
Lexington Avenue, Pittsburgh 8, Pa. 








WESTERN PINE DATA. “Publica- 
tions You Can Use” is a listing of 
»ver 100 publications available from 
the Western Pine Assn., Dept. SBS, 
510 Yeon Building, Portland 4, Ore. 
Booklets, technical aids, folders, en- 
velope enclosures, sales helps, species 
books — all concerning the Western 
Pine lumber species — are included. 


RAILING COMPONENTS. “Railings 
n the Modern Manner” shows detail 
irawings of modern aluminum stock 
railing components, including railing 
posts, handrail mouldings, fittings, 
and handrail brackets. This Bulletin 
331 is available from Julius Blum 
und Co., Dept. SBS, Carlstadt, N. J. 





WwW 


MARLITE 


DECO 


ATOR 


PATTERNS 


«+» for every new or remodeling interior, 
every prospect— businessman or homeowner 


Priced for fast volume sales, these 
look to walls, ceilings, room divid 
highest profit items both in perce: 
offers you a greater-than-ever 0} 
in business and residential buildir 
from the Marlite wholesaler nea 
Corporation, Dept. 997, Dover, ¢ 


oF 
Marlite Celestial Panels 

Twinkling stars on a woven fabric 
background give interiors beauty 
and spaciousness. 4° x 6° and 4’ x 8 
sizes in four color combinations. 


in 4° x 6 and 
tractive paste 
rator schemes 


Marlite imperial Marble Panels 


Low-cost mar! 


ree new Marlite patterns add a decorator 


sliding doors, counter tops. One of your 
ind in total dollars per sale, Marlite now 
nity for increased paneling dollars, both 

remodeling. Get complete information 
or write Marlite Division of Masonite 


Marlite Peg-Board® Panels 

For beautiful working walls in 4’ x 
8° sizes. %e" diameter holes are 
spaced 1” on centers. Available in 
most Marlite colors and patterns. 


tern available 
sizes in five at- 
for all deco- 


Marlite plastic-finished paneling = 


MARLITE IS ANOTHER QUAL!7 
Branch Offices 


Marsh Wall Products, _ 

204 Permalume si N. 

Atianta 18, Georg 

Phone: Sycamore = 9508, 4-9509 


PRODUCT OF MASONITE® RESEARCH 


und Warehouses: 


pont ae Wall Products, Inc. 
8 Chancellor Row 
Dalles 35, Texas 
Phone: Fleetwood 7-3518, 2-7811 


For more details on above items, use Coupon on Page 65 
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As a builder I know the value of 
both sales appeal and customer 
satisfaction. That’s why I always 
use Wolmanized® pressure-treated 
lumber everywhere wood members 
are near the ground or contact 
masonry in houses I erect. Then 
I can tell prospects and buyers, 
“These houses have lifetime pro- 
tection against termites and rot.” 
Naturally, both my lumber dealer 
and I profit. He gets more house jobs 
from me. I get more satisfied home- 
owners who recommend me. 


Wolmanized 


PRESSURE-TREATED LUMBER 


, where 

to use it, where to get it. 

Wolman Preservative Dept. SS 
KOPPERS COMPANY, INC. =_......... 
756 Koppers Building, Pittsburgh 19, Pa. 








Wolmanized” 
PRESSURE-TREATED LUMBER 


2 
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EXC ELLENCE 


AWARD OF 
MEWS 


WEYERHAEUSER EDITOR GETS EXCELLENCE AWARD 


“Weyerhaeuser News,” regular 
publication of the Weyerhaeuser 
Sales Co., St. Paul, Minn., was 
recently chosen for a top honor 
award for “general over-all ex- 
cellence in the category of exter- 
nal publication.” The competition, 
held recently at the general con- 
ference of the International Coun- 
cil of Industrial Editors, was par- 





Thomas Industries Reports 
‘58 Six Months Earnings 


Earnings of $358,518 were re- 
ported for the first six months of 
1958 by Thomas Industries, Inc., 
Louisville, Ky., manufacturers of 
lighting fixtures, power saws and 
paint spraying equipment. 

This figure compares with earn- 
ings of $508,675 for the same peri- 
od last year, according to the re- 
port issued by Lee B. Thomas, 
chairman, and Frederick Keller, 
president. It was noted, however, 
that the earnings for the first half 
of 1957 were benefitted to the ex- 
tent of approximately $62,000 by 
the use of tax loss credit applicable 
to a subsidiary acquired in 1955. 

Thomas Industries sales of $9,- 
694,273 were reported for the first 
half of this year as compared with 
$10,007,605 for the same period 
last year. Pre-tax earnings were 
$780,222 for the 1958 period as 
against $985,628 for the first half 
of 1957. 

The outlook for sales and earn- 
ings for the last six months of 


ticipated in by 915 publications 
from the United States and Cana- 
da. The “News” was the only pub- 
lication from the lumber industry 
to receive an award. 

Editor E. R. Gillis, directing the 
oublication for the past eight years, 
accepted the award. The publica- 
tion is designed primarily for Wey- 
erhaeuser dealers and salesmen. 





the year is favorable, Keller 
speculated. 

Thomas Industries, which has 
its general offices in Louisville, 
Ky., has manufacturing plants in 
Ft. Atkinson and Sheboygan, Wis.; 
Los Angeles, Calif.; Fort Smith, 


Ark., and Hopkinsville, Ky. 


Gypsum Roofing Plant 
Opens in Charlotte, N. C. 


Formation of the RST Corp. in 
Charlotte, N. C., has been announ- 
ced by the company’s president 
and general manager, Edwin R. 
Todd. The new corporation report- 
edly will be the first firm in the 
Charlotte area to install poured- 
in-place gypsum roof decks. 

From headquarters in Charlotte, 
the corporation has been franchis- 
ed to serve North Carolina and 
South Carolina. 

Garold Stewart of Charlotte is 
secretary-treasurer of the firm, 
and Jay A. Ramseur of Greenville, 
S. C., is vice-president. 
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New Mill Rounds Out 
U. S. Plywood Expansion 


The opening of a mill engineer- 
ed to set new production stand- 
ards for the plywood industry has 
rounded out a $28-million expan- 
sion program of the United States 
Plywood Corp., according to com- 
pany President S. W. Antoville’s 
annual report to stockholders for 
the fiscal year ended April 30. 

Production, estimated to reach 
an annual capacity of 72-million 
square feet, has started at the 
Youngs Bay plant in Roseburg, 
Ore., where the company owns a 
billion board feet of premium fir 
timber and where there are ex- 
tensive government timber stands. 
The plant incorporates the most 
modern production techniques de- 
veloped throughout the industry, 
designed to manufacture plywood 
of superior quality at a cost sub- 
stantially below previous break- 
even levels. 

Other major elements of the 
expansion program include a 
fully-automated prefinishing plant 
in Orangeburg, S. C.; facilities to 
open up and harvest the virgin 
timber along the fabled Rogue 
River near Gold Beach, Ore.; man- 
ufacturing plants in the Sault Ste. 
Marie area near Searchmont, On- 
tario; and a research center in 
Brewster, N. Y. 

Fir plywood represented 39.2% 
of the company’s record sales of 
$203,242,147 during the fiscal year. 

The remaining sales covered a 
wide range of building and indus- 
trial products, including recent de- 
velopments in plastics and asbestos 
products, metal laminations and 
miscellaneous adhesives in the in- 
dustrial categories. 


Second Quarter Shows 
Increase for Ruberoid 


The Ruberoid Co. has reported 
that net sales for the quarter end- 
ed June 30, 1958 increased 9.7 per 
cent over the same period in 1957, 
but sales for the first six months 
were slightly lower than in the 
first half of 1957. 

Although tonnage of Ruberoid 
products sold showed an increase 
in both the first and second quar- 
ters this year, net income for both 
periods was lower than in the com- 
parable periods of 1957. 

Ruberoid is a leading producer 
of asphalt and asbestos building 
materials. 
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BETHLEHEM STEEL TO OPEN DEPOT IN CHARLOTTE 


The Bethlehem Steel Co. will occupy this new wire rope mill depot in Charlotte, 
N. C., in September. 

The depot will stock a full line of wire rope, slings, and other spliced prod- 
ucts to improve service to Bethlehem distributors and jobbers in North Carolina 
and adjacent areas. It will be equipped to cut and coil all sizes of wire rope. 
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TARTER, WEBSTER & JOHNSON 


ARE MANUFACTURERS AND DISTRIBUTORS OF 


sugar and Ponderosa Pine Shop and Selects 
Sugar and Ponderosa Pine Boards 
Douglas and White Fir Shop and Selects 
Douglas and White Fir Dimension and Boards 
W incense Cedar Boards 

Redwood Siding and Finish 

Ponderosa Pine and Fir Mouldings 

Pine Sash and Pane! Doors 


In addition Waa are actively engaged in the 
procurement and distribution of all West Coast lumber 
products dnd maintain buying offices in producing areas 
to give the trade complete one-call service. 


TinTreR WEBSTER & Jounson. Ine 


PO BOX 34 
San Francisco 19 Wr) 


PRospect 64200 
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ELITE FABRICATORS + BELAIR ‘MARYLAND 
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Benuty Throveh Te Tees 





Shipped and sold completely knocked 
down in 3” x 3” box. Available in 
3’-4’-5’ lengths. Eight foot flat and 
corner columns with scroll also avail- 
able. 


patent pending 


Check these reasons you too, should 
be reaping profits. 

® Year ‘Round Sales 

@ High Mark-ups 

@ Free Sales Aids 

@ No Inventory-Space Problem 


@ For ‘Do-It-Yourself’ Trade or 
Your Own Installation 


Adjustable! For Level or Stair 
Installations 











Write Today 


To: ELITE FABRICATORS 


Dept. E-1-M 
Bel Air, Maryland 


Gentlemen: Please send me the soles story 
on “Adjusto-Ease” ive fron oa 
“Homecraft” Aluminum Reil. 
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G-P TAKES GIANT REDWOOD ON GOOD-WILL TOUR 


Sequoia Sempervirens, one of 
California’s oldest residents, re- 
cently paid Fort Worth, Texas, 
a good-will call on a lap of its 
educational tour started last March 
from Eureka, Calif. 

A giant redwood log 8’ across, 
20’ long, and weighing in at 32,000 
pounds, Sequoia is touring the 
country by truck as the major fea- 
ture in the redwood roadshow of 
the Georgia-Pacific Corp. 

The log, cut from a tree more 
than 1,500 years old and over 250 
feet tall, is providing people all 
over the country an impressive 
look at one of nature’s oldest — 
and biggest — living species. Geor- 
gia-Pacific, one of the major pro- 
ducers of redwood lumber, with 
timber reserves of 120,000 acres, 
states that the log is small by 
redwood standards, but weight and 
size limitations prevented use of 
“a big one.” Common to the red- 
wood logger are trees 12 to 16 feet 
across which must be quartered 
in the woods before they can be 
transported to the mill. 

Ken Noble, Georgia - Pacific’s 
ambassador from the tall timber, 
is the one-man cast of the show. 
He functions as driver, prop-man, 
narrator and general encyclopedia 
of woods-lore. 

G-P spokesmen say response to 
the roadshow has been excellent, 
with better than one million visi- 
tors counted in the first third of 
the tour. The show already has 
completed a swing through the 
Southwest and Midwest with visits 
to over 400 cities and communities. 
Advance notice of the truck’s 
route has brought many requests 
by city officials and townspeople 
for unscheduled stops in smaller 
communities. School children in 
many communities have received 
a brief holiday to line the road- 
side and watch the biggest tree 
they’ve ever seen pass through. 


G-P is working closely with dis- 
tributors and retail lumbermen in 
local areas through which the road- 
show passes. A significant upturn 
in consumer interest in redwood 
has been reported by dealers par- 
ticipating in the program. 

According to Noble, advance 
notice to television and radio sta- 
tions and newspapers has resulted 
in excellent coverage of the show. 
Local Chambers of Commerce and 
city officials also have cooperated 
in every way to make the show 
an outstanding good-will venture 
for the corporation and the red- 
wood industry, Noble said. 


Pyle-National Acquires 
Steber Manufacturing 


Pyle-National Co. of Chicago, 
pioneer manufacturer of electrical 
connectors, fittings and lighting 
equipment, has contracted to ac- 
quire the Steber Manufacturing 
Co., of Broadview, Ill., a major 
producer of outdoor lighting fix- 
tures and lighting equipment. 

William C. Croft, president of 
Pyle-National, reported that Steber 
Manufacturing would continue its 
operations as a division of the 
Pyle-National organization. Ste- 
ber’s headquarters plant in Broad- 
view, its West Coast manufactur- 
ing plant in Los Angeles, and its 
Canadian operation in Toronto, 
Steber-Woodhouse, Ltd., are all 
involved in the acquisition. 


Pitch Free 


Autumn-toned western red ce- 
dar is one of the most sought after 
woods for interior finishing. It is 
virtually pitch free, so will take 
any kind of finish; paint, lacquers 
or wax work equally well. 
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Acrylic Paint Volume 
Up 19% Over 1957 


The volume of acrylic latex 
paint produced in the U. S. for 
the first half of 1958 was up 19% 
over the 1957 period, according to 
estimates based on sales of acrylic 
latex to the paint industry. The 
number of paint companies pro- 
ducing acrylic paint continued to 
increase during the period, and 
export sales of latex for foreign 
production of acrylic paint were 
up 8% over the 1957 first half. 

These are estimates recently 
given by Gerould Allyn, coatings 
expert with Rohm & Haas Co., 
Philadelphia chemicals manufac- 
turer and major producer of acrylic 
chemicals. 

According to Allyn, the number 
of paint companies engaged in 
producing acrylic latex paints be- 
gan at 44 in 1953, and had risen 
to 520 by the end of 1957. 

He estimated that there are cur- 
rently about 80 foreign producers 
of acrylic paints using acrylic latex 
manufactured in the U. S. These 
companies are located in some 35 
countries in South America, Africa, 


Asia and Europe. U. S. export sales 
of acrylic latex during the first 
half of 1958 showed an increase 
of 8% over the 1957 first half. 

The acrylic position in the U. S. 
paint industry has been further 
strengthened by a fifth year of 
outdoor exposure results now 
available from a wide variety of 
test structures in each climatic 
region of the country. Technical 
evaluation of these exposures is 
encouraging for the future of 
acrylic paints, Allyn said. Findings 
have been published in a 56-page 
technical report with extensive 
tables and photographs entitled 
“Progress Report Four” now avail- 
able from Rohm & Haas Co., Dept. 
SBS, Washington Square, Phila- 
delphia 5, Pa. 


John Lang Dies; 
Ruberoid Executive 


John Lang, 61, Greenwich, Conn.., 
general merchandise manager of 
the Ruberoid Co., died July 7. 

A veteran of more than 37 years 
in the building material business, 


AS LOW AS 
1¢ SQ. FT. 


PURE POLYETHYLENE SHEETING IN) “snme?-~ 


3 THICKNESSES—WIDTHS FROM 3’ to 40’ 
— 100 LIN. FT. PER ROLL — 


Warp’s COVERALL is made in 3 thicknesses and 
many widths to meet any requirement in building or 
remodelling. CLEAR COVERALL is a tough, poly- 
ethylene plastic sheeting that has hundreds of appli- 
cations (meets FHA specifications ). 

BLACK COVERALL, a tough, sunlight-resistant 
polyethylene plastic film is recommended for use 
where material is exposed to direct sun. 


Warp’s COVERALL is the Best Polyethylene". 


Plastic Sheeting Money Can Buy 


RIP 


TIL 








© WATER-TIGHT 

e ACID-PROOF 

© ROT-PROOF 

© STAYS FLEXIBLE AT 
60 BELOW ZERO 


For current prices, 





P 
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Retail —p 


y (004 Thick) 


| Seecre Thick) 





Ves coe The (.002 Thick) 
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3,6’ 10%" 12’, i 


ry 10%’, 12’, 14", 
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4,6, 12, 14, 164" 
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Warp's Coverall also Available in Pre-Cut 
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8 from 12’ x 12’ to 20’ x 20’ 








WRITE FOR PRICE 


RICHARD C. BENNETT A MFG. CO. 


BOX 331 


Lang joined Ruberoid in 1939 as 
sistant sales manager of the New 
England district. 


Building Reputation 
(Continued from page 48) 


imber business. He has been 
ientified with lumber and mill- 
work in all of its phases for 17 
ears. His father, Albert E. Jones, 
t the time of his death last Au- 
ist, was the oldest active lumber- 
an in Memphis, having spent 55 
f his 77 years in the field. 
The elder Jones, who had been 
sociated with several lumber 
ipply firms before launching 
yes Lumber and Hardware Co. 
ith his son 10 years ago, was 
icceeded as president by his son. 
ther company officers are R. C. 
inn, vice-president; W. D.. Bol- 
nger, secretary-treasurer; and 
T. Chambers, assistant secre- 
ry-treasurer. 
With a modern plant and mod- 
n techniques, Jones Lumber and 
Hardware Co. sees a bright future 
its specialized operations. 





2-WAY 
ala EL sain 


CROSS-CUT OR 
BOARD 


Retail lumber yards all over the 
U. S. and Canada are using the 
Bennett 2-Way Panel Saw to give 


ice—at a profit. 


© RIPS OR CROSS CUTS 

& without removing panel 

e from machine. 

me © ONE MAN OPERATION— 
one mon con cross cut or 
rip a 4’ x 12’ panel quicker 
than twe men con on o 
table sow. 
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Stcre Traffic Upsurge 
(Continued from page 42) 


and building supply firm in Jones- 
boro, a city of 18,000. 

Roach concentrates his adver- 
tising in newspapers and radio. 
The firm does little direct-mail 
advertising, relies to a great ex- 
tent on years of good will for 
winning new customers through 
old, satisfied ones. 

The esteem in which the com- 
pany is held by Jonesboro citizens 
was shown during its open house 
celebration in the new building 
last fall. 

The company moved into the 
new building last September 1 and 
held its formal open house October 
25-26, after installing all of its 
new fixtures and displays. It re- 
ceived good newspaper promotion 
and registered more than 600 visi- 
tors during the two days and one 
evening. The top two attendance 
prizes were $50 and $25 in build- 
ing materials. 

“We received many compliments 
on our new building and our new 
lines,” Roach reported. “Old cus- 
tomers as well as new visitors 
seemed to like what they found on 


our floor and elsewhere. 

“The proof of that, I guess, is 
in our increased sales”, he smiled. 

What about the future? 

“We face the future with full 
confidence, knowing that we have 
the means of taking full advan- 
tage of the housing boom that is 
sure to come with an expanding 
population and the ever-present 
and growing remodeling market,” 
Roach declared. 


Home Improvements 


For the purchase of an older 
house that needs repairs or ren- 
ovation it is possible to get an 
FHA-insured mortgage loan in an 
amount that will include the nec- 
essary improvements. The FHA 
commitment will be based on the 
value of the house as improved. 


Tulsa Beats Slump 
(Continued from page 40) 
There is no advertising in the 


Tulsa Home Information Center, 
and no sales are allowed on its 


premises. Only small credit lines 
bearing the manufacturers’ names 
are on displays for the public to 
see. 

The men behind the Center be- 
lieve a better educated home 
builder is a better buying home 
builder. The Center simply gives 
suppliers and contractors the op- 
portunity to show their products. 
The public sells itself. 


Bonus Plan Inducer 
(Continued from page 38) 


“We don’t go in for fanfare and 
hand out bonuses at a group meet- 
ing,” said Culver. “We ask the 
employees to come in individually 
for a cordial chat. And we use the 
occasion to learn how he is faring; 
what, if any, are his problems; and 
to inform him how the company 
as a whole is doing. In doing so, 
we try to create the most desir- 
able atmosphere for presentation 
of the bonus.” 

As a good will gesture the com- 
pany often advances an employees 
$100 or more of his bonus before 
Christmas. 

Non-selling employees such as 








WRITE FOR PRICE LIST 





THE BETTER, HANDIER WAY TO BUY 


ALUMINUM NAILS 
JOB-PAC 


PULL-STRING PACKAGE 


Each JOB-PAC ‘‘can’”’ 


the Redwood Association. 


PACKED 20 CANS TO A MASTER CARTON 


PHIFER WIRE PRODUCTS 


TELEPHONE PLAZA 2-5594 


contains enough Tempered Aluminum 
Alloy Nails to apply a specified amount of wallboard, siding, 
roofing, etc. Contents and coverage are clearly shown on the 
front label for quick identification. No chance for loss or waste 
with this compact, pull-string container. The fine quality Phifer 
Aluminum Nails meet FHA requirements and are approved by 


IT’S THE NEW 


TUSCALOOSA, ALABAMA 








For more details on above items, use Coupon on Page 65 


SOUTHERN BUILDING SUPPLIES for SEPTEMBER, 1958 





bookkeepers and stenographers 
are reminded that through con- 
servation of supplies they help 
the company make money and, 
hence, rate a bonus increase. 

As for the proposed job evalua- 
tion, Culver is convinced that it 
will — if properly set up — help 
set salaries by “qualification” and 
eliminate the “personality” factor. 
An employee seeking advancement 
beyond the range of his position 
would first be urged to qualify 
himself for a position with a high- 
er pay scale before applying for it. 


Sequel to Disaster 
(Continued from page 37) 


crete. Like the courthouse, it is of 
architectural concrete. Walls are 
8” thick, floor and roof 5”. Elevated 
7%’ above-ground and equipped 
with a watertight door, the build- 
ing resembles a concrete vault, 
capable of riding out the severest 
storm. 

One of the buildings badly dam- 
aged last summer by the hurricane 
was the Jeff Davis Electric Co-op. 
High winds tore away most of the 


covering walls, leaving the con- 
crete framework exposed. This 
building has now been restored. 

Over-all impression given by 
Cameron is said to be one of 
vitality and of going ahead with 
the business of living. In their 
building program and in other 
ways, the people are making use 
of their past tragic experience to 
plan optimistically for the future. 


New Postal Rates 
(Continued from page 35) 


How do I handle third-class bulk 
mailings? 

You will need to be mailing at 
least 200 identical pieces of di- 
rect-mail advertising at one time 
to qualify. Next, you will need to 
buy a bulk mailing permit from 
your local postmaster. This will 
assign you a number that you will 
use when you buy stamps or have 
printed on your envelope when 
you use a printed permit instead 
of stamps on your advertising. 

Which is best — stamps or print- 
ed permit? 

Some lumber and building sup- 





Every Terrazzo, Tile, Cement, 
Plasterer, Building, Construction 
customer needs the 

virtually unbreakable FORTEX® 
RUBBER PAILS! They are prac- 
tically indispensable! Great for 
your Farmer, Rancher, Factory, 
Institutional, Maintenance 
customers! 


BP val dnaeckedl 


Fully y Guarent —_ 


dealers feel that the use of 


cancelled stamps (regular post- 


stamps cancelled before they 
affixed to the mailing piece) 
best. This shows your custom- 


hat you have paid for the mail- 


of your advertising. 


s you know, some years ago 
e was considerable fuss about 


as “postal patron” 


so-called “junk mail.” This 
rtising used the printed per- 
and the address was printed 
with the 
e of the city. Some customers 


eloped the mistaken idea that 


ted permit numbers were not 


ing their share of the postage 


ven if there may be some feel- 


about the use of the printed 


nit, you will find it has a 


nite advantage. 


TICE 


You do not 
to buy the stamps, you can 
the excess until another ad- 


tising mailing is made, and you 
not have to affix stamps to the 


ng pieces. You can have your 


elope printed with your return 
iress and mailing permit at the 


time, at no extra cost. You 
the mailing fee when the bulk 
ng is delivered to the post 





CAUCHOTEX INDUSTRIES, INC. SBS-9 
44 Whitehall St. New York 4, N. Y. 


Rush Fortex literature and prices, 


FOR FORTEX 
PROFIT FACTS 
MAIL COUPON 

Or phone 


WHitehall 4 7298 3 
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MANUFACTURERS REPS 
We're opening up new 
Territories — write today! 





Dealer’s Name 








a Address — 
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Ready-Mix Profit 
(Continued from page 34) 


“We don’t care to enter the 
ready-mix business with a plant 
and all the attendant responsibili- 
ties which such a move would en- 
tail. We feel we’re far better off 
with a hook-up to a reliable con- 
crete dealer.” 

Deacon commented: “If only by 
reason of credit arrangements with 
their customers which we our- 
selves could never envision, the 
dealers have found our mutual 
alliance profitable. 

“There are some contractors 
whose credit rating with us is low 
or poor to the point where we’d 
refuse to do business with them. 
However, such a contractor may 
be a very good customer of the 
building supply dealer and, be- 
cause of his dependency upon him, 
may be a very good credit risk 
for the dealer, even to paying his 
bills promptly. 

“When the dealer advises that 
he wants a load of ready-mix sent 
to that particular contractor, we 
accept the business with alacrity, 
because we know we’ll get our 
money from the dealer, whereas 
we'd be chancing a direct deal 
with the contractor. 

“Furthermore, by the very na- 
ture of his business, the lumber 
and building supply man main- 
tains the closest and most frequent 
contact with contractors, who form 
the backbone of his supply busi- 
ness, and who are the major buy- 





THE VERY BEST 1S’ 


TEMPLIN 


ENGINEERED ROOF FRAMING 


ao ee © | 


pe TAY te 


FRANCHISES 


NOW AVAILABLE 


No Special Equipment Required 


WRITE OR PHONE 
A OCIATES NC 


Beach, Florida 
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ers of concrete. In addition, the 
dealers maintain very close rap- 
port with farmers and home-own- 
ers who are steady customers for 
the many household items carried 
in the building supply store, and 
whose small, though frequent pur- 
chases of concrete add up to a 
sizeable total.” 

According to Deacon, a veteran 
of the lumber and concrete busi- 
ness, the friendly relations main- 
tained between the building sup- 
ply dealers and their customers 
mean that dealers have excellent 
selling opportunities. 

“In many cases,” Deacon went 
on, “we don’t even know about a 
job until the dealer tells us. Con- 
sider the vast amount of remodel- 
ing work that goes on constantly. 
The building supply dealers can 
hunt down and solicit this work. 
We know little about these jobs, 
and normally we’d miss them. But 
because we trade with the dealer, 
we may get to sell a sidewalk that 
would otherwise go to a competi- 
tor. 

“On the other hand, suppose 
we’re supplying the material for 
a block garage. We call a building 
supply dealer who does business 
with us, and he gets an opportuni- 
ty to sell the lumber for the garage. 

“Consensus among the building 
supply merchants is in favor of 
such package-deal arrangements.” 

Said Wyman Hallowell, a Sara- 
sota building materials dispenser: 
“We do more financing for con- 
tractors than ready-mixers do, and 
we carry them for 60 days. Con- 
sequently, the builders would 
rather buy all their needs, includ- 
ing concrete, from us. 

“Our prime concern is to help 
the contractor complete his job 
with dispatch, providing a pack- 
age-deal on as many of his needs 
as is possible within the frame- 
work of our organization. This 
better insures prompt payment for 
our wares. By reason of his de- 
pendence upon us as chief sup- 
plier, the contractor will maintain 
his credit standing with us.” 

Working with the concrete sup- 
plier also proves profitable for the 
building supply dealer, Deacon 
noted. “It gives our building deal- 
ers an opportunity to wrap up a 
deal with a customer he might 
otherwise lose, if that customer is 
forced to shop around for his con- 
crete needs. 

“By supplying his customer’s 
concrete needs the dealer sells an 
entire bill of goods and prevents 
possible exit of the customer to 
the competition.” 
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FOR SALE 





VIROLA. The exotic wood from South America 
that is gaining acceptance like wildfire for 
mouldings, trim, special millwork, cabinets, wall 
paneling. 


Leoks and finish like hogany. Works 


better — more stable — costs far less. 





We are largest U. 8. importers. Maintain ade- 
quste stocks in Lynchburg, Va. AD or KD. 
Truck or rail shipments. Please write, wire, 


Phone fer q jon — pl 





RUSSELL SIMMONS LUMBER CO. 


Bex 2067. Phone LD 957, Greensbero, N. C. 





MANUFACTURER REP. WANTED 





Wanted — Manufacturer Representative — to 
sell complete line of ornamental iron and alu- 
minum railing and columns. A Do-it-yourself 
item — a volume product with fast turn-over. 
Liberal Commission. State area in which you 
sell when writing for details. 

Elite Fabricators 

Bel Air, Maryland 





LINES WANTED 





Manafacturers Representative desires good con- 
nection, with protected territory, on Plywood, 
Doors and Aluminum Products. Experienced in 
building material field in Southern States. 
Address Box 97, Southern Building Supplies, 
806 Peachtree St., N. E., Atlanta 8, Ga. 





MANUFACTURER'S REPS. WANTED 





Te sell Aldor’s lusively designed Fiberglas- 
Plastic, F rv sme and — a Garage 
Deors. ceptional opportunity for now 
handling wood garage doors or line of building 
products sold te secounts which could be our 
prospects. Give full information, lines, terri- 
tories covered, ete. 

Aldor, Ine. 

4300 N.W. 36th Avenue 

Miami 42, Florida 








BUSINESS OPPORTUNITY WANTED 





CASH FOR YOUR BUSINESS .. . and stay on 
as manager. WANTED well-established HOME 
IMPROVEMENT BUSINESS, with proven back- 
ground and earnings record. Min. $200,000 
annual sales, present owner to remain as man- 
ager, if he so desires. Reply to Box 98, South- 
ern Building Supplies, 806 Peachtree St., N.E., 
Atlanta 8, Ga. 
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Index of Advertisers 


This Advertisers’ Index is published as a convenience, and not as a pari 
of the advertising contract, Every care will be taken to index correctly. 
No allowance will be made for errors or failure to insert. 
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Adgif Co., Div. of Scripto, Inc. 
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Alabama Metal Lath Co. 

Allmetal Weatherstrip Co. 

American Screen Products Co. 

Andersen Corp. 90, 

Anderson Manufacturing Co., 
Inc., V. E. 

Anthony Truck Co. 


Apco-Rubin, Div. of 
Tuseo Corp. 


Armstrong Cork a 
Building Products Div. 


Arrow Fastener Co., Inc, 
Atlanta Oak Flooring Co. 
Atlantic Steel Company 


Barclite Corporation of 
America 18, 19 
Barrington Corp. Second Cover 
Bennett Mfg. Co., Richard C. a5 
Berry Door Company 64 
Bestwall-Certain-teed 
Sales Corp. 
Binswanger and Company, Inc. 
Bradley Lumber Co. of 
Arkansas 
Britt Sliding Door Corp. 


* 
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Cc 


Caldwell Mfg. Co. 

California Redwood Association 
Cameron & Co., Wm. 

Celotex Corp.,. The 

Cauchotex Industries, Inc. 
Classified Ads 

Columbia Mills, Inc. 

Cox & Sons, Inc., Arthur 
Cuckler Mfg. Co, 

Curtis Companies, Inc. 
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Dant and Russell, Inc. 
Daryl Products Corp. 


Davis Co., H. B. 
Desmond Bros. 
Dexter Industries, Inc. 
Dickey Clay Mfg. Co., W. S. 
Dierks Forests, Inc. 
Dodge Wire Products Corp. 
Donald Durham Company 
Donley Bros, Co. 
Door Insert Company 
Douglas Fir Plywood Assn. 
Dur-O0-waL Division, 

Cedar Rapids Block Co. 
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Elite Fabricators 


F 


Flintkote Co. 
Fry Roofing Co.. Lloyd A. 


G 


Gardner Asphalt Products Co. ..10 
Georgia Pacific 
Corp. Fourth Cover, 2 
Grand Rapids Hardware Co. 75 
Grant Pulley & Hardware Corp. 


H 


Hager & Son's Hinge Mfg. 
Co., C. 

Hobbs Wall Lumber Co, 

Homasote Co, 

Huttig Sash & Door Co. 


Ideal Brass Works, Inc. 

Ideal Co, 

Independent Nail & 
Packing Co. 

Industrial Products Co., Ine, 





Dur-O-wol Div., Cedar Rapids Block Co., 
CEDAR RAPIDS, IA. Dur-O-wal Prod., Inc., 
Box 628, SYRACUSE, N. Y. Dur-O-wal Div., 
Frontier Mfg. Co., Box 49, PHOENIX, ARIZ. 
Dur-O-weal Prod., Inc., 4500 E. Lombard St., 
BALTIMORE, MD., Dur-O-wol of IIl., 119 N. 
River St., AURORA, ILL. Dur-O-wal Prod. 
of Ala., inc., Box 5446, BIRMINGHAM, ALA. 
Dur-O-wal of Colorado, 29th and Court St., 


Ideal 
Heavy Duty 
Friction 
Stays 


| for casement windows 


| and transoms 
No. 17—180° opening. 
Strong, self-staying to 
| hold windows open in any 
| position 0 - 180°. Protect 
| against wind damage and 
provide adjustment for 
| ventilation. Two adjust- 
| able friction heads at 
elbow and sash bracket 
equipped with Bakelite 
| friction washers. Reversi- 
| ble for right or left hand 
| installation. Only 1%” 
| mounting space needed. 
| Heavy cadmium plated. 
| No. 1744—For ordtnary 
| casement sash and tran- 
soms requiring limited 
opening 20° to 35 
No. 17% for wide 
dows opening 20 


vin 
90". 


| 
_ 





Bucket Transom 











Ask your hardware jobber 
or write us 


Sdeal 


IDEAL BRASS WORKS, INC. 
250 EAST Sth ST © ST. PAUL 1, MINNESOTA 





QUALIFIED TO SERVE YOU 


Our 
Modern Mills 


and 


Dry Kilns 
Operated by men 
who know Lumber 

assure you of 

QUALITY 
PRODUCTS 
Precision Made 


* 

A Mixed Car can 
contain 
Standard Items 
plus Mouldings, 
Interior Trim, 
Glued Panels 
e 
We are Experts 
at Finger Jointing 


The Ralph L 


SMITH 


Lumber Comp 


ANDERSON, CALIFORNIA 

ii? Members: Western Pine Assn., 
West Coast Lumber 
Ponderosa Pine W. 


For more details on above items, use Coupon on Page 65 


PUEBLO, COLORADO Dur-O-wol Inc., 165 
Utah Street, TOLEDO, OHIO 
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Patio Magic 


AMERICA'S FINEST 
ALUMINUM SLIDING GLASS DOORS 
ADD BEAUTY AND LIVABILITY 
TO EVERY ROOM IN THE HOME 





ONLY PATIO MAGIC 
OFFERS THESE 


@ Beautiful, Anodized Finish 


@ Schiege! Wool-Pile Weather 
stripping All Around 


Ssient, Fingertip Operation 


Lock 
@ Gold Handles 


or Interior Track 
@ All Vertical Stiles Heavy 
Tubular Extrusions 
@ Adjustable Bottom Rollers 
@ 1” Double Glazed Units 
© %” Double Glazed Units 


THE MOST COMPLETE 








Bathroom to exterior 
Patio Magic 
Sliding Glass Doors 


! 7240 N. E. 4th Avenue, Miami 38, Florido 


SUPERLATIVE FEATURES 


@ Nylon, Ball-Bearing Wheels for 


@ Concealed, Adjustable Spring 


@ Choice of Exterior (Sioped Sill) 


LINE OF SLIDING GLASS 
DOORS IN THE INDUSTRY 


oa 
Breakfast bar is separated from patio 
by Patio Magic 


Pay 


wy O99 o . 
Patio Magic provides easy egress from 
living room to pool and patio area 


Garden and terrace 
from the bedroom through PatioM 


justia ep away 


os paar 


Dining room opens into pa 
through Patio Magic Sliding ¢ 


7240 N. E. 4th Avenue 
Miami 38. Florida 


MAIL COUPON 


Pleose send full information on Patio Magic 





te pany Nome 
' 
i Address 


On Your Business 
Letterhead, Please. 








: City 


ik sak ib seine a ee ee eee ee we Oe aon 


90 For more details on above items, use Coupon on Page 65 
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l. S. Steel Corp. 
lennessee Fabricating Co. 
Tennessee Stove Works 


Trinity White Div., General 
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Ualco Aluminum 
Windows 

Union Lumber Co. 

Unique Balance Co. 

U. S. Plywood Corp. 

United States Steel Corp.., 
Tenn, Coal, Iron & 
Railroad Div. 


United States Treasury Dept. 
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Versa Products Company 
Vestal Manufacturing Co. 
Vulcan Metal Products, Inc. 
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Walker & Son, T. V. 

Want Ads 

Warp Brothers 

Weather-Proof Co. 

West Coast Lumbermen’s 
Assn. 


Western Pine Association 

Weyerhaeuser Sales Co. 

Wing Co., Inc., Sam A. 
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Works, Inc. 

Wood Conversion Co. 
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Zegers, Inc. 
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STOCK UALCO NOW. DON’T MISS THIS YEAR’S PROFITS... 


There's money to be made — cash for your 
pockets, easy profits, in Ualco Windows for 
this year’s buildings. 


HORIZONTAL SLIDER DOUBLE HUNG 


Get up! — stock the sash that do their own 
selling, and watch your sales picture paint 
itself ( Portrait of the Artist at His Prosperous 
Best). 


Then back to your hammock; no obliga- 
tion, nothing to sell. Buyers are looking for 
Ualco. They'll find their way to your ware- 
house of windows — reward you richly for 
having them on hand. 


And hang on to those handicaps. Plenty ye 
of time for the sport of kings, once the royal il 
family of windows is lodged on your premises. VEU elahee Wie dex 
Loads of lucre, to play the ponies all you Man Has Ever Made 
please. 


eeeeeseeeeoeeeeees 
JALOUSIE 


eeeeeoeeoeeoeeeeee 


AWNING 


Fastest delivery in the industry. Twenty 
aluminum windows, four fine kinds of curtain 
wall. Highest quality, pre-sold by reputation 
(people love to tell other people), by ad- 
vertising. A few golden territories are still 
available. Write now. 


S 
ok 
> 
OD 
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- SALES & SUPPLY CO., 


WAREHOUSES AND SALES OFFICES 


Sheffield, Alabama San Leandro, California 
Florence, Alabama Tampa, Florida 
Huntsville, Alabama Fort Lauderdale, Florida 
Montgomery, Alabamoa Elizabeth, New Jersey 
Van Nuys, Californic Canton, Ohio 





Retail rack modeled after Sales-Builder Store , NRLDA Convention. 


G-P is first to package 
Fir Finish Lumber! 


Special heavy-duty plastic-coated paper, heat- G-P packaging prevents customer pick-over, yet 
sealed to keep out dust and moisture, now protects opens neatly for one-piece sale. Clear labeling, 
G-P Douglas Fir finish lumber until it’s used! big selection, helps this new finish line move fast! 


FOR PRICES, call your local dis- 
tributor for G-P products. 


ere FOR PRODUCT INFORMATION, 
1x3” widths—8 pieces = SS 1”x 10” widths—2 pieces | Print your come - —— ~ ape 
me on ee “x6” widths —4 pieces o o oe in margin below. Tear off, send to: 
eA hs | 1%x4” widths—6 pieces 1x8" widths—3 pieces 1”x 12” widths —2 pieces Georgia-Pacific — Dept. SBS 958, 


Equitable Bldg., Portland, Oregon. 
GEORGIA-PACIFIC—Lumber & Hardboard + Pulp & Paper + Plywood & Redwood 








